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SIMON WANTLING IS FLYING HIGH
Wildlife photography at its very best

DUBLIN ROUND TABLE
12 framers share best practice

MEET JON PRICE

The latest expert to join our Masterclass team

brought to you by
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CREATING A
MAXIMALIST
SENZATION!
The latest new product launch from Arqadia is
truly Senzational! Inspired by the Maximalist trend
and characterised by varying shades of clouds,
outlined with a stylish, original metallic edge,
Senza will appeal to a wide range of customers.

WELCOME TO AUTUMN!
As we approach the last quarter of 2018,
we are feeling excited here at Arqadia HQ.
We have lots of plans for 2019 – all of
which have you, the customer, at their
heart. Our previous MD Mike Brown will
be talking about some of our upcoming
initiatives on page 18.
Our cover story features the hugely
talented Simon Wantling and his gorgeous
friend the Little Owl. More of Simon’s
work can be seen on pages 4 and 5, along
with more about his personal story. We
are biased, but wildlife photography really
is made even more beautiful with the right
mountboard and moulding!
We are also featuring a whole range of
artwork from the contemporary to the
classical. Paul Karslake (pages 14 and 15)
was inspired by Salvador Dali – and even

got to meet him! We have pavement art
and verre églomisé too!
We are providing some social media tips
alongside upcoming significant calendar dates
on page 25 and our Masterclass features the
first of our new How To videos.

Suitable for all types of artwork, this contemporary
pine moulding is available in five stunning colourways
– black/pewter, white/silver, grey/silver, terracotta/
silver and blue/silver, and with three different profiles
– 23mm, 30mm and 45mm.

From a commercial perspective, our six
month glass promotion is now up and
running (more on page 13).
I hope you enjoy this issue of 4walls. I would
love to hear from you on email, by phone
or through our social media channels. All
comments and suggestions welcome!

This example, featuring wildlife artist Catherine
Ingleby’s Kwandwe Quartet, uses a 45mm terracotta/
silver moulding.
[LITTLE OWL HEAD ON
FLIGHT ]

Like all our other wooden mouldings, Senza is being
sold on chop – with a chevron set available.

Simon Wantling

Pauline

Pauline Hutchinson, Editor
pauline.hutchinson@arqadia.co.uk
4walls by Arqadia

@4wallsbyArqadia

@4wallsbyarqadia

CHOP CHOP!

WITH IMMEDIATE EFFECT, NEARLY ALL OUR WOODEN AND
ALUMINIUM MOULDINGS ARE AVAILABLE ON CHOP.
ELEGANT
CLU T T ER !

DU BLI N
RO U ND
TABLE

PAU L KA RSLA K E
An Audience with Salvador Dali

ALSO inside:

14

8
“Our range is your range. We’ve listened to feedback from our
customers and this underlines our relentless commitment to
be number one for price, service, choice and value. This will
ensure that those with limited storage space can offer a truly
extensive range of Arqadia product to their consumers”

12
THE ART OF
PAVEMENT
LICKING!

17

03. New Products 04. Simon Wantling Photography 06. Studio Fulton 7. Caroline’s Colourful Predictions 10. Headrow
Gallery Leeds 13. Glazing Promotion 16. Amber-Jane Raab 18. Larson-Juhl Rebrand 20. The Danger Tree 22. Jon Price
Masterclass 25. Diary Dates 26. Nicole Wall/Nandi School Project 26. Scholarship Winners/Ask The Experts

“All chop moulding orders are now being processed
through our new state of the art workshop which
is located on a mezzanine floor in our Bedford head
office. Our team checks each and every item to ensure
you receive the highest quality frames.
You can now very easily offer our larger or more
challenging profiles, which most guillotines would
struggle to cut.”

Jonathan adds: “We have spent a lot of time talking to
customers recently, finding out how we can improve
our offering, so we are hoping that the added flexibility
of ordering either by pack, single length or on chop to
best suit individual business requirements will be well
received by all customers.”
Please note that the Artcore range is not available on
the chop service.
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Simon, who is from Northamptonshire,
was awarded first place by the judges
with the front cover image entitled
‘Little Owl Head on Flight’ – selected
from a total of 1,396 entries!
The judges viewed the images for the first
time independently and anonymously, each
gathering their favourites before consulting
and comparing notes.

FLYING HIGH

THE SINWP BIRD PHOTOGRAPHER OF THE YEAR
2018 COMPETITION, SPONSORED BY ARQADIA,
HAS BEEN WON BY SIMON WANTLING

Judge Mike McNamee explains the
panel’s decision: “The focal plane was
absolutely nailed, so the eyes and forward
facing claws are extremely sharp. The
photographer also caught the turbulence
of the deceleration perfectly in the
feathers. It’s a fantastically captured image
that’s taken the top spot in a very highstandard competition.”
Simon was delighted: “Wow - thanks so
much!” He added: “The Little Owl image
was captured during the last light at a

location in the Bedfordshire countryside.
I spent over a month watching these
owls, slowly introducing myself into
their environment and watching their
habits before introducing the camera. It
was amazing watching them throughout
the season.”
Eric Browett from Hertfordshire was
awarded second place. His picture was
taken in September on Heathland near
Tunstall, Suffolk and Andy Howe from
Bedfordshire was awarded third place for
his short eared owl.
A total of 80 photographs were awarded
Highly Commended.
SINWP director Colin Jones has been
delighted with the competition. He says:
“We hoped to get maybe 1,000 entries, so
to have received 1,396 entries is fantastic!
Having such a specific focus helped, as did
promoting the competition more widely
than usual, and also the prizes.

MOUNT AND FRAME DETAILS:
Inner mount – Ginger Root 8605
Outer mount – Hayseed 8065
Moulding – Touchwood 991261141
Glass – Clarity by Larson Juhl

“Simon’s work looks totally stunning in
this frame. It may be stating the obvious
but outstanding photography really is
enhanced by outstanding framing!
Thank you, Arqadia.”
Not only did the competition produce
some stunning photography. It was
organised in conjunction with the Royal
Society for the Protection of Birds (RSPB)
who benefited to the tune of £1,673 from
a minimum donation of £1 per entry.

