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In Seventh Heaven with 4Walls!
Well, what a summer we’ve had! Since our last issue, we’ve seen droughts, flooding, jubilation, football 
and medal-winning glory galore. But despite the many highs and lows 2012 has thrown at us, the framing 
industry has continued to thrive, and that is testament to how you, our valued readers, have worked 
hard to make your businesses boom, no matter what testimonials trials and tribulations there may have 
been.

In this issue of 4Walls we’ll continue to offer some guidance as to how you can boost your profits 
throughout the autumn months, taking inspiration from those who have already started seeing some 
success from taking a more inventive approach to running their businesses? 

Our Ask the Experts panel have once again stepped up to tackle some of your tricky troubles head on, 
and give you some righteous recommendations for defeating your many framing demons. You'll find the 
latest industry news and Matt Finish’s quirky look at the minefield which can be social media. 

Combine all this with another mind-blowing master class from the one and only Mal Reynolds, some 
seaside-inspired art, and some arty trivia to tickle your grey matter and... voilà, you have issue seven of 
4Walls!  

We really hope you enjoy your read – let us know what you think!

Pauline
Pauline Hutchinson. Editor at large
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Art therapy
Lyn Hall of Fringe Arts Picture Framers is doing her bit to help patients 
being taught Inspirational and Meditative Therapy Art at Royal Surrey 
Hospital… by mounting a number of their pictures free of charge.

Asked by customer Fi Channon, who  
teaches the cancer patients and carers, if  
she could help with mounting the pastel 
pieces, Lyn was more than happy to oblige, 
while Arqadia also supplied the mountboard 
to this worthy cause.

Lyn said: “I have been working with Fi for  
over 17 years as her framer and during that 
time we have become close friends. She is an 
inspired artist with a desire to help others and 
her work in meditative therapy at the Cancer 
Unit of the Royal Surrey Hospital has had 
some amazing results. 

“When the opportunity came up for her to 
exhibit some of her students' work, I jumped 
at the chance to help, and Arqadia very kindly 
came up trumps by providing the mountboard 
needed. This is a very valid form of therapy 
and any support is worthwhile.”

The art therapy and meditation sessions 
benefit the patients through relaxation and 
helps them put their feelings into perspective. 
It is hoped, by displaying their work, other 
patients will be encouraged to join the class 
and find some peace while undergoing 
treatments.

Thousands raised for 
children’s charity
Arqadia has donated a number of framed items for 
an auction in aid of children’s charity, Dreamflight, 
which raised £7,000.

Dreamflight changes young lives by taking seriously  
ill and disabled children, without their parents, on the 
holiday of a lifetime to Orlando, Florida.

framing news

Flatholm Island by Sue McDonagh

Picture Perfect
Offer your customers a little romance this Autumn

Get in the 
frame
The search is still on 
for the UK’s next star 
artist to bring out the 
best in Arqadia’s 
2013 framing 
product launches. 

To help showcase next 
year’s product lines, we are 
looking for a variety of 
small artistic compositions 
in a number of different 
styles, themes and 
interpretations. Whether 
you’re a budding artist or a 
professional, this is your 
chance to win £150 worth 
of Arqadia products.

A team of industry  
experts will judge the 
pieces, including Louise 
Hay from FATG and Paul 
Taylor from Aquarelle 
Publishing. The winning 
submissions will receive  
a limited print run for  
their personal use, while 
separate prints will also be 
professionally framed and 
used by Arqadia’s sales 
team during in-store 
promotional activity 
throughout the course  
of next year.

What’s more, all finalists 
will have their work 
displayed to some of the 
industry’s most influential 
people at the FATG awards 
event in May 2013. 

All submissions should be 
either emailed to pauline.
hutchinson@arqadia.co.uk 
or posted to Arqadia Ltd, 2 
Wolseley Road, Kempston, 
Bedfordshire, MK42 7AD. 
Entries must be no bigger 
than A4 in size. They can 
be any subject matter and 
created using any method.

The deadline for entries  
is 31st October. Winners 
will be announced in 
January 2013.



p04 p05

Arqadia has stepped in to help a Camberwell College of Arts  
conservation student complete her final BA project, by providing  
Optium Acrylic to create a number of display units in which to  
store a series of historic artefacts.

When Xiaoyi Gu was faced with financial 
constraints to complete the project, she got 
in touch with Arqadia seeking sponsorship, 
she was unable to afford the outstanding 
cost of the acrylic sheeting with which she 
designed a bespoke storage box to house a 
unique collection of 12 Chinese pith paper 

paintings from the Economic Botany  
Collection of the Royal Botanic Gardens  
at Kew in Surrey. 

Arqadia supplied 12 A4 sized pieces of 
Optium and her work was exhibited to  
great acclaim in June.

framing news

Oil paints were first used between the 5th & 9th 
centuries to decorate shields and other objects in 
western Afghanistan

Did you know..?

The US National Gallery of 
Art owns the only painting 
by Leonardo da Vinci in 
the Western Hemisphere

Did you know..?

Preparing medals for display is a skill, one which 
ex-military man turned framer, Ian Riley of Mercia 
Framing in Bromsgrove, has mastered. 

Discover the considerations that need to be made 
when handling these priceless prizes in the framing 
process.

“I am a joiner by trade, which perhaps helps when 
I’m approaching a medal framing project. It is 
very much a craft, and something I pride myself 
on doing well. Medals, after all, are very personal 
possessions and need to be treated with respect. 
At Mercia Framing, we specialise in providing 
a quality, bespoke framing service for military 
medals. It’s a comprehensive service, as we try 
to always tell a story with these kinds of projects, 
which in turn reflects the stories the medals 
themselves often have.

“We research the background of the item and, if we 
can frame a medal alongside other relevant items, 
the story will start to come to life. Also, it will bring 
to the fore things like regimental colours, which 
helps us to match mounts and surrounds to suit.  
We also advise regarding the creation of copies 
when several family members each want a copy, 
or if the original medals are deemed too expensive 
to display. We work closely with specialists in 
Birmingham’s Jewellery Quarter to create true 
and faithful accredited copies, which helps give 
customers confidence that they are entrusting real 
professionals with their precious items.

