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INTRODUCTION
Welcome to issue 29 of 4walls. This quarter
our cover story features Raoof Haghighi who
promises great things for the future. Read all
about this fascinating artist on pages 16 and 17.
On pages 4 and 5, we review a talented Indian
artist called Varsha Patra, who was crowned
Best in Show at Index 2018. She was chosen
from a field of more than 60 artists who
were exhibiting as part of the show’s Artists
Avenue. I felt very privileged to be part of
the judging panel and was totally bowled over
by her monochrome works of black ink and
pencil on white paper.
Furniture designer Alys Bryan presented her
thoughts on trends to the Arqadia team in
Bedford recently and we were so impressed
with her insight that we wanted to share it

in 4walls. Alys gives a very visual overview of
her thoughts and observations on pages
6 and 7.
Our Masterclass from Lyn Hall looks at how
the choice of framing influences artwork
on pages 25, 26 and 27 – the spectrum of
different effects is truly amazing!
We also showcase a number of stunning
artists and photographers, alongside other
regular features. In fact, we have so much to
tell you about that we have gone to 28 pages!
Do let us know what you think of the issue
on email, by phone or connect with us on
social media.

[SAND CLOCK]
Raoof Haghighi
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NEW
LAUNCHES
FOR THE
SUMMER
With the latest collection of mouldings we
will once more be providing our customers
with industry leading designs that will
provide timeless framing solutions.

TO R R E

C O L L E C T I O N

The contemporary style of the Torre collection with its sharp
lines, stepped profile and foil finish, makes it a perfect fit for
more modern artworks. There are five colours to choose from
– white/silver; black/silver; silver; pewter/silver and gold –
providing a wealth of choice to complement and work with all
interior settings.

O RO F I N O

More of an all-rounder is the new Orofino collection, which will
suit both traditional and more contemporary settings. It has an
appearance of leaf moulding and features a textured site edge.
There are two colours to choose from – gold and silver – and
three different, very generous profiles measuring 20mm, 30mm
and 50mm. A Chevron set is available.

OROFINO

Made from FSC accredited wood, Torre offers two profiles –
43mm and 70mm wide.

TORRE

C O L L E C T I O N
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VA R S H A PAT R A W I N S
B E S T S H OW AT I N D E X
2018 DUBAI

Talented Indian artist, Varsha Patra, has been
crowned Best in Show at Index 2018, triumphing
from a field of more than 60 artists who were
exhibiting as part of the show’s Artist’s Avenue.
Arqadia’s Pauline Hutchinson was delighted to be part of the
judging panel and was on hand to personally congratulate the
Hyderabad-based designer, whose monochrome works of black ink
and pencil on white paper wowed the judging panel. Varsha’s win
also earns her free framing of four of her works with Arqadia.
Her bespoke pieces were praised by the prestigious judging
panel - which along with Pauline, included artist Patricia Millns and
Identity magazine editor Catherine Belbin – for their immaculate
attention to detail, which the artist herself admitted take two to
three months to complete when working eight to ten hours a day.
A thrilled Varsha said: “I feel so honoured to have won this
prize and as if all my hard work has paid off. Winning this
gives me so much confidence to continue on with my work.
I’m a craftsperson. Art is just a medium. As craftspeople we
work day and night to try and make detailed pieces. I’m so
happy to have won!”

Patricia Millns said: “It was a unanimous decision because of the
simplicity of her work. It’s very arresting and such hard work.
Everything is clean and simple and very minimalist.”
Catherine added: “I think what attracted our eye to this work was
the fact it is very graphic. The attention to detail really struck us.
They are excellent pieces.”
Pauline Hutchinson, who has now taken four of Varsha’s works
back to Britain to frame, said: “It was very contemporary art that
would sit very well in our magazine. The detail of the artwork is
amazing and it will look incredible when framed.”
The Best in Show competition was organised by Melissa
O’Gorman of INDEX. She said: “The works we have on display
this week are of an exceptionally high-standard and there were
many, many worthy winners.
Varsha says she takes the inspiration for her pieces from
Indian mythologies, techniques and styles. Her creative journey
started in textiles and following her studies in textile design at
the National Institute of Design in India (NID), she devoted the
next 15 years developing unique textile products, techniques and
installations. It was during this time that she established her design
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and production studio ‘Anek Taanka’, which had its own label and
she collaborated with a number of international brands, architects
and interior designers.
Her talents were soon recognised internationally as she
scooped the ‘Youngest Designer of the Year’ and ‘Youngest
Entrepreneurship Award’ from global body EDIDA (Elle Deco
International Design Awards). This recognition propelled
her onto a wider stage and led to her works being routinely
featured in some of the world’s leading design publications.
It was when she decided to take a break from her studio work
with the birth of her child, that Varsha began exploring and
experimenting with ink pen as a medium to express her creativity
and she taught herself the techniques and applications that this
finer artistry required.
After completing some of her initial works she knew that this
was the medium she wanted to continue to develop, regularly
practising and perfecting her technique and building inspiring
stories in the process. The amount of work she was producing
increased and included pieces that displayed more of her personal
views and demonstrated her interest in and aptitude for complex
arrangements of textures and tonal impressions.

She enjoyed the fact that the pen medium was monochrome
and stood out from the sea of colours. The limitations and
irreversibility of corrections that comes with working with pen
were challenging and tested her skills that required a huge amount
of focus.
Today, as she continues to practice her work, she finds
she is much more able to let the work evolve, without any
premeditation. She will start with one central idea and the rest of
the art keeps coming together as it flows. Her pen lines eventually
blend with forms, defining individual clusters of illustrations and
contributing to the main subject.
Varsha remains passionate about what she does, whether it
is art, textile designs or creating specialised installations. She
values greatly the opportunities her work provides for travel
and to interact with like-minded people.
She currently lives and works in Hyderabad, India and praises her
little daughter, Nyorah, for keeping her young and inspired. Her
work series ‘journey’ is dedicated to Nyorah.
varshapatra.com
indexexhibition.com
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2018

TREN D S

Art Deco, Natural and Maximalist are the trends which are increasingly
prominent in home, hospitality and workplace settings this year. Here,
Alys Bryan, furniture designer, takes a look at each of these trends in a
little more detail, considers the various colour pallets and offers advice
on how these trends can be catered for through framing.

A

B

ART
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DECO

The Art Deco movement took its name from Arts
Décoratifs, the Exposition Internationale des Arts
Décoratifs et Industriels Modernes (International
Exhibition of Modern Decorative and Industrial
Arts) held in Paris in 1925. The movement combined
modernist styles with fine craftsmanship and rich
materials, influencing the design of architecture,
furniture, jewellery, fashion and cars, not to forget
ocean liners and even household appliances.

tiled floors are now increasingly being incorporated into
upholstery textiles and wallcoverings. Rich, deep tones
are also represented within this trend, enabling interior
designers to create wonderfully dramatic spaces.

In the 1930’s Art Deco designs were synonymous
with luxury and glamour and the recent revival of this
engaging style continues to bring exuberance into our
homes, hotels and workplaces.