SIMON’S STORY
Simon had always loved nature, birds,
otters and badgers, and landscapes too,
but it was about five years ago that he
got seriously into wildlife photography.
Since then his passion has grown year on
year to the extent that he has reduced his
hours as a process engineer at Unilever’s
research centre in Bedfordshire, with a
view to ideally turning professional. Last
year, he started entering competitions
and has already enjoyed some success
– with his work set to feature in the
Bedfordshire, Cambridgeshire &
Northamptonshire Wildlife Trust’s 2019
calendar. His Little Owl has also featured
in The Times and one of his gorgeous
barn owl shots appeared in this April’s
issue of BBC Wildlife Magazine.
Simon loves little owls and barn owls,
in particular: “I am so privileged to have
the time and access to the environments
where these beautiful creatures thrive. It
takes weeks to build up their trust,” he
explained to 4walls. “I needed the right
light and to understand the owl’s flight
path. Then get close enough to get that
eye contact and shutter speed to freeze
the movement of the wings. The little owl
is such a charismatic bird and I worked
hard to capture this through the lens.”
When it comes to framing, Simon’s
thoughts are: “Keep it clean. I like
to keep it simple and to use quality,
understated materials. Typically, I would
go with a plain black moulding but I love
what the Arqadia team has done with
their Touchwood frame. And I think the
conservation mountboard also, very
subtly, helps to enhance my little owl and
his mesmeric eyes!”
Simon (49) has been a Northamptonshire
man pretty much all his life. He is married
with three grown up daughters and lives
in Chelveston.
More of Simon’s stunning photography
can be viewed on his website.
You can follow him on Twitter
@simonwphotos
@simonwantlingphotography

simonwantling.co.uk
King penguins: Nick Dale - highly commended
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CREATIVE REFLECTIONS
Carol Fulton, a Masters graduate from the Royal
College of Art, is an established and talented
photographer, but she has also been busy building up
two new niche markets for which she has developed a
real passion - decorative mirrors and house histories.
Carol creates gilded glass panels and framed mirrors using the ancient
technique of verre églomisé - reverse gilding onto glass using gold, silver
and brass leaf with added pigments, inks and paints. While Benchmark
House Histories is a heritage consultancy specialising in the research,
writing and production of property (houses, pubs, hotels etc) histories,
which are printed onto archival paper and framed - or presented in a book.
Carol told 4walls that: “My mirrors seem to appeal to interior design
fans and professionals alike. The building heritage work began in
book format but has evolved into bespoke, wall mounted, illustrated
narratives which are getting a great response from the pub and
restaurant sector.”

THE NEW ARQADIA WEBSITE – COMING SOON
CAROLINE’S
CO LO U R F U L
PREDIC TIONS
It is always good to hear about framers
expanding so 4walls was delighted to learn
that The Frame Centre has just doubled
the size of its premises in the middle of
Guildford, Surrey.

“The right frame can literally make or break a piece,” Carol told
4walls. “I use Arqadia frames because I want mouldings that show
real craftsmanship. The materials used. The colours. The designs.
They enable me to really add value - both in terms of aesthetics and
protection. I need strong, deep frames that have a minimum depth of
30mm whilst looking decorative and beautiful!”
This wall art and stunningly ornate table feature Larson Juhl Imperial 403IB.
Carol also uses the highest quality conservation mountboard and paper.
Carol’s business largely comes from word of mouth and personal
recommendation but recently Instagram has really taken off as a source
of leads.

FOLLOW HER
@studiofulton
@benchmarkhousehistories
studiofulton.co.uk
benchmarkhousehistories.com

The business is owned by Steve and
Caroline Dyche with five galleries/
shops and a central workshop.
Caroline previously spent 25 years in
the fashion industry and had a dress
shop next door to the Farnham shop.
Then 10 years ago partnered up with
Steve – and the rest is history!
Apart from great retail expertise,
Caroline also brings a talent and
appetite for fashion and trends.
4walls was keen to get her thoughts
on what is predicted for the coming
season. She says: “We have been very
Farrow & Ball for a long time, with
consumers loving subtle neutrals
and understated, soft hues. This is
going to change this autumn. There
are some beautiful jewel colours
on the way – sapphire and emerald
are two stunning examples. We will
see velvets and jungle prints too
– bringing some really interesting
textures.
“This will be followed in the spring/
summer with greens and pinks.
“Framing is usually a bit behind the
fashion and soft furnishing world

Senza 223073204

but I still think we can capitalise on
these trends in terms of displays,
merchandise and marketing material.
2018 has been very busy for us with
loads of memorabilia – football shirts
and cycling gear in particular - and
medals, which is not surprising given
we are in a military area; as well as
artwork.
“What is great to see is a demand for
individuality from customers. More and
more consumers are seemingly getting
a bit bored with cheap and cheerful
IKEA frames. They are now looking to
be more adventurous; and are willing
to pay for that bespoke work. Which is
good news
for everyone!”
Caroline has a real passion for her
work: “I love colour! And so I am a
big fan of Arqadia’s Confetti range,
but I would like to see some more
mouldings that allow us to be a bit
bolder and braver with our framing
options.”
Caroline – I hope you like our new
Senza range! Pauline.
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HARRY ON FRAMING

e l e g a n t c l u t t e r. c o . u k

“Framing is a vital part of our offer. The chosen moulding needs
to present our artwork in the best possible way – determined by
the scale of the print, the colours and the textures as well as the
interior design scheme in general. The mount is really important
too. Quality framing can then be further enhanced with museum
glass. While not all customers want to pay for premium glazing,
it can make a huge difference where a painting might be in a
large public area as a centrepiece. Free from any issues around

reflection, a strong image can really make an outstanding ‘Look at
me!’ statement!
“We need access to a really wide range, we need quality products
and we need good service. We get all of this from Arqadia and
have done from day one. The team always do their very best to
deliver even with our sometimes eccentric requests! Jobs are
sometimes last minute with short lead times – but the guys are
always approachable, responsive and helpful. We collaborate and
we find a solution together.”

RAISING THE PROFILE

OF FRAMING

Elegant Clutter offers a bespoke, design led artwork service which includes framed pictures, decorative mirrors,
sculptures, accessories, memorabilia and much, much more. Founded in 1990, the company has been enjoying
significant growth in recent years and now employs over 60 people across its two sites in Warwick. While
hospitality and leisure retail are core sectors for Elegant Clutter, latterly, the company has been expanding into
cruise ships, private healthcare and commercial office space. The team has been known to provide up to 600
framed pieces for a single restaurant!

