
#20

E S C A P I N G 
M O D E R N  R E A L I T Y
A look at the captivating style 
of artist Garry Brander

Designing a website that sells
A tool to help attract more business

brought to you byFraming sporting memorabilia

SUMMER OF
SPORT



LONDON FOOTBALL AWARDS
S U P P O R T I N G  W I L L O W
In March of this year, one 
of the most prestigious 
events in the annual season 
of football took place – The 
London Football Awards 2016. 
Independently judged by media 
experts, past players and club 
representatives, the event raised 
money for Willow, a national 
charity providing uplifting and 
unforgettable Special Days for 
seriously ill 16-40 year olds.
Hosted by Sky Sports’ TV presenter 
Max Rushden, the ceremony saw 
footballing legends recognised for their 
achievements over the season. Amongst 
the winners, Chelsea footballer 
John Terry received an accolade for 
‘Outstanding Contribution to London 
Football’, and Tottenham’s Mauricio 
Pochettino was awarded ‘London 
Manager of the Year’.

Willow Special Day beneficiary Luke and 
his brother James attended the event. 
When Luke, aged 23, was diagnosed 
with germ cell cancer, Willow arranged 
a Special Day at Manchester United, 
meeting some of the players.

Luke said:

“Attending this year’s London Football 
Awards was an incredible experience. 
It was great to be in the same room as so 
many legendary sporting figures! 
I’m an avid fan of football and when I’d 
heard that the charity had organised for 
me to spend a day with my favourite 
team, I was over the moon. I can’t thank 
them enough.”

An auction was held at the event to 
further raise money for Willow. Items 
were donated by Lee Dixon, Sir Geoff 
Hurst and John Motson. With both the 
raffle and the auction, a huge £211,000 
was raised for the charity.

To find out more about Willow visit: 
www.willowfoundation.org.uk
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SPRING IS IN THE AIR!
Welcome to Issue 20 of 4Walls magazine 
– your guide to the latest news, views 
and expert advice to help boost your 
framing business.

In this issue, we speak to Glasgow-based 
artist Garry Brander about his captivating 
style of artwork that sees old buildings offer 
a momentary escape from modern day living.

Our Ask the Experts panel is here to help you 
solve your real-life framing conundrums. This 
time we fly the flag for framing fabric items and 
discuss the process of stitching over adhesives. 
If you have a framing query, do let us know and 
we might feature it in the magazine.

Mal’s Masterclass looks at framing a 19th 
century sampler while aiming to use the 
existing materials where possible.

Our Summer of Sport feature looks ahead 
at the exciting opportunities available this 
summer for framing sporting memorabilia.

We get expert advice from Jared Davis on 
designing a website that, like the ideal picture 
frame, encompasses an overall composition 
of multiple elements which together make an 
effective concept that works.

We hope you enjoy your read! As ever, 
we love to hear your feedback so if you 
have any comments or a story for 4Walls, 
do let us know.

[COVER image] 
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[ N E W S ]

S C H O L A R S H I P
Arqadia has agreed a scholarship 
for candidates preparing for the 
Fine Art Trade Guild’s GCF(APF) 
examination. The scholarship is 
for the period of the next two 
years and will provide benefits 
for four candidates each year, 
a total of eight in all.

This scholarship is aimed at existing 
framers who are looking towards or 
already have their own business. The 
existing conditions regarding GCF(APF) 
apply: candidates are members of 
the Guild and they should commit to 
Continuous Professional Development.

The scholarship will include the 
GCF(APF) examination and examiner’s 
fee, GCF(APF) Study Guide and finally 
free access to the Guild’s Awards 
weekend seminars and workshops 

– including the keynote speaker, and 
selected study days/workshops held in 
the Guild office. Attendance is applicable 
during the scholarship period only, 
and by going to any of these seminars/
workshops candidates earn the available 
CPD credits whether qualified or not. 
Attendance on a basic framing course 
offered by a GCF(APF) accredited 
trainer will also attract CPD credits.

The Arqadia Scholarship scheme is 
already open for applications. People 
wishing to apply should contact Moira 
in the Guild office for details.

To access the application form 
see the following link: 
www.fineart.co.uk/article/arqadia-
scholarship-1031.aspx
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[ N E W S ]

A pub since 1829, and prior to this a farmhouse, 
the building itself is entrenched in history. The 
unusual ceilings and feel of the rooms bring a 
charming feel to this recently opened gallery.

Ian said: “We’ve had an outstanding response 
from customers following the renovation. People 
are intrigued about the place. It’s different and 
provides a great conversation starter. A lot of 
the locals also have a previous affiliation with the 
building from its past use as a pub, and it’s nice 
to see the community really engaging with the 
gallery and its authenticity”.

Whilst the pub has been renovated, the Inces 
have made sure to retain the original features, 
with the aim to work with the building and 
preserve the connections that people have with 
their local public house.

The seating still exists, as does the bar, and even 
the dartboard. One of the rooms is also named 
after the previous landlord, John Hamer, to draw 
through relevant historical links to the place.

Whilst bringing a great deal of attraction from 
the locals and outsiders, the gallery is running as 
a successful business, with the move considered 
beneficial in increasing sales.

Ian said: “The building has provided a lot of 
opportunity for us. The pub offers an unusual 
and innovative experience for our customers. 
Even simple benefits such as a car park have 
played a huge part in drawing people in.”

The gallery also takes part in hosting regular events 
with artist appearances. These can see up to 100 
people visit the gallery at any one time. From 
‘Pancake and Prosecco Night’, to ‘Pie and a Pint’ 
events, the building provides the space required to 
network with other professionals in the industry 
and make relevant contacts.

Arqadia is proud to play a part in The Hawthorn 
Gallery’s offering, with the venue hosting a wide 
range of mouldings.