“With military medals, the first thing you have 
to think about is whether the mount needs to be 
fixed permanently, or if the medals will need to be 
accessed in the future by serving soldiers for formal 
occasions, etc. 

“There are three ways of mounting military medals. 
Ordinary mounting and court style mounting are 
the two ways you would frame medals that are still 
going to be worn. If the medal is being prepared for 
permanent framing, display mounting is preferred, 
and you can do this by using a low-tack or silicon 
adhesive that won’t cause any lasting damage. 
Also, for those who have older medals, which may 
have been stored in boxes for a long time, it’s worth 
restoring and cleaning them before mounting.  

“We usually suggest traditional timber mouldings for 
medals as they will not distract from the importance 
of the contents while still providing a strong and 
classic look. However, whatever style is selected, there 
is significant requirement for a deep rebated edge. 
Without it, the medals will not have the room they 
need to be securely mounted.

“In the two years since we started the business, it 
has been the added extras like this that have helped 
us build a loyal customer base. We pride ourselves 
on being the best at what we do, and in helping 
preserve memories and heritage for the enjoyment 
of future generations. Precision is everything in the 
military, and hopefully, that is what we deliver.”

Framing with a  
Badge of Honour
Whether it’s for sport, for service or for special achievement, a medal is the 
universal symbol of real accomplishment, and it is certainly something to be 
celebrated and cherished.

A Clear View
Arqadia is pleased to 
announce the launch 
of Clarity, a brand 
new line of specialist 
ultra clear glazing 
developed specifically 
for framing projects.

The individual colours in 
a print or photo can easily 
look dull if you frame them 
behind ordinary window 
glass. However, Clarity by 
Larson Juhl is designed to 
reveal the true vivid colour 
of the art, without any 
distortion. It is also able to 
reduce reflections to less 
than 1%, to make sure that 
those viewing the art are 
looking directly at the work 
and not at themselves. 

For ease of handling,  
Clarity by Larson Juhl has 
a smooth surface that 
is simple to clean, with 
a durable and scratch 
resistant coating.  
No special cleaning 
products are required. 
What's more, both sides 
of the glass hold the same 
properties, either side can 
be placed against the art.

The glass is available in 
sizes 800x1100mm and 
110x1600mm, with a 
thickness of 2mm, priced  
at £50.78 and £101.56  
per sheet. 

A specifier is available free 
of charge.

A Great British  
Olympic Adventure
As the rest of the world looked on in awe, Kevin Boughen, project sales 
manager at Arqadia’s sister company, Conservation By Design (CXD), 
was lucky enough to enjoy some of the Great British medal-winning 
action up-close when he volunteered as an official ‘Games Maker’ 
during London 2012.

Taking up a pivotal customer services position during the rowing and sprint canoe events 
at Eton Dorney in Buckinghamshire, Kevin, who has worked for CXD for 11 years, was able 
to mix with some of the world’s sporting elite, including Sir Steve Redgrave. He formed part 
of a team of transport volunteers responsible for looking after all competitors, broadcasters 
and sporting officials as they travelled to and from the venue.

 “It really was such an amazing experience that it’s actually quite difficult to put it into 
words,” he explained. “From the very first day, the atmosphere was incredible. Still blurry-
eyed from a late night watching the Opening Ceremony, the spectators seemed almost 
inspired and buzzing with anticipation – and that never changed throughout the whole 
meet. Everywhere was full of hope and pride, and I’ll never forget the roars of the crowd 
when we watched Team GB’s rowing triumphs from the support team area during the 
infamous ‘Super Saturday’. It was absolutely unbelievable.

“I would say that I would do it again in a shot, but I don’t think I would have had that 
experience anywhere else in the world. It really was a once-in-a-lifetime opportunity,  
and I feel totally privileged to have been involved.”

Arqadia assists student’s project
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This Autumn, the Spanish 
patterning and rustic distressing 
of Larson Juhl’s new Sevilla 
Brown collection gives framers a 
new way to add understated class 
to any project. 

Available in five subtly  
crafted, finely detailed profiles 
with matching mountslips, 
the Sevilla Brown series 
of mouldings is named 
after the Spanish capital of 
seduction and romance, and 
offers a wistfully authentic 
Mediterranean touch with a 
muted hand-made finish.

Whether its' bold ornamentation or 
dramatic scoops you want, Sevilla Brown is 
incredibly versatile and will work to 
complement even the most diverse artwork 
or object. Here are some hints and tips on 
how can you make it work for your 
customers.

Profile 450 offers a petite width which is 
accented by detailed embossing, adding to 
its character. Consider teaming it with 
contrasting double mountboards to create a 
real visual impact.

Because of its large rebate depth, the 
embossed Profile 750 is perfect for framing 
canvases, providing an imposing and strong 
surround which will perfectly accentuate 
art with areas of darker shading.

When stacked with Profile 750, the 
traditional timeworn look of Profile 500 has 
a deep scoop to add drama to any project. 
For increased visual impact with a more 
classical feel, consider matching with a 
neutral or earthy-toned mount.

With its distressed detail and distinctly 
Spanish flair, Profile 550 offers subtle 
grandeur with warm brown undertones  
that works as well as a neutral finish when 
surrounding colourful artworks.  

Distressed by hand with cracking, patina,  
and leafing worn away to expose the wood, 
Profile 600 is bold and dramatic with its  
3" width, undulating in a deep scoop to 
draw the eye toward the artwork. Its rustic 
charm gives strength to natural, classical 
artwork without distracting from simple or 
muted scenes.

The range is available to order from Arqadia 
from £3.90 per metre length, or £5.46 per 
metre chop.

For more information or samples of 
this new collection, please contact 
Arqadia’s customer services team on  
+44 (0)1234 852777.