It is about much more than pictures on walls though, as
creative director Harry Pass explained: “We help our
clients to tell their story and to deliver a
certain guest experience”.
“Art starts a conversation. Art
creates a reaction. We can add huge
amounts of value with high impact
pieces. Increasingly, we are briefed
to help make interiors more social
media friendly as well!”
Elegant Clutter delivers art in three ways – creating
original art from scratch; commissioning external
artwork; or sourcing published art and then arranging the
required licences.
Adding value is a top priority for Harry. For example,
the company has recently introduced Art Guides to
accompany installed artwork collections. This has met
with a fantastic reception from front of house staff who
are able to engage with guests around genuinely unique
subject matter, with the confidence of having the facts
to hand.

THE RISE OF ABSTRACT

In terms of trends, Harry has noticed a real rise in demand
for abstract artwork. Traditionally, hotels might have
wanted a location specific reference with a watercolour or
semi-abstract photograph of a local landmark, but times are
changing and hotels are increasingly committed to making a
guest’s stay as much of a unique experience as possible. One
hotel in Prague went for 10 really striking original pieces of
Cubist artwork that reflected the Czech city’s architectural
heritage, which were then reproduced as limited edition
prints and featured in over 400 bedrooms. Customers
are becoming braver, and they are not afraid to be more
intellectual with their art.

SHOWCASE PROJECTS
Harry’s favourite type of project is where
there is scope for real creativity. The
client will of course know who the target
audience is, and what they want them
to feel and think about the interior, but
then it is over to Harry and his team to
come up with some solutions that are
compatible with the brand, but will also
create interest.

One example is the 25hours hotel in
Dusseldorf, which was a new build
property on the old French Market Square.
“The brief was ‘Think German father and
French mother!’”, Harry explains. “The
solution was an eclectic collection of art
that embraced bohemian France with hand
painted still life models (opposite top), a
gym with the Tour de France illustrated on
the walls, through to German engineering
being represented in public spaces with
a circuit board design reverse printed on
acrylic (left) and panels of artwork created

with hundreds of hand tools, generating
abstract patterns (opposite page).
Another example was the beautifully
refurbished Hotel du Vin in Avon Gorge
which has a classical historic theme with a
twist. The painting of an aristocratic lady
(above left) initially looks like a traditional
portrait, until you notice her mobile
phone, and the gentleman, again looks
sublimely charismatic, but with a handful
of Playboy magazines in view to the more
inquisitive eye (see above)!
Harry is passionate about art and about
using his and his team’s creativity to add
value. So, finally, 4walls asked Harry about
where he goes for fresh inspiration. “I love
going to exhibitions. The Royal Academy’s
Summer Exhibition was fantastic – some of
it was beautiful, some of it made me laugh
and some of it was quite challenging but it
all got us all talking!”

Literally, watch this space!
elegantclutter.co.uk
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OLDEST

GALLERY IN LEEDS

CELEBRATING 118 YEARS OF HEADROW GALLERY

1900 was a very significant
year as far as Headrow
Gallery owner Maxwell
Roberts (above) is concerned.
It was in that year the
photography business he first
started working in at the age
of seventeen was originally
founded, and in the same year
his current business, Headrow
Gallery, was first established.
The family-run photography business
of J. Roberts & Co., started by Jack
Roberts 118 years ago, was subsequently
taken over by Maxwell’s father, and
upon leaving school Maxwell too joined
the firm. Handling much photography
and framing work over the next years
for the original owners of Headrow
Gallery, Maxwell had his eye on that
gallery business for himself and asked to
be offered first refusal should they ever
decide to sell.
In 1988, Maxwell’s ambition was realised
and he became the proud owner of
what is today the oldest art and picture
framing gallery in Leeds. Thirty years
down the line, business continues to
flourish and he attributes this to a loyal
following of clients from all over the
country. Whilst the gallery still stocks a
large number of prints and watercolour

paintings depicting Leeds and the
Yorkshire Dales, it now specialises in
more contemporary work, with art that
reflects current movement and trends.
Framing accounts for at least half of the
business today and Maxwell has worked
with Arqadia from the beginning. He has
always strived to stand out from other
businesses by offering his clients more
- in the way of higher quality materials,
the very latest mouldings and frames,
or by taking on complex or intricate
framing projects that might well prove
challenging to others.
It was indeed through the framing
side of the business that Maxwell first
encountered the very talented and
highly successful portrait artist Ruth
Fitton (above). Ruth had first come
into Headrow Gallery looking to have
a piece of her work framed. Maxwell
immediately recognised an extremely
gifted young artist, then just 22 years of
age, who was already producing some
incredible work and who now, only four
years later, is achieving great success.
Ruth’s path to her chosen career as a
portrait artist wasn’t an obvious one.
She didn’t take art as a subject at school,
but by her mid-teens had developed a
very keen interest in portraiture. She
wanted to challenge herself to see if it
was something she could be good at,

although she wasn’t entirely satisfied
with her early attempts.
However, it was during her time at the
University of York, where she chose to
read music, that she got the opportunity
to showcase her talent. She responded
to a request for some portrait work to
be used in one of the university’s staged
productions. Having produced a couple
of these pieces of work she soon began
to get commissions from family and
friends and is today highly sought-after
as a commissioning artist, renowned
for her ability to capture character
on canvas. The highlight of her career
so far, she says, was the opportunity
to produce a portrait of the famous
classical musician, Harry Christophers
CBE, conductor and founder of The
Sixteen choir.
A regular client at Headrow Gallery,
Ruth sends all her commissioners to
Maxwell to get their work framed. She
says: “Maxwell has a fantastic eye for
detail and for matching the painting to
the frame, so that it has a real stand
out quality. Through his guidance on
the choice of framing, the finished work
shouts out that this is a high quality
piece of art.”
headrowgallery.co.uk
ruthfittonportraits.co.uk
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D O N ’ T L E T YO U R M E M O R I E S FA D E
We have recently introduced Clarity by
Larson-Juhl UV 99, which promises to
be effective in the prevention of fading
artwork, photography and memorabilia.
With 99% UV protection, it’s like a sun
block for your memories!