Ian added: “If you want to stay at the forefront 
you need to be able to offer something unique, 
and with around 70% of our mouldings from 
Arqadia, and the different feel that our gallery 
offers, we are able to position ourselves well 
in the market. Our local rep Patrick Dixon 
is great in providing us with some excellent 
advice on new products. It’s also easy to upsell 
when using this supplier, as they offer quality 
mouldings and convenience.”

To find out more about The Hawthorn Gallery, visit www.thehawthorngallery.co.uk

Set in the heart of Cheshire, The Hawthorn Gallery has a unique and 
exciting twist – it used to be a pub. After noticing the building was for 
sale, the gallery owners Ian Ince and his wife, Wendy, decided that it 
could provide them with a great opportunity to offer something quirky 
and unique to the framing industry.

After working for seven years at their previous gallery, situated on the nearby High 
Street, the couple were drawn to the original and distinctive qualities of the Hare & 
Hounds, and considered the location a great place to start up their new framing venture.
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Arqadia’s product development programme is dedicated to providing customers with beautiful 
designs and a wide range of quality mouldings. As part of this commitment, Arqadia has further 
added a number of new and versatile ranges to its spring collection.

CHANTRY COLLECTION BY ARQADIA
Chantry features a contemporary and striking design, perfect for providing a 
unique and eye-catching finish to interior décor. Boasting four different colours, 
including black, bronze/black, brown/black and grey/black, this new collection 
features a stunning black back and top, with a carefully crafted embossed line 
close to the site edge.

Prices start from £4.99 per metre.

BRINGING THE CARIBBEAN INDOORS WITH ARUBA
Aruba, the small Dutch Caribbean Island off the Venezuelan coast is renowned 
for its hot weather, stunning beaches and sparkling sea, and this new range 
combines a love of hot climates with interior décor at its finest.

Available in four different colours on a scooped profile, Aruba features a black 
back and top, enhancing the overall texture and feel of the piece.

Aruba prices start from £4.99 per metre.

SEASIDE SHADES BY SHOREHAM
A seaside location in West Sussex, this new range is inspired by the 
town of Shoreham. With eight different mouldings, available in dark and 
light grey, this collection is perfect for all types of artwork; particularly 
watercolours with its muted tones.

Featuring a stained finish with visible wood grain, prices of Shoreham start 
from £2.29 per metre.

NEW PRODUCT LAUNCHES

Chantry

Shoreham

Aruba

[ N P D  A D V I C E  G U I D E ]

Representing the finest event in 
contemporary portrait painting, the 
BP Portrait Awards are considered 
the most prestigious international 
contest of its kind. Currently in its 
36th year at the National Portrait 
Gallery, the variety of sketches and 
paintings entered make it a diverse 
and exciting competition for artists 
across the globe.

Born in a little town near Paris, Nathalie 
Scott has always had an interest in the art 
industry. After completing her studies, 
and specialising in the subject, Nathalie 
has had huge success.

Nathalie said: “My good friends advised 
me to enter the BP Portrait Awards, and 
I’m so glad that they did. The event is 

such a prestigious part of the annual art 
calendar and I enjoy entering. The contest 
provides me with a real challenge which 
I love, it helps me to move out of my 
comfort zone and aim to do something 
a little different.”

After previously working more solidly on 
mural art, Nathalie chose to expand her 
art style and explore portrait painting in 
the early noughties. She has entered the 
BP Portrait competition every year since 
2003, with one of her first submissions 
of a portrait of her son, Oliver. Her 
painting of Bob Geldof was submitted 
as an entry to the competition last year, 
and was one of 54 pictures chosen from 
over 2,000 entries spanning 92 different 
countries. This piece is currently being 
held in the Ulster Museum as part of the 
BP roadshow.

The style of Nathalie’s art is reflective 
of the emotion and connection felt 
when painting the pieces in the presence 
of the sitter. The composition of Bob 
Geldof’s painting in particular aimed 
to demonstrate the emptiness he was 
feeling, following the recent loss of his 
daughter, Peaches Geldof.

Nathalie added: “When I sat down with 
Bob, I could sense a strong emotional 
connection between himself and his late 
daughter. The blank space in his portrait 
was aimed to reflect his struggles 
and isolation in coming to terms with 
Peaches’ death.

To me a portrait is successful if you manage 
to get a sense of the sitter’s personality. 
The most difficult thing can be to get 
this right – you’ll often need to meet the 
person a few times to achieve this.”

Nathalie’s entry for this year’s competition 
has made it through to the first round. 
However, the final judging and prize winner 
selection is yet to be made.

Jon McRae, good friend of Nathalie and 
owner at Otters Pool Studio in Guildford, 
has been using Arqadia mouldings to frame 
the artist’s work for over seven years.

He commented: “Nathalie’s paintings are 
of a high standard, which is why we choose 
the mouldings from Arqadia’s Larson Juhl 
collection to frame her pieces. As well as 
being of great quality, these ranges also offer 
exclusivity bringing something different and 
unique to the art”.

To find out more about Nathalie’s 
work visit: www.murals-portraits.co.uk/

For information about the BP Portrait 
Awards click:/www.npg.org.uk/whatson/
bp-portrait-award/exhibition.php

THE BRITISH PORTRAIT AWARDS
[ N E W S ]

WE HAVE 
A NEW
NUMBER
016950548

We are delighted to announce that we’re 
making ordering with Arqadia even easier 
for customers in the Republic of Ireland 
with our new local rate telephone number.

016950548

The new number will put you straight through 
to our call centre where our team of friendly 
and professional advisors are on hand to 
discuss your needs and take your order.