When framing artwork within an Art Deco scheme
consider how colour can be used. The Hockey and
Cushion profiles in Arqadia’s Designer Mouldings
Collection offer a wide colour palette which can be used
to marry with your scheme. Take inspiration from the
Art Deco use of black to add punctuation to an interior,
a frame with a black finish could be used with elegant
and dramatic effect. Consider the LJ Soho Moulding or
the ARQ Mono Moulding.

The characteristic sweep of an arched line, seen on the
iconic Chrysler Building in New York, is dominant in the
resurgence of the Art Deco trend.
The Art Deco trend spans a varied colour palette.
Monochrome palettes, originally popular when used for

Perhaps the most recognisable colour palette derives
from the roaring 1920’s where energetic colours
including canary yellow, emerald green, peacock blue
and powder pink, began to symbolise the prosperity of
the times.

N AT U R A L
Humans have an innate attraction to nature and
natural processes, known as Biophilia. Respecting
our genetic connection to nature is of ever
growing importance to interior designers, as
research into Biophilic design has shown it to
have considerable health and wellbeing benefits.
Careful material selection is paramount when
creating a Biophilic interior scheme and we have
seen this demonstrated through the specification of
wool for carpets and textiles and the increased use of
stone and marble.
Designers are increasingly seeking natural finishes and
textures and timber used for flooring, architectural

features and furniture is one of the most common
ways to incorporate nature into an interior. These
natural materials offer their own varied colour
palette and allow the designer to benefit from the
material’s depth of tone and natural pattern.
When framing artwork within a natural scheme,
look to the newly launched TouchWood Unique
Mouldings Collection which is available in several
species timbers including American Walnut & Oak.
There is also the Larson-Juhl Carbon Collection with
its dramatic effect; this natural timber has a scorched
finish which incorporates a natural material, unique
texture and a bold finish.

A – Johnson Tiles Fitzrovia Collection

MAXIMALIST
The maximalist trend will blow your socks off!
After many years of celebrating minimalist
design, where every detail is considered and
pared down to the bare essentials, the public
are driving forward a trend for more; more of
everything!
Mondrian Doha is the first hotel in the Middle East
to be designed by world-renowned Dutch designer
and art director Marcel Wanders. Marcel and his
team took design inspiration from One Thousand
and One Nights, a collection of Middle Eastern
folk tales, aiming to create a stage for each guest’s
unique modern day story. The result is a collection
of truly Maximalist spaces.

The colour palette for the maximalist trend is
limitless. However, vivid tones are often used both
as block colours and within patterns.
This is the perfect colour palette in which to
incorporate Pantone Colour of the Year 2018,
Ultra Violet 18-3838.
When framing artwork within a Maximalist scheme,
consider playing with scale by using large scale
profiles. Alongside the profile you choose consider
how the mount can add drama, colour and even
pattern to your scheme. The Whitman Collection
offers drama through scale and enables the designer
to incorporate an eclectic selection of design details.
alysbryan.co.uk

B – Patternistas for Panaz at Nam Tuk Tram Stop, image by Naomi Sweeney
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A

30TH ANNIVERSARY
FIT FOR KINGSWEAR

This year, Kingswear Gallery
in Leeds celebrates 30 years
in business and is going from
strength to strength under
the ownership of Bill Owen
and his wife Nicola.
The business was founded back in 1988,
when Bill’s parents Alfred and Valerie who
both worked for the NHS made a dramatic
life change. They risked their financial
security for the opportunity to delve into
something they both loved, taking over
what was originally a small greengrocer’s
before it was renovated to hold a gallery and
workshop space for local artists.
There were challenges, like tough
competition, but this was countered
by working longer hours, holding artist
evenings and much more.
Bill and his sister Elizabeth were involved
from an early age. Then after spending their
childhood watching their father paint in the
garage, helping with exhibition work for
pocket money and studying art at secondary
school, it was an obvious decision for them
to join the gallery. They both took a local
framing course and the rest is history. In
due course, Elizabeth married and has now
moved to Australia.
ATTRACTING RETAIL CUSTOMERS
Now Bill, Nicola and Neil, a long time
established framer, started attracting retail
customers from further a field and increased
their number of commercial and specialist
framing contracts. This enabled them to
employ their son, Aaron, who is now the
third generation of Owen family to join
Kingswear Gallery.
“We are absolutely over the moon to be
celebrating 30 years in business,” commented
Bill. “Many of our customers have become
good friends to us. We know the importance
of the service we provide and so our passion
is put into every detail – after all, our final
framed pieces are often investments or
family heirlooms that stay with people and
their families for many years.
“My best piece of advice is to listen to
people and be yourself. It’s the best way to
build long term relationships and ensure the
likelihood of repeat business.
“Over the years, Kingswear has seen just
about everything come through the door
with the recurring question: “Can you frame
this?” heard almost every day. From Formula
1 driver suits to taxidermy fish caught off
Florida Keys, the gallery is no stranger to
unusual requests,” he added.

In fact, it was those types of requests that
led Joanne Tinker to contacting Bill and
commissioning his skill as a picture framer, to
assist in making her unique art displays which
she required.
JOANNE TINKER
Joanne describes herself as a self-confessed
creative hoarder. She is heavily influenced
by the concept of recycling and loves to
transform ordinary objects into something
special and precious. Metal bottle tops,
acupuncture tubes, confectionery wrapping
and aluminium cans have all featured as
materials, although chocolate foil wrappings
remain a constant in her work.
Since before she could pack her own school
bag, she has been cramming ideas into shoeboxes and pasting trinkets into notebooks
held together with elastic bands. It was
her ‘extraordinary’ textiles teacher at Art
College who gave her the confidence to
follow her passion; telling her she could make
anything out of the materials she found in her
home, backpack and litter bins, and thus her
journey began.
Born in Nottingham in 1969 but raised in
Johannesburg, South Africa, and then Leeds,
she trained to work with metal, earning
a first class degree in Silversmithing and
Jewellery from Birmingham in 1992. After
graduating she started her own business,
working out of a small studio in Harrogate
before moving down to London. She slowly
built up a reputation as an artist working
with recycled materials and her work is sold
successfully through a variety of galleries and
art fairs.
FAME
She has produced pieces for art collectors,
Hampton Court Flower Show Gardens,
cruise liners and the TV production of
Dennis Potter’s ‘Cold Lazarus’. Her
work has also been featured in many
newspapers and magazines and is promoted
internationally through the Woolf Gallery,
London.
Her current work has appeared at London’s
Royal Academy Summer Exhibition, while
some of her pieces are owned by New York
Museum of Art & Design and The White
Rabbit Gallery in Sydney. Some of her early
work is also on permanent display at the
National Science Museum, London.
Joanne currently lives and works in Ilkley,
West Yorkshire.
kingsweargallery.co.uk
joannetinker.co.uk
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Lucy Pittaway with Arqadia regional sales director Simon Flavill.

C O N G R AT U L AT I O N S
Huge congratulations to Lucy Pittaway
who was voted the UK’s Most Popular
Selling Published Artist of the Year at
the recent Fine Art Trade Guild’s
annual awards.
Committed to championing the very
best talent, Arqadia has sponsored this
category for many years but we are
especially excited about Lucy’s success.
We featured Lucy in 4walls last year,
after she was named the Guild’s Up and
Coming Artist of the Year in 2016.