D U B L I N
The second Fine Art Trade Guild
(FATG) round table, sponsored
by Arqadia, took place at the Red
Cow Moran Hotel, Dublin on
Monday, 3rd September, attended
by 12 framing professionals.
Chaired by Master of the Guild Ian Kenny,
the event covered a whole host of topics
and generated a very broad range of
opinions and perspectives.
There was some fantastic discussion about
best practice with a genuine appetite to
share ideas and to benefit from each other’s
experiences.
The session started with an exchange of
views on the opportunities brought about
by the digital world.
Comments on social media ranged from:
“I couldn’t survive without it!” and “I post
advice, not just commercial messages; and
have seen a 40% increase in profits this year
which I put down to social media.” To: “It’s
been a disaster!”
For those framers who are ardent fans of
social media, there was a unanimous view
that being genuine was key. “You have to
be true to your personality. It is all about
understanding your audience and then
providing interesting, engaging content.”
The social media advocates spend anything
upwards of £50 a month, but even that
small investment pays dividends. Heather
Lavery is one such enthusiast: “We sell
loads through Facebook!” And it seems that
competitions are unanimously popular.
Steve Crozier likened engaging on social
channels to going to a specific pub
frequented by ad agency people in the
old days!

PRIDE IN QUALITY
SERVICE
Steve also had a great tip for overcoming
price shock around a simple frame.

R O U N D
“Sometimes I say the frame is actually free.
But you pay for me!” Others felt listing out
materials and labour was an effective way
of explaining charges. Being next door to
a garage helped with this approach for one
attendee!

PAY I N G D E P O S I T S
There were very different views on
deposits. Some people felt uncomfortable
about charging a deposit and worried that
regulars might feel they were questioning
their integrity. Others felt that in this day
and age, people expect to pay a deposit –
or even to pay the full charge up front…
when asked politely but firmly!

W I N D O W D I S P L AY S
Thoughts on best practice for
merchandising and window displays were
more consistent. Most attendees with high
street shops felt that displays needed to
be refreshed and restocked once a week,
with merchandising themes typically lasting
about two months.
Marketing activity is not limited to the
visual, however. Claire has had a fantastic
response to scented candles that are
helping with an autumnal theme.
While the impact of out of town retail parks
was acknowledged, delegates took great
responsibility for ensuring the survival of
high street framers and were passionate
about the unique experience that can
be offered by great personal customer
service. Encouragement is being taken from
consumer demand for craft, authenticity and
buying local – and the resentment towards
big brands that are arrogant.
Attendees included framers and
wholesalers, with some people having been
in the industry for over 30 years to Claire
who was in HR until seven years ago, and
David Eakin who is just back from Australia
with a mission to bring innovation and more
digital marketing to the family business.
Having an iPad loaded with framing options

T A B L E
to showcase ranges was one suggestion that
brings selling moulding and mountboard
right up to date.
On reflecting on the session, comments
included: “It’s been a brilliant day!” “I have
learnt a lot – it has been great to share
experiences and it has been a real reminder
that we need to demonstrate value and that
customers want an experience.”

RO U N D TA B L E
AT T E N D E E S :
Steve Crozier – 360dpi
Conor Thorne – Dealg Design
Leslie and David Eakin – Boyne Design
Claire O’Connell – The Gaslamp Gallery
Eoin Lane – Be Framed
Heather and Jim Lavery – Sheldon Gallery
John Cleary – Art & Home
Jo Palmer – The Framing Lot
Steve McKee – Down School of Framing
Ian Kenny – Ian Kenny Framing.

SNIPPETS!
Here are a few of our favourite snippets of
advice from the Dublin round table:
“Always ask new customers how they
found you!”
“People have wanted art on the walls
since they lived in caves. That’s not going
to change!”
“Step outside! Go across the street and
look at your premises how a consumer
would view it.”
“Don’t underestimate the value of framing
expertise.”
“When you are travelling – pop into the
local framers and ask about his or her
business.”
“Show you care!”

The product also offers crisp image
resolution, zero distortion, and with
clear glass technology it ensures the
image is perfectly visible from all angles.

From as little as £7.81 per sheet,
protecting your customers’ memories
has never been so affordable, and as this
promotion is running for six months
there’s no need to stock pile! Not only
this, but the product also offers an
opportunity to upsell and add value, as
well as having great margin potential.
The product meets the requirements of
the standard ISO 18902, and follows Fine
Art Trade Guild and Professional Picture

Framers Association standards too.
It has also been rated as conservation
grade glass according to Photographic
Activity Test (PAT) ISO 18916, and
certified as being 99% conservation
level UV block by the National Physical
Laboratory in the UK in line with EN 410.
To place an order, simply visit
arqadia.co.uk or call the Call Centre
team on 01234 852777.
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PAUL KA RS LAK E AN AU D I ENC E W I T H
S A LVA D O R DA L I
By his own admission, Paul Karslake was very naughty during his school days.
Bored and often in trouble, it was a chance stumbling across a book as he
got off the bus on the way home from school at the age of 15 that led to a
new direction in the life of this now highly acclaimed and awarded artist.
The book that he literally tripped over
was a collection of work by Salvador
Dali and as Paul says ‘it was like a bolt of
lightning’. He was completely transfixed by
the images he saw and copied every single
painting illustrated in the book. Such was
the impression that Dali’s work made on
him that he made it his mission to meet
the famous surrealist painter. Aged 19, and
as part of a trip to Europe to broaden his
personal and artistic experiences, he hitchhiked his way to Spain, sleeping on the
beach when he got there. He was rewarded
with a very brief encounter with Dali, with
just enough time to place one of his own
paintings into the hands of the master and
eliciting a ‘muchas gracias’ in return.
Not that Paul was a stranger to the art
world up to that point. By the age of eight
he had won his first County Art Prize. His
father was the renowned architectural
model maker Mike Karslake, who taught
Paul business ethics, form and perspective
– attributes that he feels are lacking in
some of today’s working artists.

stay during which time he worked for Los
Angeles Art Studios, CBS Television and
Disney with whom, years later, he was to
work on the Euro Disney Project.
Back in England in the early 1980s Paul
developed what could be described as a
cult following for his decorative designs
and paintings on scooters. Today, his public
works of art are of just about anything and
can be seen just about anywhere - from a
bus with a large elephant or tiger on it, to
an airplane with a 45-foot head of a cougar
painted on each side.
It was at this time that he formed a
company, The Art House, to control his
ever expanding art business. In 1990 Paul
was commissioned by the Wiggins Group
PLC to produce a 650 foot long artwork
hoarding for their South Quay in London
Docklands, for which he was awarded The
Evening Standard Environmental Award.
It was in this year that he was elected as a
Fellow of the Royal Society of Arts.