As always, Arqadia is on hand for all of your 
framing needs. Not only do we host the most 
comprehensive range of stunning frames, 
mountboards and glass in the market, we also 
offer a variety of sundry products – essential 
for every framing job. For great customer 
flexibility, we offer single lengths and a chop 
service on all Original Collection, Larson Juhl, 
Designer Aluminium, as well as a number of 
Arqadia mouldings.

We look forward to working with you soon.

View our entire product range and place your order online at www.arqadia.co.ukView our entire product range and place your order online at www.arqadia.co.uk

Only for the Republic of Ireland

6  4 W A L L S m a g a z i n e  4 W A L L S m a g a z i n e  7



Completed Sampler

A long standing customer with a collection of 19th 
Century samplers brought one dated 1867 for framing, 
but with the requirement that the existing materials 
should be used wherever possible. In such cases, it 
is always advisable to take the item apart with the 
customer present as any potential difficulties that 
require a decision can be made with the customer’s 
permission. In addition, agreement on the level and 
amount of work necessary can be decided. Before 
opening any frame, a cursory examination should 
take place looking for any signs of mould or insect 
infestation; in this case there was some old inactive 
woodworm damage to one part of the frame.

There were a number 
of pointers to suggest 
that the sampler may 
have been in its original 
frame; the glass was of 
the wavy type, with a 
number of small blow 
holes, and I noticed that 
brown paper covered 
the back as a whole and 
comprised two sheets of paper sewn together; I have 
never seen such before. When opening the frame, the 
extent of woodworm damage was revealed along with 
small pieces of the frame that had come away due to 
this damage; these were kept to one side. The sampler 
had extensions partially sewn onto a couple of sides 
and the whole item was nailed onto a wooden board – 
the nails had rusted but there was very little localised 

damage to the material. 
Finally, the sampler was 
framed up tight against 
the glass. However, apart 
from a little dirt, the 
sampler appeared to be 
in excellent condition for 
its age with little or no 
evidence of damage.

As far as the conservation aspects are concerned 
there are, in general, three principles of intervention, 
determined on the degree of damage to an item; minor 
damage, moderate damage and finally severe damage; 
each having their own definition. In the case of the 
sampler, it was agreed with the customer that there 
was minimal damage; there was no loss of material, 
the sampler was in remarkably good condition for its 
age and it was not expected to deteriorate within the 
next five to ten years. As a result, conservation may 
have been desirable but not essential to ensure long 
term stability of the sampler. Hence, the customer 
wished for the sampler to be left on the board and 
we agreed a number of preventative framing measures.

The project was to involve a number of aspects; 
first, returning the frame into a usable condition and 
increasing the rebate depth to ensure the sampler did 
not touch the glazing, improving the condition of the 
sampler and the final assembly.

Sewn paper

R E S T O R A T I O N  O F  A N  O L D  S A M P L E R

[ M A L ’ S  M A S T E R C L A S S ]

Nail holes

Before work could begin, the frame corners required 
strengthening. The corners appeared to be secured 
with angled biscuit joints, but before attempting to 
insert wedges one had to ensure they were wood and 
not metal as is sometimes the case. The biscuit joints 
were found to be wood and two wedges were inserted 
in each corner – this significantly improved the frame’s 
strength. The area previously infested with woodworm 
needed treatment and the frame was treated with a 
solvent free preservative. As much of the woodworm 
fraff was removed from the infected area which was 
then treated to strengthen this area.

The frame’s rebate depth needed to be increased to 
accommodate and ensure the sampler did not touch 
the glass. Suitably sized pine was purchased, mitred 
on the Morso, and glued and pinned to the bottom of 
the frame. It was then sanded to blend with the frame 
sides, several coats of acrylic gesso were applied, lightly 
sanded, and then the whole side was painted black and 
finally polished.

One’s attention now turned to replacing the broken 
fragments and repairing the frame’s surface. The 
fragments were correctly positioned and glued 
into place, which in some parts required filling as 
a result of the loss of material due to woodworm 
damage. Once in position several additional areas 
were repaired using an aggregate of acrylic gesso 
mixed with PVA. Finally, after sanding I then decided 
to sand back this area and re-gild a small portion of 
the damage. A yellow bole was applied and the area 
was gilded. The re-gilded area had to be distressed/
knocked back to resemble the rest of the frame.

Finally, the frame rebate and sight edge needed to be 
sealed with aluminium tape in an attempt to prevent 
‘off gassing’ from the frame materials and woodworm 
treatment of the frame.

T H E  F R A M E :

Corner biscuit join Woodworm treatment Rebate extension

Gesso edges

Spacers

Frame repair Bole application

Nail holes
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In our next Mal’s Masterclass, Mal will be looking at 
marble lines on mounts.

T H E  S A M P L E R :

A S S E M B L Y :

The sampler was given a good examination and its 
condition was remarkable considering it was nailed 
onto wooden boards. The nail holes showed very little 
rust damage to the fabric and there was no matting of 
stitches that may have suggested that condensation had 
been present on the inside of the glazing. Whilst the 
stitches were slightly compressed from being pressed 
against the glazing there were no signs of light damage 
or fading.

There appeared to be some light dirt on the sampler 
surface which was carefully cleaned using dirt eraser/
smoke sponge; a vulcanised soft rubber latex sponge. 
This was used dry with a very light sweeping motion 
in one direction over the sampler, from the inside 
outwards. Whilst, in general there is very little one 
can do to improve the appearance of old samplers 
this type of light cleaning can be effective.

To ensure the sampler was distanced from the glazing 
I made spacers 10mm deep. The spacers were made 
from 5mm foam board covered with raw linen to match 
the sampler base fabric. The spacers were individually 
cut along with four strips of 30mm wide linen. Eva-Con 
R was used to glue the linen to the foam board. There 
was a slight issue with a section of the extension sewn 
onto the sampler. This had been visible when originally 
framed, extending some 10mm from the edge of the 
support board. This would again be visible if using 5mm 
thick spacers so I made the decision that it would be 
more acceptable to see a small amount of the linen 
spacer on the sight edge rather than these extensions; 

I therefore increased the depth to 10mm.