Picture Perfect

General Officers of  World 
War I by John Singer 
Sargent is the biggest 
portrait in London’s 
National Portrait Gallery. 
It is nearly 5.3 metres wide, 
and 52,000 times larger 
than the smallest.

Did you know..?



p08 p09

Mal’s Master Class
Framing Memorabilia and 3D Objects – 
Shadow Box Framing By Mal Reynolds

The framing of memorabilia and 3D 
objects is very different from that of 
artwork on paper. There are a number of 
important decisions to be made, which 
should be discussed in depth and agreed 
with the customer before starting the 
project. This provides the framer with 
the necessary time to establish which 
techniques and materials to use, how to 
avoid possible pitfalls and provide an 
accurate quotation. 

Framing a Claris Cliff type bowl 
(See fig. 10 - Cliff Finished) – Steps to follow.

Step 1 – Methods of Support. Supporting the object 
safely and securely is vital. There are many innovative 
options from melinex strips/spiders to sewing and wire 
supports to the use of silicon. Reversibility may also be 
an important factor. 

In this example, I would use a sink support cutting  
the cross shape of the bottom of the bowl through 
10mm plastazote, which I’d cut slightly smaller than 
the actual cross so that the bowl can be pushed into the 
shape. I’d cut the same shape into a support mount, 
and glue to the plastazote using EvaCon-R. Then I’d 
push the bowl through the mount and locate it firmly 
into the plastazote. (See fig. 1- Supported dish/fig. 2 
Support Mount). 

Step 2 – Additional Mounts. I would add two decorative 
support mounts for greater interest and attention to 
detail. The first has fancy corners designed on my 
Valiani CMC and the second a simple circle just slightly 
larger than the diameter of the dish. (See fig. 3 - Double 
Back Mount/fig. 3a Cliff Side View).

Step 3 – Box Construction. There are several methods 
of providing depth to a frame should the rebate depth 
be insufficient. You can stack mouldings or alternatively 
turn mouldings on their sides (See fig. 4 - Stacked 
Mouldings). I prefer FrameBox as it comes 

in a variety of widths, any number of which can be 
combined to provide the required depth. These need  
to be glued and pinned, providing a sturdy box.  
(See fig. 5 - FrameBox Construction).

Step 4 – Frame Construction. Once the FrameBox is 
finished then the moulding can be mitred, glued and 
pinned. It is important to complete this step after the 
box construction otherwise the frame will be too small. 
Once the glass is cut to size you can establish the depth 
of the spacers.

Step 5 – Spacers. There are a number of commercially 
available spacers. However, I prefer to make my own 
because I can use any waste mountboard matching 
the spacers with the mountboard used to enhance the 
object. I can also make them exact to size. Using either 
3 or 5mm foamboard, I glue mountboard to it which 
acts as a facing, which is then cut to size. (See fig. 6 -  
Variety of Spacers.

Step 6 – Fitting Spacers. If the thickness of the spacer 
leaves a visible edge inside the sight edge then you’ll 
need to design a window mount. This needs be 
determined before the depth of the spacer is cut to size. 
Assemble the frame, glass, window mount and locate 
the FrameBox inside the frame. Cut the spacers to the 
length required and glue in position, top and bottom 
first and then the sides. (See fig. 7a window mount and 
fig. 7 side view showing spacers).

Step 7 – Final Fix. Fit the supported object into the 
prepared box and resting on the top of the spacers, 
cut the backboard to size, fit and secure with framers 
points. Assemble the frame, glass and window mount 
having first cleaned and polished the glass and then fit 
the box portion into the frame. Secure using framers 
multi-points; one final check for bits of debris and then 
screw the multi-points in place. (See fig. 8 - Secured 
FrameBox). Finally, tape the back and fit the hangers 
and bumpers. To add that finishing touch you could 
paint the sides to match the sides of the moulding.  
(See fig. 9 - Finished Construction and fig. 10 - Cliff 
Finished).

1 – Supported dish 2 – Support mount 3 – Double back mount 3a – Cliff side view

4 – Stacked moulding

8 – Secured framebox

5 – Framebox construction

9 – Finished construction

6 – Variety of spacers

10 – Cliff finished

7 – Side view showing spacers

7a – Window mount

Pablo Picasso was considered a suspect in the theft of Mona Lisa in 1911.  
He was arrested and questioned after his friend, Guillaume Apollinaire, 
pointed a finger at him. Both were later cleared and released.

Did you know..?
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The former policewoman from Essex, who  
has been a professional artist since 1991, first 
discovered her artistic skills while undergoing 
chemotherapy treatment for her illness at St 
Bartholomews Hospital in London. Having 
been given a watercolour set by a colleague  

to help pass the time, Sue set about developing a knack of 
recreating the human form on paper and soon found that  
she actually had quite a talent for it.

“I had always drawn, but I suppose I took it for granted and 
thought everyone could do it,” explains Sue. “However, with 
so much time on my hands, I was able to really concentrate 
on perfecting my techniques. It was a really positive outlet for 
me, and allowed me to become good at something I really 
loved doing.”

Following her recovery, Sue, since invalided from the police, 
moved to Cowbridge in South Wales, and it was here that she 

developed her signature style – pastel studies of beach scenes, 
often featuring children playing by the sea.  

Setting up her own small gallery with attached studio in 1993, 
Sue has become increasingly well known within the region 
and continues to be much in demand for commissions.

“I work in a lot of schools, showcasing my paintings and 
teaching the children drawing techniques, and I’m always 
humbled by the number of children who recognise my work 
because they have seen it before, or their parents have some 
hanging in their lounges. It’s quite an honour,” she adds.

“I’m lucky to receive some really great commissions, and I 
enjoy working with my customers to create art that will really 
complement its surroundings. It can be challenging at times, 
but it’s good to get out of my comfort zone sometimes, as I 
think it makes me better as an artist.”

As many of Sue’s commissions are secured through word of 
mouth, she is always careful to advise her customers how to 
display her work to make it look at its very best.