After leaving Southend College of Art
and Technology, Paul joined his father
in his business and worked with him on
many famous architectural projects such
as the Grade 2 building Centre Point on
London’s Oxford Street, the Thames
Flood Barrier and working models for the
Concorde Pilot seat.

Under the guidance of Derek Johns, ex
Director of Sotheby’s and Old Master
dealer at St. James’s, Paul decided to further
strengthen his ties with the fine art market.
In 1995 he undertook a commission for
some very large still life paintings for the
restaurant that became Gordon Ramsay’s
Petrus, in St James’s, London. He followed
up in 1998 with a solo exhibition at Derek
Johns Ltd., Duke Street, SW1.

After his trip to Europe in the late 1970s
he travelled to America where a planned
three week holiday turned into a four year

Amongst other projects there have been
commissions for the Turf Club, NABIM,
Geronimo Inns, Mohamed Al Fayed, Keith

Richards, Brian May and Yeardley Smith
(the Voice of Lisa Simpson). Paul’s depth of
talent is further exemplified when viewing
his work on other mediums, including
design and artwork for the Virgin F1 racing
cars and monumental scale commissions
on commercial aircraft, coaches and even
the Radio 1 roadshow trucks.
In 2001, the Paul Karslake Fine Art Gallery
and studio was opened in Leigh-on-Sea
from where Paul’s artistic talents have
further brought him worldwide recognition.
His paintings of iconic and popular figures,
from the likes of The Rolling Stones, Johnny
Depp, Sir Michael Caine and Grace Kelly
are hanging in the homes of the famous and
infamous and form part of many corporate
and private collections in the UK and
around the world.
Paul is passionate about sharing and
explaining his skills. He takes an active
part in supporting children wishing to do
work experience, tutors at schools, and
demonstrates at art groups. In 2005, The
Karslake Centre for Art opened at The
Cornelius Vermuyden School and Arts
College, Essex.
When Arqadia caught up with Paul earlier
in the summer, he was working on the
details of a new commission which would
see him fulfil another long-held ambition
– to produce artwork for the exterior of
luxury yachts. He is thrilled to have the
opportunity to start work to transform
the blank canvas of these vast vessels which he has always considered to be
boring - into something vibrant and eyecatching. We can’t wait to see the results
when the first commission is complete and
the yacht sets sail.
paulkarslake.co.uk
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G E T T I N G A TA S T E F O R
PAV E M E N T L I C K I N G !
The 4walls team always likes to hear stories of
challenging framing contracts and this one from Craig
Arbuckle of Hambledon Framing in Dorset really is a
concrete example! Craig was commissioned to frame
50 pavement slabs…
Pavement Licker is an underground art fanzine – and as
part of its Frieze London activity (4th – 7th October at
Regents Park) it is holding a pavement slab auction.

RAR E

TA L E NT

Rare Interior Art Gallery is a
unique and contemporary wall
art supplier, with a range of
limited editions and modern
art originals. A destination for
accessible and affordable art, it
was Amber-Jane Raab’s vision
that facilitated such a haven of
exciting creativity.
Working originally as a print designer and
later becoming the director of a design
consultancy, it was this awareness of the art

acclaimed dog art range, which consists of
personalised special edition canine portraits,
After noting a lack of affordable and original featuring her famously sought-after print
style. ‘Billy the Bulldog’ showcases the colour
art within the pieces she had been curating
and expression seen consistently throughout
from overseas, she became frustrated and
decided to take matters into her own hands. the collection. Amber’s love of dogs led to
the studio hosting their own ‘Pooch Party’,
After only a year of painting and designing
where owners could bring along the stars
her own prints, she had already begun to
of the portraits whilst enjoying a glass of
outsell the art she was importing. Now
‘pawsecco’, and even take home a doggie bag
resident artist of Rare Interior Art, she
at the end!
continues to produce unusual and thoughtprovoking pieces for the studio.
Amber also specialises in hand-embellished

feature this skill set are her series of Spiral Views. These are spiralled
perspective artworks of specific locations that portray a unique
take on landmarks from St Paul’s Cathedral and the City of London
to Brighton Pier, whilst also showcasing her passion for detail. The
‘Brighton Pier Spiral’ view demonstrates the level of detail and
expertise that can be expected from her work.

Some of her unique works include an

rareinteriorart.co.uk

industry that inspired Amber to become the
fully-fledged artist she is today.

art, and some signature pieces which

Some of Amber’s work looks at its best as a canvas, some of it
she likes to frame. Quality mouldings are especially important for
originals and limited editions. She told 4walls that: “It is imperative for
original artwork to be given due class and distinction when it comes
to framing. The moulding needs to accentuate the art which in turn
will help to give it the best possible context in a gallery environment.”

50 artists each created artwork on a 40cm x 40cm
concrete square. Craig then framed them all in
Arqadia’s Andover black/orange (reference 239137471)
before despatching them all to London where they
will be sold blind for £500 each. Buyers will then
randomly get artwork from a known artist or an up
and coming newcomer.
“It was certainly a challenge,” Craig told 4walls, “but great
fun! I decided to drill holes into the slabs prior to the
artists getting to work, so that the artwork could then be
bolted onto supporting materials within the frame.”
A full report on the auction and the artists involved will
follow in the January issue of 4walls. You will be amazed
- we promise!
hambledon-framing.co.uk
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SU P P O RT I NG T HE
F R A M I NG CO M M U NI T Y:
KE E P I NG LO C A L – W I T H
GLO BA L B E NE F I T S
It is now over a year since Arqadia’s previous managing director Mike Brown handed over the reins
of the UK business to Jonathan Burrage. The 4walls team recently caught up with Mike, who is now
president of Larson-Juhl International – with responsibility for all territories outside North America.

SO, MIKE, HOW
GOING?

IS

IT

It is going really well! I have done a lot of travelling
and have learnt loads! This last year has also served
to remind me of what a fantastic business we have
here in the UK with a great culture and very high
standards, particularly in the products we offer and
the service we give all our customers.