The glass was cleaned and placed in the frame 
followed by the spacers which were glued, using 
EvaCon-R into the rebate of the frame. A piece of 
RIBs foil was cut to size for insertion between the 
back of the wooden support and the backing, the 
purpose of which was to help prevent the ingress of 
moisture and neutralise any atmospheric pollutants 
and oxidising gases that might occur.

The backboard was sealed and finally the hangers and 
bumpers were attached.

[ M A L ’ S  M A S T E R C L A S S  N E X T  I S S U E ]

E X H I B I T I O N
Raises Vital Charity Funds

We previously featured the exhibition of ‘Peter Sellers: 
Behind the Camera’ in our last two issues of 4Walls. 
The show was created by his daughter Sarah and 
granddaughter Emily to commemorate what would have 
been Sellers’ 90th birthday and gave visitors an exciting 
opportunity to see some of his photographs.

The exhibition featured 50 rare images either taken 
by Peter Sellers himself or relating to his photography 
throughout the 60s and 70s. Some photographs were 
up for sale and all proceeds from these and the exhibition 
are being donated to the British Heart Foundation.

The British Heart Foundation is hugely important to 
Sarah after losing her father to heart disease at the age 
of 54, and she is pleased to announce that the exhibition 
raised a total of £9,000 for the charity.

Cleaning sampler

Smoke sponge

Sealed frame RIBS foil
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[ A R T I S T  P R O F I L E ]

To  f i n d  o u t  m o r e  v i s i t  w w w. g a r r y b r a n d e r. c o m

ESCAPING 
MODERN 
REALIT Y
Garry Brander

Glasgow based Garry has been a keen 
artist from a young age, using his passion 
for the subject at school to form the 
foundation of his career in the creative 
industry. After undertaking a foundation 
course in the subject, including graphic 
design, at college and then graduating with 
a BA Honours from Glasgow School of 
Art, Garry has spent time experimenting 
with his artwork style to portray 
expressive and imaginative landscapes.

Early on, Garry gained an interest in old 
buildings, with his artwork focusing particularly 
on sheds and huts set against simple and 
non-cluttered backgrounds. Reminiscent of 
his childhood, these structures represent a 
creative place of escape, reflective of his time 
as a youngster building dens in the back yard. 
They signify a desire for simplicity amidst the 
complexities of modern day living, which he 
believes can be dictated by big brands and the 
intrusion of the media and technology. These 
constructions invite the viewer to retreat to a 
momentary escape, with the enhanced ability 
to reflect on life and relationships in such a 
chaotic and surreal world.

Garry said: “The buildings in my paintings 
are characters and are created as a reminder 
for us to slow down and contemplate the 
most important things in our lives. Like 
me, and perhaps like all of us, they are not 
perfect with visible faults and at risk of 
falling apart at the edges.”

The use of colour is greatly important in 
Garry’s work, with the artist consistently 
experimenting with different shades, tones 
and textures to enhance his paintings. In 
particular, Garry enjoys using blues and reds. 
The former represents his idyll of clear skied 
days, of which he associates with happiness 
and joy. He has also more recently turned his 
brush to landscape paintings, retaining the 
feeling of escapism reflected through the huts 
and lighthouses in his work.

Publisher Edinburgh Arts took fondly to 
Garry’s work. After seeing his paintings on 
display at one of his solo shows in Glasgow 
last year, they were inspired by his fantastic 
use of colour, escapism and unique 
subject matter.

Steven Smith, partner at Edinburgh Arts said: 
“We are constantly keeping our finger on the 
pulse of Scottish art and when we came across 
Garry’s work we were stirred by his unique 
and captivating style. When we knew he was 
an unpublished, emerging artist we could see 
huge potential in his pieces and approached him 
about publishing a range of prints and cards.”

When framing Garry’s art, the gallery wanted 
something simple but contemporary. This is 
where Arqadia’s new Devon range seemed the 
most obvious choice.

Steven added: “After careful consideration 
we chose to use this collection on Garry’s 
latest prints. On reviewing the moulding 
options we felt that the range really 
complemented his work and provided a 
contemporary finish to his pieces.”

 4 W A L L S m a g a z i n e  1 3

www.garrybrander.com
www.edinburgharts.com
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Designing a
website that sells

We’ve all used the internet to research a product or service we’re interested in 
buying. It’s easy, accessible, private and comfortable to do. The convenience of 
this is only increasing more with the popularity of mobile devices. As a result, 
the internet has now become a dominant selling tool with expected exponential 
growth which should not be ignored.

A website is now considered essential for any serious business and is a vital 
24-hour-a-day billboard with a simple purpose – to sell your business!

Designing the ideal website for attracting more 
business is like designing the ideal picture frame – it’s 
not just one single thing, but an overall composition of 
multiple elements, which come together to make an 
effective concept that works.

For a typical picture framing consumer, a website 
should offer two key functions; inspiration and 
information.

  Inspiration; to help create desire so that they want to 
buy your product or service.

   Information; so they can understand more about 
your business, products and concept, and know how 
to locate and contact you.

In order to maximize the appeal of your website for 
customers, and best sell your business, it needs to be 
tailored to satisfy several fundamental areas which I will 
discuss in this article.

When it comes to creating your website – don’t do it 
yourself (unless you have a great deal of experience in this 
area). Some framing business owners try to take a DIY 
approach to their web presence, often failing to meet 
expectations at some level. Think about this; would you 
encourage someone to make their own picture frames? 
If you want a job done properly, employ a professional. 
However, just as you encourage your customers to 
provide their input when it comes to designing their 
picture frame – likewise you can also provide valuable 
input when it comes to designing your website.