SECOND

LUCY

P I T TAWAY !

Lucy originally trained as a graphic design
teacher, winning numerous amateur art
competitions before turning professional
in 2013.
Her style really is unique and is
attracting a very broad fan base. Her
love of landscapes and nature led to her
becoming the official artist of the Tour
de Yorkshire. This started when she
won a competition run by Welcome to
Yorkshire in 2016, and the relationship is
now in its third year.

We congratulate Lucy on her latest
award and, working with Andy
Richardson at Wensleydale Galleries, we
hope to see many more of her stunning
artworks in Arqadia frames!
Lucy now has two galleries in Richmond
and supplies other galleries, gift shops
and establishments around Yorkshire.
She also runs pop up galleries and
exhibitions throughout the year.
For more information, please visit
Lucypittaway.co.uk

RO U N D TA B L E

Arqadia is sponsoring a second round table in partnership with the Fine Art Trade Guild on Monday, 3rd
September at Red Cow Moran Hotel in Dublin. Chaired by Master of the Guild Ian Kenny, the agenda will cover:
• Making the most of commercial
opportunities in a digital world,
while future proofing business from
technological advances.

• Inspiration. What and where are the
sources for keeping your framing
range relevant to consumers’ interior
design style?

We still have a few spaces, so if you
would like to attend please contact
Louise Hay at the Guild
Louise@fineart.co.uk

• Best practice on merchandising and
window displays.

•H
 ow can suppliers truly deliver value
to the trade beyond just best pricing?
What does a best in class supplier to
the framing industry look like?

There will be in-depth coverage
of the discussion in the next 4walls.

• The next generation of framers.
How do we ensure the survival of
the high street framer?
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WILDLIFE ARTIST

OF THE YEAR
works to help fight wildlife crime, protect
endangered species and engage with local
communities in Africa and Asia.
Catherine entered her work, the
‘Kwandwe Quartet’ – a stunning oil
painting capturing the colours and
beauty of four zebras – after having her
work selected to reach the finals for the
last 5 years running.

The David Shepherd Wildlife
Artist of the Year competition is
considered the best of the best
when it comes to wildlife art. This
year, the competition saw over
1,600 entries from the UK’s best
wildlife artists in a bid to have
their work showcased and for the
chance to win the £10k prize.
One of the 100 shortlisted entrants,
Catherine Ingleby was in with the chance
of winning the prize after her work
was selected to be showcased in this
year’s exhibition at London’s leading
contemporary art gallery, the Mall
Galleries. The exhibition held in May,
displayed some of the UK’s finest wildlife
art, to help raise money for the David
Shepherd Wildlife foundation, which

Painting is all Catherine has ever done –
while she’s worked jobs on the side in the
past, she always knew what she would end
up doing. One day she hopes to be the lucky
winner of the competition, but for now she
is happy to be part of a great cause.
“I’ve worked as a full-time painter since
I was 23 years old,” Catherine said. “I
was thrilled to have been shortlisted
again this year – as I have been for the
last five years. It’s a great focus point
for the year for me and I am always
astounded by the work my art is
surrounded by at the exhibition.
“Every year I’ve received print sales
off the back of being shortlisted in the
competition, and it just gives me that drive
to continue, I’m still buzzing about what I
should do next.
“The zebra piece has to be one of my

all-time favourites to produce. The colours
and the sheer size of the piece are both
things that I think really capture interest
from customers. It was one of those pieces
that just flowed during painting and was so
easy to get onto the canvas. It just shows
that the best work always comes naturally.”
Catherine’s work on wildlife art knows
no bounds. So far, she has created
leopards, lions, giraffes, racehorses
and cattle and much more. For the
last 18 months she has been working
on commissioned pieces, which she
sells largely online or through selected
galleries. Either way, her pieces are
always framed before being presented
to the customer.
“I always frame my work in a suggested
moulding and carry around half a dozen
alternatives with me as well as the Arqadia
catalogue. I know that my customers
perceive the work to be more prestigious
in the final frame. My art is always transformed when it’s in its final framed state.”
To see Catherine’s ‘Kwandwe Quartet’
and the full final 100 pieces in the
Wildlife Artist of the Year 2018 – take a
look at the David Shepherd website.
davidshepherd.org
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ARQADIA SCHOLARSHIP
A SUCCESS STORY

–

Here at Arqadia we like a happy ending, so were delighted to
hear from Nicole Wall who recently got in touch to thank us
for sponsoring the Fine Art Trade Guild Scholarships. Having
gained a place on the Arqadia Scholarship Scheme in 2016, and
benefitting from the generous package it offered, she has passed
her GCF exam and is now a fully accredited professional framer.
Nicole’s journey to become a professionally
qualified picture framer started about four
years ago. Her husband had become aware
of a local picture framer who, embarking
on a new profession, had decided to sell his
entire picture framing equipment which he
had acquired after more than 20 years in
the business.
Nicole and her husband took the plunge
and bought everything and set up a small
studio within the industrial unit that her
husband, who is a furniture restorer,
already rented. She began honing her skills
and practising by completing work for
family and friends. On discovering that her
local council were issuing grants for small
businesses, she applied and was successful.
This helped to fund a couple of training
courses, which she attended at Framers
Equipment in Northampton. Her skills
improved with continued learning as she
was asked to frame a huge assortment of
art and memorabilia. And she also joined
the online Framers Forum which was a
great source of varied advice and she also
made a wonderful and unlikely connection
with a picture framer in Brisbane Australia.
It was by reading an article in 4Walls
magazine that Nicole discovered that
Arqadia were sponsoring and promoting
four scholarships a year to undertake the
Fine Art Trade Guild’s Certified Framer
Qualification. She applied and was amazed
that she was successful at her first attempt.
She joined the Fine Art Trade Guild and
as a result of the scholarship was able to
undertake training courses run in London
by Mal Reynolds, and obtain a free of
charge Study Guide and examination entry.
Along with two other new scholarship
winners, she also attended a three day
course in Lincoln at Mal Reynolds’ studio,
in final preparations for the exams in
February 2018.

She travelled to Ian Dixon’s business in
Sussex for her exam where she had to
submit three framed pieces to include
a stretched and framed canvas, an
embroidery supported and framed, and
a set photograph framed to conservation
standard with hand drawn lines as mount
decoration. This was followed by a
multiple choice question paper and finally
a practical test to cut multiple apertures
in a mount to fit a certain size frame.
“It was a lot of hard work, but I am so
delighted with the outcome, having passed
with a credit, and am now able to call
myself Nicole Wall GCF (APF).”
ABOUT THE ARQADIA
SCHOLARSHIP SCHEME
The Arqadia Scholarship Scheme was
set up in 2016 to offer four annual
scholarships to provide candidates with the
opportunity to take their Guild Certified
Framer (Accredited Professional Framer)
exam and achieve their initial Continuing
Professional Development points.
The generous package includes:
• GCF Study Guide
• GCF exam fee, for one attempt at a
recognised GCF Test Centre
• One place at selected Guild workshops
and seminars for one year earning 10
CPD points
• One place at the Guild’s Conservation
Study Day at Wye House, earning 5
CPD points
• One place at the Mount Decoration
Workshop at Wye House, earning 5
CPD points
The Guild Certified Framer GCF(APF)
accreditation offers Guild member framers
a recognised certification for framing