WAS IT DIFFICULT
PA S S I N G O N
RESPONSIBILITY TO
J O N AT H A N A F T E R 1 3
YEARS?
It was a bit of a wrench but I have had total
confidence in Jonathan right from the off, and I can
see his experience, energy and acumen have already
had a hugely positive benefit on the business and our
customers. And I am still a regular visitor to Bedford
– I have been told I am welcome!

W H AT A R E YO U R
PRIORITIES GOING
FORWARD?
As ever, my priorities are about supporting you, the
customer, and essentially trying to help get more
people through your doors, which in turn means
more demand for framing and framing products. I
am also keen to evolve our offer and to speed up
learning across the Larson-Juhl group so that all our
customers receive best in class service.
Since I am responsible for all the group businesses
outside of North America I can see that this learning
will happen quicker if the global business is closer
aligned. Also, Arqadia has been part of Larson-Juhl for
over 18 years and, having spent a lot of time travelling,
I have learnt a huge amount about the sector from a
global perspective and, as a result, I can see massive
benefits to our UK customer base by Arqadia
becoming Larson-Juhl UK. So bringing that initiative
to fruition is my next priority.

SO ARQADIA
ITS NAME?

IS

CHANGING

Yes, it makes sense. We have had the Larson-Juhl name in our
masthead for years. We sell a lot of Larson-Juhl products already
and by being Larson-Juhl UK we can benefit more seamlessly from
group resources. The DNA of Arqadia will remain, and following
a great suggestion from the team, the Bedford office is being
renamed Arqadia House as a tribute to our valued heritage and
continuing values.

W H E N W I L L T H I S TA K E

EFFECT?

From 1st January 2019.

HOW WILL THIS CHANGE BE
EVIDENT TO THE OUTSIDE
WORLD?
Well, we will be called Larson-Juhl UK so all our corporate
identity will obviously need to reflect this. New signage, livery,
exhibition panels, stationery, email addresses etc.
As far as the day to day operation is concerned, however, nothing
will really change – albeit with a renewed energy and appetite
to deliver the best possible service to all our customers; to be a
true market leader – with the framing community at the heart of
everything we do. We are immensely proud to be the only framing
company with such an experienced, professional regional sales
team, and those people will remain as the face of the business on
the ground.

W H AT W I L L T H I S
THE FRAMER?

MEAN

FOR

Short term very little. Longer term, access to more and better
new products and services. The UK market will benefit from
global expertise – but delivered locally. The customer remains at
the heart of everything we do.
Come January, we will have lots to tell you about new initiatives
that we will be introducing to support framers and to help
develop your businesses. I am currently working with all sorts
of talented people from across the world to seek out innovation
– around new products, ways of working, new ways to embrace
technology etc. I know that 2019 will be a challenging year –

we want to be as proactive as possible to help you grow your
bottom line and keep the consumer coming back time and again
for all their framing needs.

LARSON-JUHL HAS TRADED IN
THE UK BEFORE, HASN’T IT?
MIGHT PEOPLE WITH LONG
MEMORIES BE CONFUSED?
Fair point! Same name but in a very different guise. Back in 1999,
the decision was taken by Larson-Juhl to pull out of the UK
following disappointing sales. Meanwhile, the Arqadia brand was
enjoying very strong growth.
Larson-Juhl has since changed. It was bought by Berkshire
Hathaway in 2002, and it then received huge investment to make
it the global brand it is today.
Wanting a strong UK presence, Berkshire Hathaway bought
Arqadia in 2000.
It is a very different Larson-Juhl these days from its earlier
incarnation!

W H AT
THING
LIKE C
AWAY

WOULD BE THE KEY
S T H AT YO U WO U L D
U S TO M E R S TO TA K E
F RO M T H I S F E AT U R E ?

That it really is business as usual and that the UK business
remains totally dedicated to helping you, the framer, to build
a stronger business – with lots of exciting new things in the
pipeline.

4WA L L Sm a g a z i ne 21

20 4WA L L Sma ga z i ne

A RT A ND A R CON V E RG E IN
BE L FA S T F OR MA JOR E X H IBITION

Titanic Belfast marked a new artistic
milestone this summer when it hosted
The Danger Tree, a major exhibition
commemorating World War I.

Scarlett Raven, co-creator of The Danger Tree, said:
“Titanic Belfast is an iconic, inspirational venue which
combines history, heritage and technology to leave visitors
with a unique sense of experience and participation.

Created by award-winning artists Scarlett Raven and Marc
Marot (above), The Danger Tree was a first for Ireland
and followed critically-acclaimed showcases in London,
Manchester and Liverpool.

“The Danger Tree exhibition delivered that same impact,
allowing visitors to unlock an exciting and new creative
journey using a smartphone app that encompasses multiple
layers of art, poetry, animation and music in a first for
Ireland.

Comprising a collection of original paintings and limited
edition prints, the free exhibition used augmented reality
(AR) software to bring each piece alive through poetry,
animation and music.

Co-creator Marc Marot said: “The men and women of
Belfast and Northern Ireland sacrificed so much in the
Great War and we hope that our exhibition helped in
commemorating their sacrifice in some small way.

One piece in the collection, entitled Man and Shadow Meet,
tells the story of the fighting units of Belfast and those
across the border. The poem that served as an inspiration
was written by the Irishman Thomas Michael Kettle and was
written just five days before his death.

“Augmented reality is an outstanding way to inform,
engage and entertain and we’re thrilled to have been
able to bring this trailblazing experience to a new
generation of visitors in Northern Ireland and Ireland.”

Scarlett and Marc also created a Titanic special painting
called All The Years Ahead. The touching painting marked
a departure from the timeline of The Danger Tree as the
artists explored the RMS Titanic and its tragic sinking.
Visitors to the month-long exhibition, which launched on
2nd August, were invited to watch as the paintings were
transformed into an immersive 3D experience, using handheld devices and earphones, with each telling the compelling
story of a different soldier who fought and fell in the Great
War from 1914 to 1918.
The world class exhibition which concluded on August
31st was brought to life by award-winning film set designer
Kave Quinn and provided visitors with a unique experience
designed to engage and enthrall.