A great website needs to satisfy several essential 
elements to meet the expectations of today’s 
browsing consumers. So following is a checklist 
of elements worthy of consideration when it 
comes to designing your website:

[ B U S I N E S S  P R O F I L E ]

T H E  H A M P S H I R E 
E N T R E P R E N E U R
Rachel Belle’s Andover Framing business is a 
wonderful success story that is going from 
strength to strength. Having taken over the shop 
back in 2010, Rachel has just opened her second 
business in Romsey. As she says: “Every town 
needs a picture framer!”

Rachel is comparatively new to the industry, but with her 
creativity combined with a natural entrepreneurial spirit and 
endless energy, she has quickly become a major player.

Rachel is also the consummate professional and has invested 
in quality tools and kit at every level, from the software 
she uses for quoting jobs to her cutting machine. She is 
committed to offering the highest quality service and this 
shows in everything she does.

Her investment is clearly paying off as she is constantly 
busy and growing year on year.

Andover Framing works with a broad collection of artists, 
but also has a reputation for framing a wide range of unusual 
and oversized items. In addition to sports shirts – either 
single or double sided and with two or three commissions 
always on the go – they have framed Tai Kwando tunics, 
cricket bats, a replica Olympic torch, gymnastics’ leotards 
and even one of Zara Phillips’s polo shirts. They regularly 
frame medals (the London Marathon always delivers 
business), flags, banners and jigsaws. They also do cross 
stitches, tapestries, parchments and papyrus – all using 
the correct conservation methods and materials.

Rachel has added to her offer with a collection and delivery 
service in and around Andover, Romsey, Winchester and 
surrounding areas.

A big believer in marketing, Rachel is an early adopter of 
social media as well as a proactive user of direct mail and 
digital communication, alongside traditional tactics like 
events and putting a real focus on displays. The photographs 
show some of her most striking shop window creations 
which are clear evidence of both her talent, imagination 
and commitment.

Rachel is an ambassador for our sector and we look forward 
to hearing about her continued success as the Romsey shop 
takes off.

[ S E C T O R  F O C U S ]

www.andoverframing.co.uk

By Jared Davis MCPF, GCF
Megawood Larson Juhl
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1  FIRST IMPRESSIONS
When you consider that the first time a new customer may discover your 
business is possibly going to be via your website, then just like the front of your 
shop with regards to ‘street appeal’, customers will form silent impressions and 
judgments about your business based on your website.

Some websites I’ve come across are definitely guilty of looking dated or 
amateurish, which could unfairly create a poor first impression of a business. 
Furthermore, a simple ‘single page’ website could also be perceived as 
lacking depth and substance. There’s more to your business than just a page! 
On the other hand, there is also a danger in going overboard with far too 
much content and making your website too encyclopedic as well. Just aim to 
keep it simple and structured, and balanced.

2  EASY NAVIGATION
Not only should your website possess a modern look and appeal, it needs 
to be elegant, easy-to navigate and conducive for a consumer to explore 
and discover more information.

3  BUSINESS IMAGE
One purpose of your website is to sell your business image and branding. 
This is important to establish credibility and trust. Use your company colours, 
and stick to a cohesive theme that complements your logo and signage.

4  IMAGE BALANCE
When it comes to the balance between photos, imagery and text, keep in 
mind that a consumer who is in the mode of online shopping does not want 
to read endless paragraphs of verbose text. As the heart of our industry 
dictates, a picture says a thousand words, so try to use or create images and 
photos that convey your messages as powerfully as words. The rule of thumb 
should always be ‘less words, more images!’

Many consumers don’t know what they want until they see it, and if you want 
them to buy the best you can offer, then you need to show them the best you 
can do! Use photos and imagery that make customers fall in love with ideas 
and concepts they may have not even considered.

Try to use quality, professional images and photos to best represent what 
your business can offer. For example, when it comes to showing photos of 
your work, avoid using amateur looking photos of your framing which suffer 
from glass reflection or lens distortion such as barrel roll. Another idea is to 
show photos of inside your store, like a preview – so that customers who 
haven’t visited your shop will immediately feel more familiar and comfortable 
when they eventually walk through your doors for the first time.

5  CREATING A DESIGN
When it comes to trying to come up with a design for your website, 
there’s no need to copy your competitors. The easiest way to achieve a 
professional looking website is to invest in an off-the-shelf template from an 
online provider such as templatemonster.com, where you can choose from 
thousands of website templates. Most of these templates come with a CMS 
(Content Management System) which is an easy-to-use online interface 
allowing you to customise and update your images and content to suit.

8  CONTACT US
Arguably, the most vital page for any website – this page should provide 
instant contact information such as address, phone and email (which should 
also be available on your home page if required quickly as well). Note that 
the absence of any of these (e.g. hiding your email address for your own 
convenience), may also create possible frustration and or suspicion. This page 
should also provide a linked dynamic map, any relevant information regarding 
directions and parking and, of course, your opening hours.

9  PHOTO GALLERY
You need to inspire to create desire! Customers are always looking for 
ideas. Examples of what you can do not only educate and inspire, but also 
help establish credibility in your skills and talents as well. Your website 
should offer a photo gallery of some of your ‘greatest hits’ – categorised into 
relevant, popular themes such as: weddings, sports’ memorabilia, vacations, 
family and children, etc.

A ‘before and after’ photo category can also offer an impressive way to 
demonstrate the difference that high value framing can make to a previously 
basic framed concept.

10  TESTIMONIALS
In the absence of automatically recognisable branding – a business may need 
to establish consumer trust in other ways. A powerful way to establish trust is 
to harness the influence of customer testimonials. For example, you could use 
some of those kind “Thank you so much!” emails and messages from satisfied 
clients as testimonials. You could also gain permission and help from some of 
your good clients to assist you with putting together interesting “stories” with 
accompanying photos, to help convey the feeling of satisfaction and delight 
that was achieved when framing their special memories.