professionals. A rigorous examination
with an approved examiner, backed up
by an accessible Continuing Professional
Development programme provides framers
with the confidence and knowledge to offer
the best to their customers.
WHO CAN APPLY?
The scholarship is designed to help framers
at the start of their careers, and those that
have no formal training. It is recommended
that all GCF candidates have at least 12
months’ framing experience to build up the
necessary knowledge and skills.
Applicants must be, or are aspiring to
be, professional picture framers and can
either run their own business or be in
employment as a framer
MEMBERSHIP REQUIREMENTS
Applications will be accepted from nonmembers but one of the key requirements
for GCF(APF) is that candidates become
and remain Guild members to retain their
certification. Should your application
be successful you must become a Guild
member to take up the scholarship
benefits. Membership fees are not included
in the scholarship package. Framers
who are working for Guild members are
eligible but must provide their employer’s
membership information and signature.
Should they leave their employment they
must take up their own membership to
retain the GCF(APF).
As Nicole’s experience testifies, it is
certainly worth the time and effort to
apply. You too could be on your way to
achieving a GCF(APF) qualification and
have a successful and rewarding career
ahead of you.
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WORLD’S BIGGEST
PORTRAIT PRIZE WINNER
MUSEUM SHOW

–

As the winner of the biggest portrait prize in
the world – the BP Award – Andrew Tift needs
little introduction. His work hangs in the National
Portrait Gallery, House of Commons, House of
Lords and Smithsonian Museum and for the last
three years Andrew has worked on a museum
show, supported by the Arts Council, at the New
Art Gallery, in his home town of Walsall, West
Midlands.
Andrew has been working as a
portrait artist for over 20 years.
He is a figurative realist painter
and specialises in portraiture.
He works in a highly detailed
and intensely realistic manner
and aims for a pure and objective
likeness. He has exhibited 10
times in the BP Portrait Award at
the National Portrait Gallery and
short listed for the first prize on
4 occasions. In 2006 he won first
prize in the BP Portrait Award for
his triptych of the artist Lucian
Freud’s first wife – Kitty Godley,
which is now in the collection at
The New Art Gallery, Walsall.
A triptych (from the Greek
adjective ‘three-fold’) is a work
of art (usually a panel painting)
that is divided into three sections,
or three carved panels that are
hinged together and can be folded
shut or displayed open.

This was Walsall Museum & Art
Gallery. His inaugural visit was
inspired by a poster he saw on
the Library windows. The poster
featured a reproduction of Lucian
Freud’s Portrait of Kitty (1948-9),
a bold and striking portrait of the
artist’s former wife. Kitty was
also the daughter of renowned
artist Jacob Epstein and his wife
Kathleen Garman, the latter
having gifted the celebrated
Garman Ryan Collection to the
people of Walsall in 1974, along
with her friend, the artist Sally
Ryan. A unique and personal
collection containing an eclectic
yet impressive range of works by
artists such as Picasso, Braque,
Goya, Monet, Degas, Renoir and
of course Epstein and Freud, the
collection was to continue to
inspire Andrew’s practice over
the coming years.

Other notable sitters that
Andrew has painted include
politicians Tony Benn, Ken
Livingstone and Neil and Glenys
Kinnock; author Cormac
McCarthy; comedian and writer,
Eric Sykes CBE and Lord Chief
Justice, Lord Woolf. He has
exhibited his work in public and
commercial galleries throughout
the world. He has also had
solo exhibitions at the National
Portrait Gallery and Plus One
gallery, London; Andreeva Gallery,
Santa Fe, New Mexico, USA and
Roberto Polo Gallery, Brussels.

A major solo exhibition by the
artist is currently running at
The New Art Gallery Walsall. It
brings together brand new works
combined with selected works
from the artist’s past practice
and will comprise paintings,
drawings and for the first time, a
series of photographs. Focusing
around the genre of portraiture,
it is a consciously eclectic show
bringing together works ranging
from more formal commissioned
portraits to more experimental
work, in which the artist has
challenged himself, pushing the
boundaries of portraiture.

Andrew was seventeen years
old in 1985 when he made his
first ever visit to an art gallery.

andrewtift.co.uk
agallery.co.uk
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THE GUILD SOCIETY
OF ARTISTS
- W H AT ’ S I N I T F O R M E ?
In September 2017 the Fine Art Trade
Guild launched a new membership
programme - the Guild Society of
Artists (GSA).
HOW DID IT START?
The Society was devised, and is run, by
the Fine Art Committee, compromising a
dedicated group of professional artists who
have been Guild members for many years.
The committee recognised the changing
needs of artists throughout their careers
and developed the Guild’s first staged
membership scheme as a result.
GSA membership is available at four levels,
starting at only £35 for a basic package of
benefits. Progressing through the levels
gains access to GSA qualifications and the
Guild Artists Exhibition, as well as many
more benefits, of course.
WHY SHOULD ARTISTS GET
INVOLVED?
Whether an artist works as a hobby
painter and shows at a few exhibitions
or if they work as a full-time artist selling
work internationally, the Guild Society of
Artists has a host of benefits and expertise
available to them.
Through the Guild, the Society has a wide
range of expertise available for artists to
access. Guild trade members like you have
extensive knowledge in areas that most
artists will utilise, such as picture framing,
fine art printing and exhibiting artworks.
Art Materials: GSA is partnered with
GreatArt, one of the largest art material
suppliers in Europe. Through them we

offer a 15% discount off art materials for
every member level.
Insurance: FREE public and professional
liability insurance for all GSA members.
We have joined forces with a specialist
insurance company that understands the
needs of artists. They can also tailor an
insurance policy to meet artists’ individual
requirements.
Artist Business Helpline: For level 2
members and above we have an artists’
business helpline to help with those
problems that might come up in the course
of furthering an artist’s career. From
finding suppliers, understanding business
promotion or simply a guiding hand to help
artists move forward.

ABOUT THE GUILD SOCIETY OF ARTISTS

The Guild Society of Artists (GSA) exists to help artists
to further their careers. Whether an artist works as a
hobby painter and shows at a few exhibitions or if they
work as a full-time artist selling work internationally,
the Guild Society of Artists can help.
Through our relationship with our parent organisation
the Fine Art Trade Guild, we have a wide range of
expertise available for artists to access. The Guild’s
trade members have extensive knowledge in areas
that most artists will utilise, such as picture framing,
fine art painting and exhibiting artworks.

MEMBERSHIP LEVELS

There are four levels of membership, each bringing
a different set of benefits to suit an artist’s working
practice. All levels benefit from FREE £5m public
and products liability with Hiscox.

QUALIFICATIONS

The Guild Society of Artists also awards qualifications
to members who show a high level of professionalism
in their work and business practice. Each award,
AGSA, GSA and FGSA, has various criteria to pass
in order to qualify.
We feel it is well worth achieving the higher levels for
personal reward, and as a useful tool to progress an
artist’s creative business.