“My work hanging on someone else’s wall is in itself a shop 
front, and I cringe at the thought of my paintings in 
unsuitable mouldings that won’t bring out the best in the art,” 
laughs Sue. “I want people to enjoy my work in its entirety, so 
I am sure to advise how best to complement the specific 
colours or styles, so that it enhances both the painting and 
the interior design of the room where it is going to be hung.

“I have a few mouldings that I like to use in particular. Larson 
Juhl’s Ferrosa Pewter is a favourite of mine. Because my work 
is often either highly coloured or dramatic monochrome, I 
find Ferrosa Pewter’s muted black finish picks up the light 
without deadening the darks in the paintings.

“Canaletto in ivory, which is also by Larson Juhl, is another 
good example. Sometimes plainer frames can dress down a 
work of art, but this contoured moulding has a lovely soft 
metallic sheen, with an echo of driftwood which is perfect for 
my seaside scenes.”

Sue has exhibited her work many times at Pastel Society 
competition exhibitions in the Mall Galleries, however, 
admits that she currently spends most of her time completing 
paid commissions. “Every year I think I must do more 
exhibitions,” she concludes. “But life is good at the moment 
and I’m liking being busy. It really gives me the chance to 
push the boundaries of what I can achieve.”

If you’re interested in learning more about Sue’s work, or 
would like to find out more about commissioning a piece of 
art, visit her website www.suemcdonagh.co.uk or pop into 
her gallery at Old Wool Barn, Verity's Court, in Cowbridge.

Life’s a Beach!
Stripey Paddlers Boats Safely in Tenby Harbour

A battle with serious illness is always a life-changing experience but, for 
professional artist Sue McDonagh, her fight with ovarian cancer led her to unleash 
a hidden talent that has altered not only her career, but her whole outlook on life

Cardiff Bay at Dusk

The first pigments used in painting were ground 
from earth, minerals and organic matter? 
Pigment is finely-ground coloured powder which, 
when suspended in a medium such as oil, egg or 
water, forms paint. Most pigments are now made 
chemically and are more permanent.

Did you know..?



Making a difference  
with marketing

It’s the age-old conundrum; as a business 
owner, you will always hope that your business 
proposition offers something special. You may 

even be sure that you are the very best at what you 
do. But how, in an ever crowded market place, can 

you make sure that you are the one that is heard 
above the roar from all that surrounds you?

p12 p13

Professional framing is an art form. 
While it’s true to say that a frame 
should always enhance an image and 
not detract from it, the way in which 
pictures are treated during the framing 
process is often equally as important 
to the finished article as the effort that 
went into creating the artwork in the 
first place.

Employing improper mounting methods can cause 
mayhem in the long term, both for the customer and for 
your business. Remember that word of mouth is one of 
the most valuable marketing tools you have, so ‘winging 
it’ or ‘guestimating’ with your practices just won’t cut the 
mustard – you need to become a master of your craft and 
instil an air of trust and expertise amongst your clientele. 

So how can you make sure your mounting maintains its 
magnificence long after it has left your workshop, and 
what are the pitfalls you should be looking out for to 
avoid customer complaints and a bad reputation? Here 
are a few handy hints to help you get by:

•	 	What	are	you	framing?	Sounds	like	a	simple	question	
doesn’t it? But it’s really important you do your 
research. Photography cannot be treated the same as 
fabric art, and a modern print doesn’t react the same 
to its surroundings as an original watercolour. Find out 
the background to the customer’s item, and advise 
about appropriate mounting accordingly. This might be 
foamboard, or conservation mountboard – or even 
a mix of products. If you are not sure, ask your local 
sales representative, don’t just guess!

•	 	If	you	are	framing	fabric,	consider	box	framing	to	
ensure the fabrics don’t come into contact with 
the glass. There are a number of methods used 
in the support of fabrics, such as lacing or the 
use of hidden stitches to attach items direct to 
mountboard. Certainly do not use double sided-tape, 
or permanently damage the item by simply stapling it 
onto the mount. 

•	 	Where	3D	objects	such	as	memorabilia	are	being	
considered, you could use foamboard/plastazote as 
a sink support, or just cut into layers of board, which 
will then support by a push or tight-fit. However, be 
sure to assess the item first to see what suits it best. 
A football boot, for example can be fixed by attaching 
the studs using a reversible adhesive, so strong 
supporting surrounds may not be as necessary.  
See Mal’s Master class for more details.

•	 	With	artwork	–	always	ensure	you	use	the	best	
quality tapes and remember that cellotape or masking 
tape should NEVER be used to fix it to its mount as it 
will dry out, and eventually give way. These should only 
be used for DIY jobs, certainly not for quality framing.

•	 	Art	should	always	be	mounted	onto	a	protective	
undermount, and never directly on to the window 
mount otherwise you will run the risk of acid from 
the backboard burning through the paper and causing 
irreversible damage.

•	 	Tools	are	important	–	make	sure	they	are	good	
quality and you know how to use them.  An overcut 
to the bevel on the mount will cause no damage to 
the item being framed, but it can alter the overall 
effect. Blunt blades can cause a curve in the mount, 
and that is an absolute no-no for picky customers.

•	 	Using	low	quality	mountboard	will	almost	certainly	
damage artwork. Offer conservation quality 
mountboard by showing an example of a print 
mounted using standard mountboard made with 
wood pulp to demonstrate how the core discolours 
after a couple of years. The core will turn yellow then 
brown as the acids seep onto the artwork.  

•	 	Finally,	do	not	forget	that	the	back	is	nearly	always	
as important as the front, if you want your work to 
last. Seal the back of the frame properly, using the 
appropriate conservation tapes to ensure ultimate 
protection in the future.

Don’t be a Disaster – 
Frame like a Master!

Mounting Mishaps

Prior to the 19th century, an 
artist's studio looked like a 
laboratory. The artists had to 
grind the pigments, boil the oil 
and use exact formulas to create 
their oil paints. Apprentices were 
hired to help with this chore.

Did you know..?

Up until the early 16th century, artists 
painted on wood instead of canvas.