11  VIDEO
After Google, YouTube is the second most popular search engine used on 
the internet, and YouTube executive Robert Kyncl has quoted that very 
soon 90% of all internet traffic will be video!

Given the acceptance and demand for video content, it makes sense for any 
business to establish a YouTube page and create or ‘link’ relevant videos that 
may help consumers learn more about your business.

For example, you could create a Video Gallery page, which features a video 
slideshow of framing ideas to inspire your customers. Or perhaps you could 
provide a video tour of inside your business, or meeting the team. Even 
create an informative video which shows how frames are manufactured 
in your workshop. Videos can easily be linked and embedded directly into 
your website or social media pages for your customers to find as well.

12  EDUCATION
Try to incorporate useful information for your customers, which can help 
educate them about the products and process they will encounter with 
custom framing, such as the benefits of using conservation materials and 
techniques, hanging and display options, and the variety and choices they 
can expect in the range of frames and materials.

14 ESSENTIAL
ELEMENTS OF
A GREAT
WEBSITE

Social media platforms such 
as Pinterest can help increase 
your web presence and SEO, 
as well as deliver inspirational 
ideas and content for your 
customers to consider.

6  MOBILE DEVICES
A website should also be optimised to 
work seamlessly on mobile devices such 
as tablets and smart phones. This means 
avoid using ‘flash’ coding – and consider 
using layout and interface which can be 
comfortably viewed on a smaller screen.

Global web analytics company, 
StatCounter, reports that mobile device 
usage for web browsing is increasing by 
more than 50% per year, with now more 
than 1 in 5 web pages globally being 
viewed on a mobile device, and growing.

Another web monitoring company, 
supermonitoring.com, reports some further 
interesting statistics: 68% of consumers 
conduct retail research on their mobile 
device, 72% of tablet owners’ purchase 
online from their tablets each week and 
57% of users won’t recommend a business 
with a poorly designed mobile site.

So with mobile devices fast replacing PCs as 
a preference for shopping, this means having 
a website which is mobile device friendly 
will become an essential expectation for 
connecting with consumers.

Some websites are ‘mobile responsive’ 
which means that they have an alternative 
layout and structure for viewing on a PC, 
to that which they have when viewed on a 
mobile device. This should be kept in mind 
when researching and comparing website 
designs and templates. Some off-the-shelf 
templates now offer a dual device and PC 
friendly format as well.

7   ABOUT US – TELL YOUR STORY!
Customers are curious and like to know 
about the people they do business with. 
For this reason, most websites find their 
‘About Us’ page is one of the most visited 
on their site.

Use your ‘About Us’ page to focus on 
telling your story, as visually as possible. 
When it comes to selling, it’s proven that 
‘people buy off people’ – so the aim is 
to humanise your business, which is best 
achieved using personalised photos of you 
and your team. This is also a chance to 
promote your credentials, your experience, 
any industry organisation memberships and 
relevant certifications as well!

13  SOCIAL MEDIA
Social media is a useful tool to help 
connect with customers and personalise 
your business.

Providing social media links on your website 
is also an expected form of credibility – 
so ensure your customers can find and 
interact with you via popular options such 
as your Facebook, YouTube, Pinterest & 
Google+ pages. Additional social media 
pages and links also help improve your 
search engine optimisation (especially when 
you use any other Google-owned platforms 
like YouTube and Google+)

14  SEARCH ENGINE
OPTIMISATION (SEO)

When it comes to SEO, the rules are 
changing all the time. Some of the 
previous popular methods of using meta 
tags and external links are no longer as 
effective as they used to be. Because of 
these constant changes, once again it is 
best to seek advice from a professional to 
help you with what will work best for your 
site, in your locale, and understand this 
may require ongoing attention as well.

CONCLUSION
The goal for an effective website should 
be to sell awareness, inspiration, education 
and credibility. The days of a DIY single 
page website with basic contact details 
and a few amateur photos have gone.

Let’s face it, we all have competition, and 
a potential new customer might well be 
comparing your business website online, 
side-by-side up against your competitor.

So when considering your web design, 
ask yourself if your website could 
ultimately encourage your next customer 
to drive those extra few miles to visit 
you, instead of someone else!

[ S E C T O R  F O C U S ]
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A R E N A  I M A G I N G 
C O V E N T R Y

Arena Imaging is part of the UK’s leading professional 
photography lab One Vision Imaging Ltd, providing the sports 
industry with a wide range of products and services.

Adam Scorey, group design and marketing manager at 
Arena Imaging, said:

“We’re one of the primary suppliers of framing Premiership 

football memorabilia, and frame a range of items from sports 

shirts to boots. We work to complete projects for local 

football clubs, and also third parties when required.

“We get a lot of football shirts which come through the 

door, and most of these are from the clubs themselves. These 

tend to be actual signed players’ shirts which are of a high 

monetary and personal value.

“Most of the framing projects we complete end up in club 

stores, with certain criteria that we are required to stick to, 

ensuring that they’ll be exhibited.

“We’ve framed some really quirky items at Arena Imaging, 

from cricket stumps to a F1 full driver’s suit, and even one 

of Ed Sheeran’s guitars! We’ll often also frame celebratory 

montages of images, or panoramic views taken from 

sports stadia”.

Sporting memorabilia can be treasured for life – and on some occasions even passed down through the 
generations – so what better way to display and indeed protect shir ts, programmes, bats, medals and even 
boots, than to frame them? Especially, when more rare items can actually be worth a considerable amount 
in financial terms as well as sentimental ones.