Newsletter: Artists will receive our
quarterly newsletter direct to their email
to keep them abreast of creative news,
opportunities and ideas.
Expertise: GSA members are supplied with
lists of Guild member Framers, Fine Art
Printers and Galleries, helping them to find
the right professionals for their art and
framing needs.
WHY SHOULD I GET INVOLVED?
If you work with artists, perhaps as their
printer, gallery or framer, and you feel that
that they could benefit from the help and
support Guild membership brings, then
why not tell them about GSA?
Showing an interest in their professional
development shows that you care about
their careers, not just their products, and
enhances your own professionalism.

Your expertise in framing, materials
standards, and fine art printing, to name
just a few, is based upon the Guild’s
pioneering work in these areas. Your
artists could also benefit and develop, with
the knowledge, security and confidence
being a member of the Guild Society of
Artists brings.
Level 4 GSA membership also qualifies for
the Guild’s member-get-member scheme,
saving you 20% off your own membership
fee for each new artist you recruit.
For more information and to request
GSA recruitment leaflets contact
gsa@fineart.co.uk
www.fineart.co.uk/gsa
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PHOTOGRAPHER
OF THE YEAR
Arqadia is delighted to have the opportunity to be
involved in a brilliant new competition which will raise
vital funds for The Royal Society for the Protection of
Birds (RSPB).
Organised by the Society of International Nature &
Wildlife Photographers and open to members and
non-members, the inaugural Bird Photographer of the
Year Competition in aid of RSPB will ask for a minimum
donation of £1 per entry, with 100% of the donations
going straight to the RSPB to help them continue to
protect wildlife and the wider countryside.
The overall winner will receive the prestigious Bird
Photographer of the Year Trophy and Certificate, along
with prizes valued at over £350. Arqadia’s sponsorship of
the competition will see the winning photograph mounted
and framed to an exceptional quality and it will be
featured in a forthcoming issue of 4walls magazine.
The organisers are thrilled with the response so far, with
more than 500 entries received in the first six weeks since
the competition’s launch. By the time the competition
closes on 31st July, they are confident of reaching over
1,000 entries and will be looking forward to passing those
funds on to the RSPB.
sinwp.com/bird
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A look at some figures relating to the worldwide use of social networks tells its own tale about their popularity. Facebook currently
has 2.2bn monthly users, YouTube 1.5bn, WhatsApp 1.5bn and Instagram 813m.
As more and more organisations are seeing
the benefits of social media, we take a look
at the framing industry where a new breed
of framers are embracing digital technology
and seeing the benefits to their businesses
and reputations as they engage with an ever
increasing, tech-savvy audience.
One such framer is Graham Perryman
who runs Dragonfly Framing, a small
independent picture framing studio in
Bicester. He started his career within the
horticultural industry some 35 years ago
and after a spell in retail and a decade in
marketing, took the plunge and set up his
new business in a completely new sector,
picture framing, launching Dragonfly
Framing in February 2017.
With his keen interest in the arts,
photography, nature and horticulture,
picture framing may not have been an
obvious choice. However, his desire to
present his photography to a wider audience
and the practical side of picture framing
appealed very much to his creative skills.

Graham has adopted the use of social
media from the start. He began by
selecting a channel that his customers
were on – Facebook - and focusing his
attention here. It is just over a year since
he set up and the number of Facebook
followers is fast approaching the 100 mark,
with many of them his customers and he
engages with them on a regular basis.
“I see social media as a form of
networking and physical networking is
something that I do a great deal of.
For instance, every Wednesday morning
I meet up with 20 or 30 local businesses
from all sectors and we exchange news and
views and as a result not only have I met
some interesting people but developed
new customer contacts too.
“Social media is where you can really
stand out from the competition.
Check out your local competitors and
see what they are doing and make sure
your approach is different and better.
Generally speaking I will post a couple of
times a week, but for example, during May
this year, I volunteered for Oxfordshire
Artweeks and had lots of great video
content and information to share, so I was
posting three or four times a day.
Live recordings are working really well
in helping me engage with my audience
as I can really demonstrate the passion
I have for my work better than in the

written word. Scheduling easy-to-read
posts, interacting with reviews and using
Messenger to go into more detail with
potential customers, are all proving really
successful.”
One of Graham’s recent framing projects
was a 6’ x 4’ canvas depicting a scene from
Thailand. The customer was absolutely
thrilled with both the finished product
and the overall service and left the studio
promising to leave a Google review.
dragonflyframing.co.uk
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T RU E
TO L I F E ,
T RU E TO
A RT

Jennifer
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With work that exhibits at some of the UK’s best
portrait galleries and exhibitions – RBA Royal
Society of British Artists, The Royal Society of
Portrait Painters and the National Portrait Gallery
to name just a few – Raoof Haghighi is the latest
artist to promise great things for the future of art.
Growing up as a British-Persian in Essex, Raoof brings an
element of diversity to his work that is unparalleled in the world
of portrait painting. His captivating paintings are some of the
most life-like you will ever see. They are produced with oil on
canvas and built upon his strong cultural traditions, as well as his
interest in the changing world of today.
Describing himself as ‘born to produce art’, his passion doesn’t
just translate into his work, but also in conversation:
“I love to express emotion. Empathy is essential to portraiture
as life-like pieces need to evoke an emotional, social and cultural
impact to make a connection with the customer. I learnt this
while studying in my school years and since then I’ve been
focussed on developing all of these aspects further into my work.
It’s not enough to deliver a ‘good’ piece, I want to go beyond
the norm.”
Raoof’s interest in art and painting began at just three years old,
where he would pick up a brush and express himself through the
means of colour, texture and paper. His enjoyment lies in the

creation of the art and describes as similar to watching a movie
from start to finish – sometimes Raoof’s greatest pieces are
produced when the final outcome isn’t planned.
From award wins to gallery exhibitions, Raoof tells us that it
is the piece in its final framed state that has helped secure him
some of his successes:

“Although framing my work is the last step towards
completion, it is by no means less important
than quality materials or an inspiring theme.
Making good choices on the final presentation
of my art has led to success with future gallery
representation, in juried shows and the potential
sale of my work.”
His career is definitely one to watch with his work breaking the
art world’s tacit rule of having one signature style in one chosen
medium. “Painting is the only freedom I have and I’m not going to
limit myself.”
On advice for up and coming artists, Raoof says: “Always follow
what is close to your heart and stay focused. Most importantly,
don’t follow the market. You’ll never catch up. Stay true to
yourself and talents as that is what people will remember in
the end.”

agallery.co.uk
Nothing

art4D
Sarah
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ANGLESEY
PICTURE
FRAMING
The opening of the Oriel Ge y
Fenai Gallery in brand new
premises on the high street in
Llanfairpwllgwyngyll, in Anglesey,
marks the beginning of a new era
for gallery owner Geraint Williams.
Geraint started out as a picture framer around
15 years ago, operating his business from home.
Having worked steadily for five years as a framer,
he decided to open a small gallery in the village
of Llanfairpwllgwyngyll, Anglesey and successfully
combined the gallery with his work on framing
which he continued to do from home for the past
ten years.
With business continuing to boom, the
opportunity arose to acquire new and much larger
premises in the vicinity. The fact that the building
in question was an old industrial unit built by
his great grandfather in the 1850s, gave Geraint
that extra bit of incentive. After three years of
renovation, he has a brand new gallery and a
purpose-built studio which allows him to carry out
the burgeoning framing business all under the same
roof. His daughter, Bethan, has now joined him on
a full time basis in the new gallery.
Enjoying a spot on the high street in the village
with the longest name in Wales, means there is
no shortage of visitors to the gallery – around
40 coaches arrive there each day. However, it is
the framing element of the business that provides
the majority of Geraint’s work. Framing projects
for watercolours, oil paintings, pastel drawings,
tapestries, posters, prints and family photos are
all part of Geraint’s every day work and he prides
himself on providing a tailored and very personal
service to his customers.
“The creative and fun part of the framing
process is in choosing mounts and frames
that best compliment the artwork and the
personal taste of the customer.”
orielgeryfenai.co.uk
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THE POWERS
O F I M AG E RY
The interior design market is a very
interesting and diverse one. One Vision
Imaging is an Arqadia customer who
was recently asked about the part
emotions have to play in specification.