The poetry of legendary war poets including Wilfred Owen,
Siegfried Sassoon and Rupert Brooke were narrated by
award-winning actors including Sean Bean, Christopher
Eccleston and Stephen Graham, who provided moving
readings to complement the work.
A bespoke music score for each piece had been composed
by Reservoir Dogs film composer Marc Canham to bring
the exhibition to life.
Scarlett’s and Marc’s work is exclusively published by
Washington Green Fine Art and is available to buy from
Castle Fine Art galleries.
castlegalleries.com/thedangertree
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MASTERCLAS S
Framing a canvas using L-shaped mouldings
By Jon Price GCF (APF)

L-shaped mouldings offer a modern, stylish finish for paintings
and prints on canvas. A finish that’s simple but sophisticated
and one which provides a strong contrast to traditional styles
of canvas framing. The majority of modern works on canvas
have images that continue around the sides of the stretched
piece. Unlike traditional profiles, L-shaped mouldings
enable such canvases to be framed with this part of the
image displayed. This makes L-shapes a great alternative to
stretched but unframed canvases, which look unfinished and a
bit naff to me!

FIGURE 2

A wide frame on a canvas makes a statement and gives a
picture presence. However, a wide moulding of the right colour
isn’t always available.
With an L-shaped moulding it’s easy to place another frame
on top and add width. Have a look at the finished piece. Not
only does it look good, it’s more bespoke and individual than
your average frame, and the addition of the second moulding
increases the job price and also, of course, the potential margin.

For a 15mm gap on all sides of the canvas, cut the moulding
30mm longer than the canvas. Repeat on all four sides.
FIGURE 3

There’s a lot going on in this vibrant canvas print. Therefore,
I wanted to keep the frame modern and simple so as not to
distract or detract from the artwork itself. Arqadia’s Essential
Float Moulding 61912700 was ideal, especially when I added the
flat profile, 40mm wide 3346WH, which has the same painted
finish. The 3346WH gives the finished frame substance and
I love the little step between the two mouldings which adds
detail and draws the viewer’s eye into the picture. But, before I
could start stacking mouldings, I needed to stretch the canvas.
Arqadia’s Arrow-Head system is quick, easy and perfect for
stretching open edition prints. With the image being relatively
small, I decided not to wrap it around the side of the stretcher
bars despite wanting a gap between the stretched canvas and
the L-shape.

FIGURE 1

Meet Jon - the latest framer to join the 4walls team
of experts. Jon Price GCF(APF) runs Handmade
Picture Framing & Gallery in Bude, Cornwall and we
welcome his expertise and enthusiasm. For his first
masterclass, which is one of six that are now featured
on our website, Jon wanted to demonstrate ideas and
techniques that most framers don’t use every day, but
easily could! This framing of a canvas using L-shaped
mouldings includes a slight twist….

Once the frame has been glued and underpinned, fix the canvas
in place. Pre-drill guide holes in to the back of the L-shape. In
this case, the centre of the hole is 5mm from the inner edge.
For a canvas of this size (300 x 400mm), four screws are
sufficient. I centre each hole for a more professional finish.
Normally, I would attach the canvas at a later stage, after the
second moulding has been assembled and attached. However,
for the video, I really wanted to emphasise the difference that
adding the second moulding makes. The most visually effective
way to do this was to simply place it on top of the already
assembled piece.
FIGURE 4

Place the stretched canvas onto the L-shape and decide how
much gap you would like. Too much gap means there is not
enough overlap between the canvas and moulding to easily join
the two together. Too little and the gap becomes a dust trap. I
aim for an overlap of at least 10mm. In this case, that meant a
15mm gap between the vertical of the L-shape and the side of
the canvas.

To centre the canvas and ensure an even space all round, I use
off-cuts of backboard or mountboard as spacers.
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FIGURE 5

FIGURE 8 AND FIGURE 9

MAKING THE MOST OF CALENDAR EVENTS

Calendar events and awareness days give framers all sorts of opportunities to be creative
with marketing activity. Here are some of our favourites coming up from October through to
Christmas, with some ideas for promoting picture framing along the way!
27 T H O C TO B E R – E N D O F
BRITISH SUMMER TIME
A time for your customers to reflect
on the precious memories made this
scorching summer. Let them know how
beautiful their special summer moments
will look properly preserved, and
ensure to use bright images to replicate
this vision across your social channels.
Remember that hashtags work best on
Twitter and Instagram!

Screw in the screws. Obviously they need to be long enough
to go through the moulding and well into the stretcher bars
underneath.
FIGURE 6

31S T O C TO B E R –
H A L LOW E E N
Turn the whole thing over and join the two frames together.
A Fletcher Multimaster makes this an easy job and gives a
professional finish.
Remove the spacers. I take out the inner pieces first to
minimise the risk of marking either canvas or moulding.
FIGURE 7

We framers don’t stack mouldings often enough. It’s effective,
it’s easy and it makes a frame unique. Different profiles of the
same colour and finish or different colours of the same finish
and profile make it simple, but all sorts of combinations work.
In this case, we’ve given the L-shaped moulding added width,
presence and detail without taking away from its simplicity or
detracting from its modern clean look.
Jon is Cornwall’s only Guild Certified Framer and a member
of the Fine Art Trade Guild’s Framing Standards and
Qualifications Committee.
handmadepictureframing.co.uk

Products used:
• Stretcher moulding 721500000
Cut the second moulding as close as possible to the outer size
of the L-shape. Both mouldings were made of the same wood
and have the same finish, so I didn’t feel any need to leave
space for one moulding to expand/contract at a different rate
to the other. A tight fit also makes it easy to achieve an even
space between the two mouldings when you join them.

• L-shaped moulding 619127000
• Moulding 3346WH

With Harry Potter fever showing no
sign of abating, and a general celebration
of all things ghoulish taking place on
31st October, #Halloween has become
a key date in many retailers’ calendars.
Merchandising, events, competitions –
the potential is vast!

1ST NOVEMBER – NATIONAL
AUTHOR S DAY
#NationalAuthorsDay is a great day to
showcase some of your best literary
related work. Have you framed a
famous quote? How about a script or
screenplay? We’ve seen entire novels
framed, so there are really no limits to
what can be done!

A L L N OV E M B E R –
C E N T E N A RY O F W W1
Armistice Day/Remembrance Sunday
11th November
Experiment with a different kind of
window display this November, as
we look to remember and appreciate
those who have served us. Showcase
your work featuring photographs,
artwork, even uniforms, medals
– and, of course, poppies!
A number of artists have created
beautiful tributes to WW1 heroes.