Did you know..?

This was the question facing The Framing 
Workshop. However, not being the type 
to rest on his laurels, the business owner, 
Martin Tracy, decided to get creative and 
get noticed. He’s been enjoying award-
winning success ever since.

“About five years ago, we decided it would be a good idea 
to publish our own glossy magazine to help publicise the 
business,” explains Martin. “No one else was doing anything 
like it at the time, and it did a great job at making us stand 
out from the crowd. However, we recently found ourselves 
having to close our gallery business, so I knew that we 
needed to do something new to let our client base know 
that the framing shop was still very much here, even if the 
gallery wasn’t.”

The Framing Workshop is based on Bath’s Walcot Street, 
an area well known for its artisan businesses. And, with 
four direct competitors located within the city boundaries, 
Martin knew he had to readdress his marketing strategy 
to ensure he stayed ahead of the game.

“The time was right for the production of new 
marketing material for distribution. We produced new 
literature – 20,000 magazines and 15,000 flyers – to 
promote	our	expertise	and	23-year	heritage,	targeting	
both existing and potential clients. 

“Over 10,000 magazines were distributed in Bath Life 
and Bath magazines. The flyers were distributed in Folio 
magazine, which goes out to both Bath and Bristol 
audiences. Because we knew that no other framing 
businesses advertised in these titles and, given their wide-
reaching distribution, it provided us with that all-important 
competitive distance. For a relatively small business we 
were able to project a credible profile and compete with 
the bigger companies.”

Although Martin concedes that not all framing businesses 
will have the budget to invest in such sizable marketing 
campaigns, he insists that successful marketing need not 
be about money, but more about creativity.

“In the current economic climate, framers need to 
make sure that they are standing out against not just 
competitors, but all other businesses on the high street 
too.  Thinking innovatively is essential for this. Your shop 
front should market your business for you. We have 
won awards for the creativity we display with our shop 
fronts by creating talking points that make people smile. 
It’s the very basis of building a good reputation with new 
customers, and creating a point of differentiation from 
other businesses. 

“This duel approach is unquestionably having a positive 
impact on our business, and it can be quite infectious. I 
pride myself on a creative approach to business and am 
constantly thinking about what I can do next. I’m sure if 
others did the same, the industry would be booming!”

For more information about The Framing Workshop 
visit www.theframingworkshop.com. Tips for creating a 
successful marketing campaign can be found in the 4Walls 
section of Arqadia’s website, www.arqadia.co.uk.
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The panel (l to r): Arqadia’s Sales 
Director, Steve Burke; Mal Reynolds from 
Harlequin Framing; Eve Reid from visual 
merchandising consultants, Metamorphosis, 
and Stuart Welch, founder of conservation 
storage and equipment specialists, 
Conservation By Design. 

Your questions answered
Ask the Experts

Q: Recently a customer brought back two 
cross stitches that were framed around 
two years ago but were covered with 
mould. They had been hung in a bedroom 
of an old house in a room next to the 
bathroom. The owner said there was no 
evidence of dampness or mould on the 
wall concerned and that there were two 
pictures hung on the same wall with no 
signs of mould.

On opening the frame I noted that the 
undermount was cockled, warped and had 
signs of mould penetration. Underneath 
this, the situation was a whole lot worse.  
There were large amounts of black and 
mustard-coloured, powdery dust and a 
dozen or so of approx. 1mm long lifeforms. 
I have had jobs in before with a similar 
problem i.e, frames that have been in a 
garage, shed, loft, etc. but nothing as bad  
as this. Any thoughts?

A: I would say that it is likely the items have 
been exposed to a severe degree of damp, 
condensation, humidity or the like. There is a 
distinct possibility that, with the cross stitch 
up against the glass, condensation formed 
on the inside of the glass and that was the 
source of the damp. In this situation, you 
may not have seen streaks on the glass 
because the material immediately absorbed 
the condensation. Also, an outside possibility 
is that there could have been dormant 
mould spores present in the materials prior 
to framing and as the items were close to 
the bathroom, the rise in relative humidity 
could have encouraged the mould spores 
into growth.  

Mould flourishes in conditions of RH above 
70% which is easily attainable especially in 
such a location, and a combination of either 
of the above would account for the speed 
that the mould spread. As there is no 
indication of mould or recent wetness on 
the back then it would appear that the 
mould originated inside the frame and as 
such one or a combination of both the 
above reasons may explain the cause.

To treat the mould, dispose of the framing 
materials; the cross stitch should be 
thoroughly dried in a light and airy room or 
preferably in the sunshine – this kills the 
spores. Then lightly vacuum the item to 
remove as many spores as possible and 
then wash the item and rinse using distilled/
de-ionised water for the last two rinses. The 
problem now is by reframing and putting 
the framed item back in the same position. 
There is the chance that the mould may 
re-appear and you should mention this to 
the customer. In any case, it is best that the 
cross stitch does not touch the glass. This 
can be achieved by using either thicker 
mounts, double or triple mounting or 
spacers – it sounds as though you had 
enough room in the rebate to do this 
previously. Sealing the item won't 
particularly help because as mould has 
appeared in the material there is always the 
possibility that this may lie dormant until 
conditions are right for this to re-appear.

Mal Reynolds

Q: I know that it’s important to create a 
visual impact to ensure my customers 
purchase items from my store, particularly 
in relation to sundries. But I have such a 
large variety of stock, I don’t know how to 
make the best of my display areas. Do you 
have any advice?

A: In most frame shops, the design counter 
is the heart of the shop. It is the place 
where customers typically spend the most 
time and it is the area where the most 
income is generated. It pays to make the 
area attractive and informative. Place a 
special framed piece on an easel where you 
have a captive audience. 

Change this piece often so people will see a 
new display when they return to pick up 
their order. Some framers choose select 
pieces they have framed for their customers 
and display them until they are picked up. In 
most cases, the customer will be thrilled 
that you are proud enough to display their 

art. Just be careful to avoid displaying 
something that you know is a gift or 
anything very personal.