LONDON

FOOTB ALL AWARDS

Arqadia has been involved with
The Willow Foundation for many
years and we were delighted to
see the huge support for this year’s
London Football Awards, with all
funds raised from the event going
to Willow.
Willow was founded by former
Arsenal goalkeeper and TV
presenter Bob Wilson and his wife,
Megs, as a lasting memorial to their
daughter Anna, who died of cancer
aged 31. It is the only national
charity working with seriously
ill young adults aged 16 to 40 to
fulfil uplifting and unforgettable
Special Days. These Special Days
enable them and their families to
connect and refocus on each other
while enjoying an activity of their
choosing. Since 1999 the charity
has fulfilled more than 13,000

Special Days for young adults living
with life-threatening conditions
such as cancer, motor neurone
disease, cystic fibrosis and muscular
dystrophy. The organisation
receives no government or Lottery
funding, relying on the generosity
from donations and amazing nights
like this award ceremony.
Now in its fourth year, the London
Football Awards showcase the
finest that the London-based clubs
have to offer, in both men’s and
ladies football. Harry Kane was
presented with the much coveted
2018 Premier League Player of
the Year award at the prestigious
event which took place in March at
Battersea Evolution.
willowfoundation.org.uk
londonfootballawards.org

“One of the most inspiring parts of
my job is selecting images for art
installations in care homes for dementia
patients. Imagery is a powerful tool that
can have a profound effect on anyone’s
emotions, but when it comes to
dementia patients, the effects are very
much heightened.
“For this reason, we carefully select
themes for rooms to help patients
remember where they are, such as
historic images of the local area, for
example. Individually themed rooms
and corridors can be a good way for
patients to remember how to get
around the building. My favourite space
I’ve designed so far would have to be
the ‘movie room’ – I love the look of
the vintage movie posters in these
luxurious gold frames from Arqadia!
Em Eato, Head of Design,
One Vision Imaging
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T H A N K YO U G E O F F L E E C H !
Just before he retires from his role with James
Cropper, Arqadia caught up with sales director,
Geoff Leech, for a look back over his impressive
40 years of service.
Keen to get out of education and start earning some money, Geoff
Leech left school at the age of 16 in 1972 and started working for
a local paper mill. Little did he realise at the time that he would
spend his entire career in the paper manufacturing industry and will
have amassed an impressive 40 years of service when he retires this
summer from his current role.
He was five years into his first job, when he was head hunted by
custom speciality papermaker and converter (and one of the world’s
foremost makers of coloured paper), James Cropper Paper, who
of course is well known to us all at Arqadia – having been a much
valued partner supplying our mountboards since 1977.
At the time, Croppers were making their foray into the world
of exporting and, seeking someone with relevant experience,
approached Geoff. He joined the company in 1977 as export
administrator, moving on to become customer services
manager, sales manager and finally to his position of art and framing
sales director, a role he has carried out for the last 10 years and one
which has taken him all over the world.
During his time with Croppers, Geoff has certainly made his mark
and is a well-known name and face within the industry. He was
involved in the initial meetings that started the Fine Art Trade
Guild Mountboard Standards and was instrumental in developing
these standards. He has won awards and met the Queen when she
launched Croppers’ new coffee cup recycling plant.
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LANE
FR AMI NG
Juggling busy careers with bringing
up two young daughters presented
its challenges for Rodger and Jill
Bennett, in Omagh, Northern
Ireland. When Rodger had to close
his photo processing and framing
shop, the opportunity to relocate
into the building where his wife
Jill ran her interior design business
provided the perfect solution.
For the past year, the couple have been
working in harmony across three floors with
Jill Bennet Interiors on the ground floor, Lane
Framing occupying the first floor and room on
the top floor providing some space for the girls.
Both businesses are booming.

He has seen many changes over the years. When he started out there
were 50 paper mills in the UK; today there are just five. When Arqadia
first approached Croppers for a range of mountboards back in 1977,
there were just 12 colours available, now there are 270. He recalls that
the boom in home ownership in the 80s impacted on the best-selling
mountboard at the time, with 43 Ivory becoming the most popular
colour as it perfectly matched the magnolia paint that was used on
the walls in all new homes! The resurgence in the popularity of the
paperback versus the kindle has been a bonus. Croppers has supplied
the cover paper for six of the Booker Prize winning novels, as well as all
the JK Rowling titles.
Arqadia was one of the first customers Geoff worked with when
he started at Croppers. At the time, it was seen as an innovative
partnership; the first time that Croppers had experienced working with
the framing industry.
“We have been the exclusive supplier to Arqadia since 1977
and have built up a fantastic partnership with them at all levels
of our business operations. They are leading the field by way
of customer service and many of our competitors are envious
of the relationship we have with them. It doesn’t just happen
overnight. It is borne of a long relationship and mutual respect and
understanding the needs of our two organisations at the various
stages in our development and growth.”
We at Arqadia would like to thank Geoff for the tremendous work and
dedication he has shown to us over the years and wish him all the very best
in his retirement. We understand he has made no particular plans, other
than to continue his great passion for fell walking with his pet spaniel.
Having spent so much time travelling around the world with work, he is
keen to explore more of this country and spend time with his family.