Could you offer any discount for
veterans looking to preserve their
precious memorabilia? Consider also
offering a certain percentage of sales
to go towards an appropriate charity
such as The Royal British Legion or
Help for Heroes.

ALL DECEMBER

#lestweforgetUK and #PoppyAppeal
are just two of the hashtags to consider.

Make the most of the festive season by
ensuring you are posting Christmasrelated content across your social
channels as soon as you start instore
marketing activity. It is important to
state your last dates for guaranteed
delivery very visibly to make sure
customers order in time!

2 3 R D N OV E M B E R – B L AC K
F R I DAY
I f you’re planning on offering some
Black Friday discounts, make sure to
let your customers know ahead of the
day. Start highlighting what your offers
will be via your social media channels
and in store to drum up excitement for
this popular shopping rush!

#blackfriday

24T H N OV E M B E R – S M A L L
B U S I N E S S S AT U R DAY
Small Business Saturday is a day to
shout about for many framers out
there. Remind your customers that
supporting their local small business is
good for the community!
#smallbusinesssaturday

26T H D E C E M B E R – T H A N K
YO U N OT E DAY
Of course, we all know that the 26th is
Boxing Day (aka Leftover Turkey Day)
but did you know it’s also a day where
companies, brands and personalities
take a moment to give their thanks to
their followers and customers on social
media? Make sure you tag people to
ensure they see your kind message!
#ThankYouNoteday

A piece of bespoke framing
makes a fantastic, very personal
Christmas present – a photograph
from a significant event from 2018,
memorabilia, artwork from a favourite
artist – you get the picture!!
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[ASK THE E XPERTS]

NICOLE’S CHAMPION
TRAINING SESSIONS

ASK THE

We know successful framers have great energy. And here is
our latest example….

E X P E RTS

Having recently achieved her GCF (APF) qualification as an
Arqadia scholar (4walls Issue 29), Nicole Wall is not only
busy building up her framing business, she is also planning for
a triathlon on the Gold Coast in Australia!

Q. Do you have any tips on how to frame and mount a puffer
fish? It’s about the size of a cricket ball plus the spikes!
Kingswear Gallery, Leeds.

Having secured a place at the World Triathlon
Championships, which take place in September, Nicole is
busy training for a 1,500 metre swim, 40 kilometre cycle and
10 kilometre run. She is a busy lady – although given that her
trip Down Under means a chance to see son Howard, we
know it really is a labour of love!
Arqadia marketing manager Pauline Hutchinson commented:
“Nicole’s energy levels really are impressive. And although
a relative newcomer to the market, she is already a loyal
Arqadia customer, so we are delighted to be sponsoring her
triathlon challenge!”
Do any other framers compete in their leisure time? If so,
we would love to hear from you!

A. We would say “Very carefully”! Presumably it is well dried out
and not likely to go mouldy.
We would suggest making a little wooden plinth for it to sit on
and then, into the space under the fish, add a silica sachet to
absorb any moisture that may occur and this will prevent mould.
We would have an acrylic box made to sit over the whole thing
because it can then be viewed all round.
And here it is in all its glory – thank you Kingswear Gallery!
Lyn Hall GCF(APF) Adv

SCHOLARSHIP WINNERS
Congratulations to Jilly Higton, this year’s winner of the
Arqadia Fine Art Trade Guild (FATG) Scholarship Scheme.
Jules Sainter of Lovingly Framed in Chinor, Oxford and
Harriet Wallington from Eight Bells Gallery, Tetbury,
Gloucestershire came joint second.
Jilly, from Whams Lane in Lancashire, is a mother of three
young children and had worked in the NHS for 23 years. She
had been considering a change of direction for a while and
wanted to find something that would fit around her family
commitments, involve working with people and could take
her through to her retirement. She enjoys being creative and
making things, and wanted something that would challenge
her. After some preliminary research, she contacted Moira at
the FATG for advice regarding training and framing standards.
She struggled to find any training courses in her local area and
wanted to enrol on a professional course to make sure that
she was learning the correct techniques.

THE

NANDI

SCHOOL

PROJECT: AN

U P DAT E

Back in Issue 24 of 4walls, we published a story about the Nandi
School project in Kenya, led by Duncan McDonald, CEO of the
All About Framing Group of Companies. The initiative set out
to help refurbish the village school in Kipsamoite, Kenya. Since
then, Duncan has been very busy!

all for under £2,500. Duncan states that as there is just over
£2,000 left in the kitty, he is confident they will finish the whole
of phase 2.

This year so far they have begun building two more classrooms,
an administration block with three offices and a library.
They have completed many tasks already, such as digging and
concreting the foundations, floors and walls up to roof height,

They are still looking to raise more in order to fund phase 3, so
you can donate to their Just Giving page currently at:https://
www.justgiving.com/crowdfunding/krakatoapre-school or
visit www.facebook.com/buildaschoolkenya/

This is down to help from multiple fundraising activities and
donations from many parties – including Arqadia.

After buying a copy of the study guide, she arranged to
attend a five-day course at Down School of Picture Framing.
These five days have proved invaluable to her journey, as
she was able to consolidate some basic skills she had already
developed and learn new ones. She claims: “This week gave
me the confidence to apply for the scholarship which, if
successful, would give me a tremendous boost - especially as I
have not yet started to cover my start-up business costs.”
She is currently framing a variety of media within her current
skill set for clients that have heard of her by word of mouth.
She enjoys talking to people, discussing their pictures and
choosing a framing solution. She says: “I’m so looking forward
to attending a three-day workshop with Lyn Hall to build on
my skills and be able to use more advanced techniques.”
Following the workshop, she intends to take the Guild
Certified Framer qualification and concentrate on building her
business, which she operates from home in a converted garage.

Senza.
Not for
the shrinking
violet.
Introducing Senza, a new range of colourful
Larson Juhl frames exclusively from Arqadia.
Available in five colour combinations and
three profiles, Senza takes inspiration from
the Maximilist trend and is designed to stand
out in any environment.

999001050/1018

arqadia.co.uk | 01234 852777
International Sales number
adding +44 1234 846307

perfectly placed

A Larson-Juhl company