Think about all the impulse items other 
retailers display at their cash registers - 
magazines, sweets and batteries are common. 
In a frame shop there may not be much in 
the impulse price range, but one idea is 
different types of hangers. Since they don’t 
make for an attractive display, use the side of 
the counter that faces the least conspicuous 
direction, where they are convenient, but not 
the first thing everyone sees.

Eve Reid

Q: I read all the time about the importance 
of up-selling, but I have worked long and 
hard to develop good relationships with 
my clients, so while I want to make my 
business more profitable, I don’t want to 
alienate them by pushing products they 
don’t want on to them. Can you help at all, 
as I’m worried that by not getting involved 
in this kind of activity I might be missing an 
opportunity?

A: Firstly, it’s important to note that 
customer service is at the heart of 
everything we as framing specialists do. Try 
not to think of cross-selling or up-selling as 
‘pushing’ a customer towards a particular 
product, but more as advising them of the 
options they have in front of them. 
Remember, that some people will think they 
want a certain product purely because they 
are not aware of the alternatives. In this 
case, you would be doing your customer a 
disservice by not letting your 
recommendations be known. 

Firstly, the basics – what are you trying to 
achieve? Up-selling is generally defined as a 
sales technique used to entice the customer 
to upgrade to a higher value product rather 
than the one they were initially looking at, 
whereas cross-selling is used as a term for 
selling add-ons and additional products to 
complement the initial product purchase.

The key to successful up-selling and 
cross-selling is to prepare and practise – 
especially if you’re self conscious. The more 
you practise the more natural you will 
sound and the more confident you will 
appear to your customers. Remember 
you’re the expert and you are only 
suggesting products which will benefit the 
customer or provide them with a better 
framing or mounting solution. 

Steve Burke

Q: I have some valuable unframed, 
mounted limited edition prints in my shop. 
How would it be best to store these 
bearing in mind that customers do need to 
see them? Also, they vary greatly in terms 
of shape and size.

A: There are a number of ways in which 
prints can be stored safely but, in a 
commercial situation, one of the most 
important things to consider is how to 
minimise damage that might be caused 
through handling. Bearing in mind your 
criteria that the prints need to be seen and 
possibly touched by your customers, some 
form of transparent protective enclosure 
would seem the most appropriate. This will 
protect the prints from fingerprints and 
abrasion whilst in storage and allow them  
to be seen clearly. 

Crystal clear and chemically inert Melinex® 
polyester is widely recognised as amongst 
the safest transparent plastics available for 
long-term archival storage and display. 
Other plastics such as Polypropylene and 
Virgin Polyethylene may also be suitable but 
lack the clarity or strength of Polyester and 
must be free of harmful coatings or 
plasticisers.

If you are looking for a permanent shop 
display a good option which meets the 
above criteria would be purpose-made 
sleeves and gallery browsers. The best of 
these are made by sewing polyester to a 
backing	of	2mm	or	3mm	white,	acid-free,	

fluted polypropylene. The sleeves are 
finished with an edging of polyester cloth 
tape and have metal corner protectors. 
They can be supplied with print bins or 
wall-mounted browsers. Before inserting 
the prints I would recommend adding a 
sheet of acid-free barrier paper over the 
polypropylene backing. The paper cellulose 
will act as a buffer against varying humidity 
levels within the sleeve. 

If you require a simpler solution, 
Conservation By Design supply Melinex® 
polyester in rolls from which home-made 
enclosures can be produced. Lay the prints 
onto Museum or Conservation board for 
support, then cover them with the polyester 
cut over size and wrap it around the back of 
the board. Attach it with a suitable acid-free 
acrylic double-sided tape.

Conservation By Design also supply 
standard size or custom made Melinex® 
Polyester pockets into which the prints and 
acid-free backing board can be slid. These 
should not be too tight for the prints and 
care should be taken when inserting them. 

If the prints are to be stored in drawers, a 
number of polyester enclosures or pockets 
can be stored in Conservation By Design 
VISIFILE™ transparent polypropylene 
drawer folders. They have handles cut into 
the open side and are designed to give 
protection for prints, drawings, photographs 
etc when stored in plan chests. Being 
transparent you are able to view the top 
item or display a single print if required. 
Again, I would recommend inserting a sheet 
of acid-free paper or card to act as a 
stiffener and humidity buffer. The matt 
surface of the polypropylene is selected 
because it allows the folders to be slid over 
each other in the drawers without 
resistance and being non-reflective it has 
proved very popular with public archives for 
storing and displaying maps.

Depending on the sizes, other options 
would be acid-free folders, portfolios or 
acid-free drop spine boxes. These could all 
be used to store the polyester enclosures 
and are available in a variety of finishes 
depending on the level of presentation 
required.

The 'Solander' Box is a traditional method 
used by museums to store prints and 
drawings which are normally mounted in 
window mounts on a hinged backing using 
acid-free board and acid-free tapes. The 
window mounts prevent abrasion, give 
support and allow viewing without touching 
the prints. The drop spine format means 
that the mounts can be moved from one 
side of the box to the other and back again 
when being referred to. Mounts should be 
the same size as the storage boxes used.

Stored or presented in one of the methods 
mentioned above, it is possible to keep 
specific collections together whilst providing 
safe access for customers to view them.

Stuart Welch

Did you know..?
Linseed oil, the most 
popular of all oils for 
painting, comes from the 
flax seed a common fibre 
crop. The linen, a popular 
oil painting support, is 
made from the flax plant.
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Merry makeover 
Where art businesses can score over crowded 
shops and department stores is in providing 
a haven from high street hysteria. You can 
set just the right tone with trimmings, treats 
and fabulous buys across a range of budgets. 
Subtle and sophisticated decorations and 
festive music will create a welcoming retreat 
for customers to linger. Think about what will 
appeal to your clientele and suit your existing 
business atmosphere – minimalist and modern 
or more traditional, make sure you’re dressed 
to impress.  