A qualified helicopter pilot, Rodger has been
working in the photo processing and framing
business on and off since childhood – helping
out in the family business at weekends - and
eventually running his own company. With a
first class degree in interior design from the
University of Ulster, Jill is an experienced
interiors, furniture and product designer
and has run her own consultancy since 2011.
Together they make a highly talented and
creative team and the skills they each bring to
their own businesses are helping to create a
unique offer for their joint customers.
As well as advising clients on furniture and
furnishings Jill can now talk to them about
framing options to complement their interiors.
She helps with all the colour consultations and
also gets involved in helping customers with
suitable framing choices. She believes framing
and interiors go hand in hand in creating
beautiful interior design schemes. Rodger’s
customer base is expanding as a result and his
clients are not only benefiting from his skills
as a talented framer, but now have the expert
eye from Jill and her interior design expertise.
Some of Rodger’s clients have been known to
say they will just wait to see what Jill says, when
it comes to a particular frame or mount choice.
laneframingni.com
jillbennettinteriors.com
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H A LLOWS GAL L E RY:
A SUCC ES S S TO RY
When Dylan and his wife, Meabh opened
The Hallows Gallery in Belfast in 2016,
they were optimistic, but didn’t know
what to expect. Despite Meabh originally
being born and raised in the city and Dylan
growing up in North Wales, they’d spent
the last 16 years in London working 60hour weeks in hospitality and law careers.
Dylan and Meabh grew up on a love for art and the passion
didn’t go away. Dylan had studied fine art at university and
Meabh’s interest had followed her from childhood. In 2015 the
couple made the courageous decision to up and leave their
London home and jobs, return to their families in Belfast and
start new careers, pursuing their heart’s desires once again.
It wasn’t until they arrived back in Belfast that they realised how
quickly this would happen. Days into settling back in at home,
the pair became inspired by the late Sean Nichol’s work – a
locally famous artist who is actually Meabh’s uncle. The two
were so inspired that they made the decision to open a gallery
to showcase his work to the city. It was then that The Hallows
Gallery was born.
Dylan immediately retrained with the Master of The Fine Art
Trade Guild and from this moment on, the couple have not
looked back.
REGULAR ART EVENTS
Since opening, the gallery has gone from strength to strength
and is now a staple in their local community. The gallery hosts
regular art events, opportunities to draw with artists and is the
home of emerging artists’ work, helping those with passion and
talent secure the exposure they so desperately need.
And to what do they attribute to their success so far?
“Three things – Good art, great framing and clever marketing,”
Dylan confesses.
“We are known as the gallery that frames great art work well
and at a reasonable price. The quality of our work is just as
important as the pricing – whilst we may not be the only gallery
in Belfast, we have so much more to offer in terms of character
and value.

“And while word of mouth works well for us, it only goes so
far. When we set up, I looked into getting our website sorted
straight away. This is the digital version of our shop and Gallery,
so it had to be right – we made sure it was interactive and userfriendly and we also looked at SEO to make sure people could
find us on Google and Yell, and all of the other search tools.
“We had a great opportunity as fairly young framers – a lot of
our competition didn’t grow up with the internet and so we
have taken advantage of this. It even stretches as far as our use
of social media, which we adopted very early on.
“Initially I set up pages on all of the popular social media
channels, but my advice to other framers is to select no more
than two to manage at once. I now run 2 channels and Meabh
runs the other 2. To begin with, our focus was engaging with
the community and building relationships, we now use our social
media channels to drive sales and also footfall into the shop.
“We’ve picked up a few tips along the way; including posting
regularly, clearly and consistently, utilising reviews on Facebook
and staying away from vanity metrics such as buying followers.
After all, we are all businesses and need to make profit
somehow, so the money we do spend has to deliver some
sort of return – we don’t just want to look popular, it has to
translate into reality as well.”
SOCIAL MEDIA SUCCESS
Hallows Gallery currently has over 1,000 likes on Facebook, 22
five star reviews and is well known within its community.
“Belfast has a thriving arts community. Despite the troubles of
the past, art has always played a significant part in the landscape
here. Meabh often says that Belfast is nation of story tellers –
and while some use the pen or their voice, others use the brush
and canvas to tell their stories.
“Unlike London or New York, the artistic community is quite
close-knit, so it’s not impossible to get to know people and get
up to speed with what’s happening. We also knew that we could
use our shared skillset that we’d developed over years in London
to bring something exciting and dynamic to our business.”
You can find out more about the gallery on their website:
thehallowsgallery.com
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[ASK THE E XPERTS]

ASK THE

E X P E RTS
Question:
One of my customers has a large
3’ x 5’ John Hind photograph to
frame and doesn’t know how to
go about it. It is highly glossy and
he doesn’t know if he can stick
it down or mount it on anything.
Please can you advise?
Answer from Lyn Hall GCF (ADV) APF
Thank you for your question. In the first place,
it is most important to discuss the options
with your client and if they decide they want
to have their artwork dry mounted, you need
to get them to sign a disclaimer showing that
you have discussed the options and they are
aware of the implications of their choice.
With something that large, I would definitely
recommend bonding but it needs to be
handled by a specialist. It is quite common
practice now to have very large photographs
bonded onto aluminium because it is a very
solid substrate with absolutely perfect finish.
I am not sure where you are in the country
but it certainly would be worth doing some
research to see if you have a local company
who is used to handling this sort of work.
I would definitely not recommend that it is
undertaken by yourself, particularly because
of the value of such a piece of work. I hope
that this goes some way to addressing the
question.
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D I A RY D AT E S
F R I D O K A H LO : M A K I N G
HER SELF UP
V& A

A RT O F G L A S S
N AT I O N A L M U S E U M O F
S COT L A N D

UNTIL 27 AUGUST

UNTIL 16 SEPTEMBER

This exhibition will present an extraordinary
collection of personal artefacts and clothing
belonging to the iconic Mexican artist Frida
Kahlo. Locked away for 50 years after her
death, this collection has never before been
exhibited outside Mexico.

This exhibition looks at the ways in which
fifteen UK-based artists are reinventing the
role of glass as an art form. It celebrates the
achievements of the leading glass artists in
Britain today, including the work of FilipinoAmerican artist Jeffrey Sarmiento, English
sculptor Emma Woffenden, Edinburgh-based
Geoffrey Mann and Scottish artist Karlyn
Sutherland.

£15.00

A N D R E W T I F T:
I M M O RTA L I S E
T H E N E W A RT G A L L ERY
WA L S A L L
UNTIL 2 SEPTEMBER
The exhibition will bring together brand new
works combined with selected works from
the artist’s past practice and will comprise
paintings, drawings, sketchbooks and for the
first time, a series of photographs.
Free

H O P E TO N O P E : G R A P H I C S
A N D P O L I T I C S 20 0 8 - 2018
THE DESIGN MUSUEM
UNTIL 12 AUGUST
The Design Museum’s major 2018 exhibition
explores the role graphic design has played
over the course of a tumultuous decade in
global politics, which has included headline
events such as the financial crash of 2008,
the Arab Spring, Brexit and the 2016 US
presidential election.
£12.00

M I C H A E L J AC K S O N : O N
T H E WA L L
N AT I O N A L P O R T R A I T
G A L L ERY

Free

Ian Fleming in Naval Uniform from A
Constant Heart: the War Dairies of Maud
Russell (The Dovecote Press, 2017) © Maud
Russell Estate.

A RT I S T RO O M S : A L E X K AT Z
TAT E L I V E R P O O L
FROM 23 NOVEMBER
With a highly recognisable style, Alex Katz
is admired by a younger generation of artists
and the public. His elegant paintings present
a modern, quintessentially American take
on the classical themes of portraiture,
landscape, figure studies, marine scenes and
flowers.
Free

B O N D AT B L E TC H L E Y
PA R K : I L LU S T R AT I O N S A N D
I N S P I R AT I O N S
UNTIL 14 OCTOBER
James Bond comes to Bletchley Park.
On display in Hut 12, this temporary art
exhibition celebrates Ian Fleming’s original
James Bond series, as well as the most recent
007 continuation novels written by critically
acclaimed author, Anthony Horowitz.