With the European Championships kicking off on Friday, 10th June, Summer Olympics in August, 
two major cricket series with visits from Sri Lanka and Pakistan, as well as Wimbledon, umpteen city 
marathons and the usual school and grass root tournaments, this summer potentially gives framers 
a fantastic sales opportunity.

In this feature, we are looking to showcase best practice from some of our customers who have 
already tapped into this market.

K I N G S W E A R  G A L L E R Y 
W E S T  Y O R K S H I R E

Kingswear Gallery prides itself on providing quality bespoke 
framing solutions. Setting the industry standard, the company 
offers a range of mouldings, frames, mountboards and 
specialised glass from the highest quality suppliers.

Bill Owen, owner at Kingswear Gallery, said:

“We’ve framed memorabilia and cherished items for almost 
three decades, and each of these need to be framed slightly 
differently dependent on the product. Entering the world of the 
bespoke or custom framer, it’s our job to study and evaluate the 
best way to approach each project.

“Sporting memorabilia has seen a huge increase over the 
last twenty years, thanks to the help of the internet and 
e-commerce websites where items are purchased, and are in 
need of the final finishing touches to transform into unique gifts.

“One of the strangest things we’ve framed is a metre long fish 
caught in Florida. The son of one of our customers caught the 
animal, and after it was sent to a taxidermist we framed the 
fish in a unit. We included sand, pebbles and reeds to create 
an underwater theme – it was certainly very different!”

TOP TIPS ON FRAMING SPORTING MEMORABILIA:

1  Simplicity is key to getting the best finished result. 
Vivid sports items often benefit from a solid 
consistent neutral backdrop and frame.

2  Make sure that you frame pieces delicately – if the 
customer decides at any time in the future to remove 
the framed item from its frame, they should be able 
to without causing damage to the item.

F O R  A R T S  S A K E 
H E N D O N  A N D  E A L I N G

For Arts Sake houses one of the largest collections of printmakers’ 
works for sale. With galleries in Ealing and Hendon, the company 
has established its reputation for supplying quality artwork and 
offering a bespoke framing service.

Brian Davis, owner and founder of For Arts Sake, said:

“We frame anything that our customers want, normally football 
shirts and rugby shirts are the most prized items we receive. We 
also receive a lot of medals to frame which is great.

“In one project, we were lucky enough to frame a golf club from 
Tiger Woods, a tennis racket of Roger Federer’s, and some 
football boots from Thierry Henry – this was given as a prize at a 
local charity event!

“People do like to put collectables into frames. It’s not unusual 
for us to frame letters and postcards as well as old photos too.”

TOP TIPS ON FRAMING SPORTING MEMORABILIA:

1  Make sure that with a sports shirt it is stretched 
properly – without creases and so the badge can 
be clearly visible.

2  Use first class quality materials that last. 
The framed pieces are valuable – and can appreciate 
in value once framed, so it’s important to get 
this right.

S U M M E R  F  S P O RT
C E L E B R A T E  M O R E  S A L E S  W I T H  A
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WOULD YOU LIKE TO 
BE A PART OF OUR 
FRAMERS PANEL?
We’re looking for enthusiastic framing 
businesses to share their top tips and advice 
to our readers. You’ll provide framing insight 
and knowledge, all whilst promoting your 
own business – and you’ll be featured in our 
very own 4Walls magazine!

 
If you’d like further information 
please contact Pauline Hutchinson at 
pauline.hutchinson@arqadia.co.uk

S O M E  O F  A R Q A D I A ’ S  L I N E S  A R E  P A R T I C U L A R L Y  I D E A L  F O R 
F R A M I N G  L A R G E R  I T E M S .  F O R  E X A M P L E …

W H I T M A N  B Y  L A R S O N  J U H L

Whitman provides an alternative and contemporary design, 

perfect for offering a unique and original feel to framed 

memorabilia. Boasting a full range of seven profiles, 

this collection features highly creative hand brushed and 

painted designs.

Whitman prices start from £3.60 per metre.

A N G U S  B Y  L A R S O N  J U H L

This Italian inspired moulding is sourced from traditional raw 

Tuscany materials, and is the perfect framing solution for 

those special items. The faux leather look and feel give an 

appearance guaranteed to receive attention.

Angus prices start from £8.79 per metre.

A N V I L

This range by Larson Juhl offers five profiles in unique and 

inspiring finishes including Aged Steel and Oiled Steel. 

The stunning textured finish provides an alternative and 

exclusive look for framing memorabilia.

Anvil prices start from £3.87 per metre.

T A T E

The trend setting style of this range showcases the very 

latest in high fashion framing. The perfect fit for futuristic 

themed items, its hard-edged, modern feel is softened by 

subtle curved front lips and burnished surfaces.

Tate prices start from £2.54 per metre.

T G  A R T  G A L L E R Y 
W O K I N G H A M

TG Art Gallery is a bespoke framing service, and sells a large 

collection of art, glass and sculpture. An independent gallery, 

the company sources from many agents and publishers, and 

directly from artists.

Jan Rixon, owner of TG Art Gallery, said:

“We frame a whole range of items including poppies, medals, 

cricket bats and sports shirts. Our most popular items to 

frame are shirts and medals – we see a lot of these come 

through the door.

“The most unusual thing we’ve ever framed is a pair of rubber 

gloves! When these came in, we knew this would be a unique 

project to work on. The story originates from one of our 

customers who had a long running joke with her daughter about 

her using rubber gloves in the house, she then decided to get 

a pair of the gloves box framed to present to her as a gift.”

TOP TIPS ON FRAMING SPORTING MEMORABILIA:

1  When framing sports shirts, use a piece of cardboard to 
insert inside the item. This helps to minimise creasing.

2  When framing medals, often the ribbon can be snagged 
or difficult to manage – cut a stiff piece of card inside the 
ribbon to help it retain its shape.