Work those windows 
The main area for festive attention is your 
window display. Festive shop windows dominate 
the high street as Christmas approaches and 
adopting a similar tactic should pay dividends 
both with regular customers and passing traffic. 
It’s worth investing time and effort here as this 
is your main selling tool to tempt people inside. 
It's vital to impress, stand out from the crowd 
and communicate clearly what you offer.

Presenting presents
Consumers are spoilt for choice at Christmas, 
but a bit of creativity can work wonders 
to tempt them with unusual present ideas. 
Group themed products, such as art materials, 
together and wrap as attractive gift sets.  
A display that demonstrates how you can 
frame family photos will be sure to appeal 
as gifts with a personal touch. Following the 
Olympics, sporting memorabilia gifts will be 
popular – ensure customers can see your 
skill in framing and presenting such items and 
understand the benefits of using conservation 
framing materials to ensure their gifts can be 
treasured and appreciated for years to come.

Products must be attractive and accessible 
so customers are inclined to browse and 
purchase. Eye-level is buy-level so arrange your 
Christmas specials at this height. Continue your 
festive decorations in store and experiment 
with attaching gift labels to items to endorse 
their present potential.

Token gesture 
The trend for responsible spending has seen a 
growth in sales of gift vouchers. Often people 
prefer giving vouchers to ensure, the recipient 
gets something, they really want. Money off 
next purchase vouchers are also a good way 
to encourage repeat business. Gift vouchers 
are easy and cheap to create. Promote them 
extensively both visually and verbally, and 
consider advertising or an email campaign in 
the run-up to Christmas.

Host with the most
Events are a good way of getting people into 
your shop. One idea is to host a professional 
photographer for people to come in and  
have family portraits taken for Christmas gifts. 
You can either charge a small fee or offer them 
free to encourage visitors. You will have to 
cover the cost of the photographer but you 
can probably negotiate a deal in exchange for 
promoting their services.

Vincent van Gogh’s last 
words were apparently “La 
tristesse durera toujours” 
which means “the sadness 
will last forever”

Did you know..?

It’s been a bumper year for seasonal events to help boost UK businesses!  
The Queen’s Jubilee… London 2012 … in addition to the regular favourites for  
framing businesses. And it’s not over yet… So, make sure you cash in on the festive 
season by starting your preparations now.

Making the most of...

You can combine this with a sales promotion 
for framing the finished photograph. Make sure 
you have plenty of examples on display on the 
different framing designs and options available.

Festive spirit
We all know the importance of good  
customer service. Keeping customers happy, 
ensuring they come back, and encouraging  
them to tell their friends is an aspiration 
of most businesses. But despite Christmas 
being ‘the season to be jolly’, the demands 
of this busy shopping period on retailers can 
sometimes make this quite a challenge.

If you have to hire additional temporary staff, 
be as stringent as you would for permanent 
staff – recruit people who are naturally inclined 
to be customer-focussed. Be thoughtful about 
staffing rotas to ensure your customers have 
a great experience. Spread your best people 
across your opening hours and don’t leave 
inexperienced staff to cope alone.

Happy staff lead to happy  
customers. Allow your staff to  
get into the festive spirit – customers will 
notice the positive atmosphere and respond 
accordingly. Little things mean a lot at this 
time of year, so consider including a free gift- 
wrapping service or complimentary food and 
drink to extend the seasonal cheer. 

Beyond the baubles
When you’ve packed the tinsel away for 
another year, there is plenty of business 
opportunity to beat the January blues. That’s 
the perfect time to show people how you 
can frame their Christmas gifts for display or 
help preserve them for prosperity. Make sure 
your window and store displays demonstrate 
a range of framing options for both two and 
three-dimensional objects.

Advising customers about the benefits of 
conservation framing materials and techniques 
to preserve their treasured items provides a 
valuable consultancy service and boosts your 
bottom line. Conservation storage options 
can also provide additional income streams. 
The Timecare® Collection from Conservation 
By Design is designed specifically to help 
customers preserve a wide variety of items in 
their homes, ranging from photographs, digital 
files, collections and keepsakes.

Christmas may seem a long way off but it’s not 
too early to get ready for the year’s busiest 
shopping season. Taking the time to prepare 
now will mean your business should reap the 
rewards, and you may even have time to enjoy 
the festive spirit yourself !

Christmas
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Birmingham Museum

8th September 2012 until 
13th January 2013

Love and Death: Victorian 
Paintings from Tate

This exclusive exhibition will 
display iconic paintings from 
Tate alongside related works 
from Birmingham’s own 
collection. The centrepiece 
will be John William 
Waterhouse’s ‘The Lady of 
Shalott’ (1888), one of Tate’s 
most famous and popular 
works, which rarely travels 
outside London.

The Lowry, Manchester

29th September 2012 until 
13th January 2013

Comedians: From the 1940s 
to Now

A National Portrait 
Gallery touring exhibition, 
Comedians features over 
50 photographic portraits 
of some of comedy’s most 
celebrated figures. 

Nottingham Contemporary

20th October 2012 until 6th 
January 2013

Kafou: Haiti, Art and Vodou

This autumn, Nottingham 
Contemporary will be 
presenting the largest UK 
exhibition devoted to Haitian 
art for many years. These 
richly coloured, intricate 
art works represent an 
extraordinary, self–taught 
history that stretches back to 
the 1940s. 

Tate St Ives

6th October 2012 until 13th 
January 2013

The Far and The Near: 
Replaying Art in St Ives

This exhibition reinvestigates 
the histories of the St Ives 
colony in the contexts of 
international modernism 
and contemporary practice.

Regent's Park

11th October until 14th 
October 2012

Frieze Art Fair

Set in the beautiful 
surroundings of Regent's 
Park, Frieze Art Fair attracts 
more than 170 of the most 
exciting contemporary art 
galleries in the world. After 
browsing the stalls, you can 
explore the sculpture garden 
and enjoy guided tours and 
talks.