Paul Wright, ‘James - On Her Majesty’s
Secret Service’ (2018), oil on linen. Inspired
by the novel by Ian Fleming.

Free

UNTIL 21 OCTOBER

Magnus Gjoen, ‘Goldfinger’ (2018).
Inspired by the novel by Ian Fleming.

This unique exhibition explores the “untold
story” of Michael Jackson’s influence on
the art world. On the Wall brings together
the work of more than 40 artists who
have, at some point, used the King of Pop
as a muse, including Andy Warhol – who
painted Jackson in his signature Pop Art-style
for a 1984 Time magazine cover – David
LaChapelle and Grayson Perry.
From £15.50

David Storey, ‘Bond Arriving at the Devil’s
Own Stone Circle’ (2018), oil on canvas.
Inspired by a passage from ‘Trigger Mortis’,
by Anthony Horowitz, where Bond discovers
Pussy Galore being painted gold.
Jakob Ebrey Photography © Bletchley Park

Alan Fears, ‘Bond at Breakfast’ (2018). Inspired
by the scene in ‘Trigger Mortis’, by Anthony
Horowitz, where Bond and Pussy Galore share
an awkward breakfast in Bond’s flat.
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[MASTERCL ASS]

H OW WE IN F LU E N CE
A RT WO R K B Y OU R
C H OI C E OF F R A MIN G

By Lyn Hall GCF (ADV), APF

When a piece of artwork is brought into a Framer by a
customer, we know that we have a lot of influence over the
look of a final piece of work. A customer may have their own
ideas but if, as the “expert”, you feel they will not work, it is
always better to speak up and offer suitable alternatives. It is
also true that many framers stick to what they feel has worked
and will use time and time again.

This article has been produced to show how different one piece of
artwork can look with different ways of handling. All materials are
detailed in the table overleaf, however no glass has been used for
photography sake.
When choosing the format for the framing of artwork, the five Ps
come into play: proportion, presentation, professionalism, profit
and pricing.
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[MASTERCL ASS]

Pic 1

Pic 2

Pic 3

Pic 3

Pic 3

Pic 4

Pic 4

Pic 5

Pic 6

Pic 7

PROPORTION

PRESENTATION

• Measuring and calculating the final size of a piece of artwork
is down to the framer. An incorrect proportion can make a
piece of work look inadequate or oversized. Small mounts
on large artwork can look mean and oversized mounts with
large frames can look out of balance. Frame widths are not
usually the same width as a mount. Narrower frames look
great with wide mounts and vice versa

• Colour choices play a huge part in how good a piece of
artwork looks when framed. Neutral outer mounts are
timeless and hang better against a variety of wall finishes.
If you had a black and white picture with a red post box
in the image, it is better to use black or dark grey as the
inner mount thus allowing the red post box to be visually
enhanced. Using a red inner mount can diminish the drama
of the picture, but again this is open to interpretation.

• When cutting a double mount, just because you are using a
second colour does not mean that it has to be too obvious.
If a double mount has an inner colour of 5mm or above,
it is generally the first thing you notice because it is too
imposing. Our job is to enhance and draw the eye to the
artwork. If the framing is very obvious, it is usually because
something is “taking over”. Therefore, if you reduce the
inner mount to a small measurement e.g. 3mm, it is still
obvious that a double mount has been used but your eye is
drawn inwards to the artwork.
• Smaller width mounts benefit from having a deeper base
(usually about 10mm) so that when the artwork is on the
wall, the illusion of the top of the mount being larger is
offset.
• When using wider mounts, for example 8cms wide and
above, the illusion mentioned above is not apparent and the
mount can therefore be the same width all round.

• Double self-coloured mounts are classic and avoid the use
of a colour for an inner mount which you may not have.
• Thick board single mounts are very stylish and a V groove
adds a small but professional detail to the mount.
• Keep up to date with new trends and colours. The fashion
and interior worlds are primarily responsible for the new
designs and ideas coming through into the framing world.
I always tell my students to keep an eye on latest fashions
because we need to be “up there” with the designers.
PROFESSIONALISM
• I have used the analogy before but, it is true to say, that you
don’t tell a dentist how to fill your teeth. As a professional,
he will know, and the same applies to framers. Knowledge
is accumulated all the time and there is information on the
internet which can help framers learn correct and professional
techniques and materials to be used on different types of
artwork. If a customer insists on you doing something that you
feel is inappropriate, do not be afraid to stand your ground. If
they could do your job, they would not be bringing their work
to you. If you have not done so already, consider taking the Fine
Art Guild Certified Framer exam. It will give you confidence
knowing that you are handling artwork correctly and of course
give credibility to your business.
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PROFIT AND PRICING
• We are all in business to make a profit, and rightly so! Why
would you compromise the perfect presentation of a piece
of artwork by choosing measurements or materials that are
inappropriate? Besides, if like me your price is calculated
on size, your profit will be greater the bigger the finished
size. That does not mean that over-sizing is the way to go!
Appropriate sizing is the way!
• Speciality glass is certainly very popular now, in fact it sells
itself. The biggest problem is making an assumption that
your customer would not be able to afford it and therefore
you choose not to recommend it. Not all artwork needs
protecting, but those pieces that do, require sensible
advice. It is down to the customer to accept or refuse your
quotation based on your advice. This is where examples in
the gallery or workshop are important because you cannot
underestimate the value of visual reference.
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So, let’s take a look at some different frames and mount board
options and how they influence a piece of art. The picture I am
using has been supplied by Buckingham Fine Art and is a digital
print which incorporates many different colours. I am illustrating
different proportions, colours and styles and you may even find
these examples valuable when trying to advise your customers
about different options. The table below shows the mount
options as illustrated along with the colours of mountboard/s,
frame references and which frames suit which format.
The gallery of photographs with this article are showing all the
combinations detailed below.
To finish off, I hope you have enjoyed this article and may even
consider producing some samples like these just to help when
advising your customers. One print framed in a dozen different
ways makes an interesting display but also helps you to stretch
your ideas. Good luck…

Description

Mount

Moulding

Small mount with wider red inner mount
Small mount with narrow red inner mount
Triple mount with V groove and turquoise inner
White fillet (9450008001) mount with green inner mount
Navy mount
Turned inlay mount
Turquoise mount
Yellow mount
Double mount with V groove and turquoise inner
Single white with V groove and purple slip
Thick white with V groove
Thick off-white with V groove
Channel mount

8001 / 8699
8001 / 8699
8001 / 280357 / 8001
8001 / 8178 /
8640
8001
280380
8003
8001 / 280380
8001 / 115639
58698
58065
8065 / 8065

No frame – example of inner mount proportion
No frame – example of inner mount proportion
172 408/172 410/150 653 000
172 408/172 410
150 653 000
130 167 000
172 410/150 653 000
No frame – unsuitable mount colour
130 167 000
150 653 000
140 648/150 653 000
172 408
130 167 000

Torre.
Time to
step up.

Ref. 999001050/0718

Introducing Torre, a new stepped profile range
exclusively from Arqadia.
Available in five colour combinations and two
profiles, Torre offers a sleek, contemporary style
that sharpens up any environment.
arqadia.co.uk | 01234 852777
International Sales +44 1234 846307

perfectly placed
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