Battersea Park

25th October until 28th 
October 2012

Affordable Art Fair

You can pick up a piece of 
original art from just £100 
at the Affordable Art Fair in 
Battersea Park, where 120 
galleries present work by 
established and up-and-
coming artists.

Time Out

Dates for your diaries...

•	 Pablo	Picasso’s	very	first	word	was	not	'mama'	as	it	is	for	most	children,	but	what	was	it?		

•	 Who	took	the	first	colour	photograph	in	1861	using	the	three-colour	method	developed	by	James	Clerk	Maxwell	in	1855?

•	 How	many	self	portraits	did	Vincent	Van	Gogh	paint?

Answers	-	‘Lapiz'	which	is	a	Spanish	word	for	pencil.		Thomas	Sutton.		37

Art Trivia!

Competition

“It's only words,” the Bee Gees may have once famously sung  
– a claim that Boyzone then went on to back up by in the '90s 
when they too uttered the immortal phrase. Well while this  
may be true for the popstar generation, for the team at 4Walls, 
words are everything – a fact never more important for those 
wanting to enter our cryptic crossword competition.

So if you’d like to win yourself a set of Larson Juhl corner chevrons of  
your choosing, simply complete our crossword and return it to us with  
your name, business address, email and phone number, and you could  
be the person to prove the real power of words! 

Scan the crossword and email to pauline.hutchinson@arqadia.co.uk  
before	30th	November	2012.

1 2 3 4 5 6
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8

9 10

11

12 13

14 15 16

17 18

19

20

21 22

Across
1 - Soft substance used for drawing (5) 
4 - Tools used for painting (7) 
7 - An inquiry or search (5) 
8	-	A	person	engaged	in	education	(8) 
9 - Murals are generally painted on these (5) 
11	-	Impressions	made	usually	using	acid	(8) 
15 - Type of pencil or crayon made from a form 
of	carbon	(8) 
17 - A conspicuous constellation (5) 
19	-	Cloth	or	fabric	(8) 
20 - Take a child as one's own (5) 
21 - Carve a figure upon a surface (7) 
22 - ___ d'Orsay: famous Parisian Art Gallery (5) 

Down
1 -  Venetian painter of landscapes (9) 
2 - Move forward (7) 
3	-	An	artistic	style	that	uses	motion	(7) 
4	-	Pugilism	(6) 
5 - Georges ___ : French Post-Impressionist  
painter	and	draughtsman	(6) 
6	-	A	frame	used	to	support	a	painting	(5) 
10 - Type of picture depicting an inanimate  
subject (5-4) 
12 - Liberty (7) 
13	-	Machines	that	can	reproduce	pictures	(7) 
14 - Edward ___ : US artist who painted 
Nighthawks	(6) 
16	-	A	husky	croaking	voice	is	this	(6) 
18	-	Auguste	___	:	French	sculptor	of	The	Kiss	(5)

Summer is over. The Queen has 
packed her Jubilee crown away 
and I’ve put my Olympic gold 
medal for the men’s 100 metre 
dash to the pub back in its box. 
What a year! Now we need to 
gird our loins for Q4 – in retail 
terms, it’s the big one!

The make or break time for retailers, it’s a 
battlefield for companies advertising their wares.  
A soundtrack of  TV and radio ads plays while the 
government advises us first to save, then to spend 
to help the economy – very confusing.

So how do we encourage people to spend with us 
during the Christmas period? We can’t compete 
against big brand advertising budgets. But with social 
media, we have a tool to fight back and maybe help 
the corner shop’ survive. No longer the realm of 
spotty	teenagers	(did	you	know	46%	of	Facebook	
users are over 45?), it’s free and offers an 
unprecedented way to target your local community.

I believe suggestion is half way to solution. Social 
media offers us a portal into the minds of the public, 
enabling us to help them with their Christmas 
shopping, decorate their homes and preserve their 
history. People share their personal details on social 
media – birthdays, where they live, special occasions 
– making it easy for us to suggest gifts ideas, framing 
services for wedding photos and invite them to 
events like new artist launches. Ours is a visual 
business and we can share ideas and inspirational 
images, engaging with potential customers. 

What’s more, it actually works. I 
receive a lot of unsolicited emails, but 
if I get one from a company I have 
used, I read it – Amazon reviewing 
the kind of books I like, for example. 

They take the thinking out of the equation. I even 
follow my favourite brands on Twitter and 
Facebook. Just after my wife picked me up from the 
airport recently, a local bistro tweeted about their 
new menu – a meal and glass of wine was just 
what we needed.

If you’ve been taught to count on an abacus, it’s 
natural to find the digital age challenging. However, 
change and adapt is what you must do. Seeking the 
help of a 20-year-old IT bod is nothing to be 
ashamed of; they seem to be born with a touch 
pad in their hand these days and we must enlist 
their skills to promote our business.

Social media is the new way of communication and 
if you think you can grow your business without 
joining the revolution, then think again. While you 
put posters up and pay for adverts in the local 
newspaper, your customers are engaging and 
spending with a host of other companies.

I’m getting to grips with the new digital 
terminologies – I know Facebook, 
Twitter and LinkedIn. Now my son has 
told me about 4square, Pinterest, viral 
communications… I think I need a beer!

Matt Finish  
and his Social Media Thoughts

The Louvre was originally 
constructed as the fortress 
of Philippe Auguste in 1190

Did you know..?

Most artists are left-handed 

Did you know..?



The glass you choose reflects on you.

Introducing Clarity by Larson Juhl.
A non-glare picture glass that reduces reflections to 
less than 1% meaning artwork is viewed as intended, 

true in colour and minus distortions.

To find out more, visit www.arqadia.co.uk/clarity

Arqadia Ltd, 2 Wolseley Road, Kempston,  
Bedford  UK  MK42 7AD

Tel: 01234 857488
Fax: 01234 840190

Sales order and enquiry:  

01234 852777
E-mail: sales@arqadia.co.uk

International sales:

0044 1234 846307
E-mail: export@arqadia.co.uk
www.arqadia.co.uk
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