R U I S L I P  F R A M E W O R K S 
R U I S L I P

Considered the local area’s premier framers, Ruislip 
Frameworks hosts one of the largest displays of frames and 
mount styles. Alongside picture framing, the company also 
sells art.

Sam Pitfield, owner of Ruislip Frameworks, said:

“We frame medals, sporting memorabilia and a diverse range 
of items. The most unusual thing we’ve ever framed is a 
wedding dress, along with wedding bouquets! These are both 
treasured items and it can be nice for people to have the 
option to preserve them.”

TOP TIPS ON FRAMING SPORTING MEMORABILIA:

1  Don’t skimp on the preparation of the framed item. For 
example, when framing sports shirts, spend money/time on 
making sure the shirt is properly presented. People pay for 
good quality.

2  Talk through with the customer as to what it is exactly that 
they want. You want them to feel really happy when the 
final product is revealed, so to ensure this, it’s important to 
listen to the specific customer requirements. You want to 
achieve the wow factor.

We hope we have inspired more of our readers to offer a bespoke service for framing sporting memorabilia and that you will 
send us photographs of some of your commissions. If we can help with any queries or questions, please contact customer 
services on +44 (0)1234 852777.

TOP TIPS ON MARKETING SPORTING MEMORABILIA:

•   Showcase some examples in your shop window – including a breadth of subject matter so potential customers can see the 
extent of your offer and get some inspiration

•   Produce a leaflet or have a section on your website promoting exactly what you can offer

•  Hold an event and exhibit some of your past commissions, if possible.
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Y O U R  Q U E S T I O N S  A N S W E R E D

A S K  T H E  E X P E R T S

Firstly can I say that I would not recommend 
using Fastmount for anything of perceived value. 
Fastmount is probably not strong enough to 
support a heavy item of fabric. A strong tapestry 
tape could be used but this would eventually be 
seen as it comes through and stains the fabric!

As you may be aware there are a number of 
problems associated with using inappropriate 
adhesives especially on fabrics. In a situation 
where one has to support an item such as a flag 
I would NOT use adhesives but use a number of 
small stitches spaced along the top and bottom 
edges, and dependent upon size include a number 
of such stitches across the centre – effectively 
stitching the flag to the mountboard.

TIP: using a small drill, drill holes in the 
mountboard first as you will find it difficult 
to push the needle through the board. 
Then tie off the stitch at the back of the 
mountboard and tape for extra security.

The best thread to use would be DMC or Anchor 
cotton thread– each thread has six strands and 
dependent upon the weight of flag and number 
of stitches used, separate and use the number 
of strands as appropriate.

A
How would you 
stick a fairly thick 
flag onto some 
Fastmount for 

framing?

ART AND ALCOHOL
TATE BRITAIN

RUNNING UNTIL 30 SEPTEMBER
The act of drinking remains a source of creative 
inspiration for many artists. This exhibition, 
curated by David Blayney Brown, looks at Britain’s 
relationship with alcohol as reflected through art.

Entry cost: FREE

ANDY WARHOL: 
WORKS FROM THE 
HALL COLLECTION
ASHMOLEAN MUSEUM

RUNNING UNTIL 15 MAY
This spring, the Ashmolean Museum presents an 
exciting exhibition featuring works from Andy 
Warhol. Lesser known pieces from the famous 
artist are shown for the first time in public. 
From Pop incarnations of flowers, pencils and 
hamburgers alongside examples of his work in film, 
oxidation paintings and famous portraits, this event 
showcases the sheer scope of Warhol’s talent.

Entry cost: £10 
(or £5 with National Art Pass)

PAINTING NORWAY: 
NIKOLAI ASTRUP (1880-1928)
DULWICH PICTURE GALLERY

RUNNING UNTIL 15 MAY
This exhibition presents the magical pictures of fjords, 
meadows, mountains and midsummer night bonfires, 
painted by Astrup during different times of the day and 
year. After spending 14 years in Norway, the artist’s 
collections are inspired by his time there – with all 
of his paintings created in his own backyard. As well 
as producing this work, Astrup also created his own 
land into a source of artistic inspiration, by clearing 
and planting trees and building paths. He was one 
of Norway’s most popular and important artists, 
and aimed to establish a national visual language.

Entry cost: £12.50

THE ARTIST AND THE SEA
CITY ART CENTRE, EDINBURGH

RUNNING UNTIL 8 MAY
A source of mystery, danger and wonder, the sea 
appears in much significant art. This exhibition 
features paintings, drawings, prints, photography 
and sculptures, and reveals the variety of 
ways that artists have found their creative 
inspiration from this natural phenomenon.

Entry cost: Free

BASIL BEATTIE WHEN 
NOW BECOMES THEN: 
THREE DECADES
MIDDLESBROUGH INSTITUTE 
OF MODERN ART

RUNNING UNTIL 5 JUNE
This exhibition showcases the large scale abstract 
work of Beattie which explores the opportunities of 
pictorial space through tunnels, steps and ladders. 
His pieces are inspired by American painters that he 
first came into contact with in the 1950s, including 
Philip Guston, Mark Rothko and Willem de Kooning.

Entry cost: Free

CELTS: ART AND IDENTITY
NATIONAL MUSEUM OF SCOTLAND

RUNNING UNTIL 25 SEPTEMBER
The National Museum of Scotland is proud to 
present an exciting exhibition featuring Celtic art. 
Comprising intricately ornamented artefacts from 
the European Iron Age, this event showcases a 
range of objects including shields and swords with 
stunning, abstract and enigmatic decorations.

Entry cost: £10 (or £5 with 
National Art Pass)

D I A R Y  D A T E S
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The fi nishing touch.
From mouldings to mountboard, frames to glass 
(and everything in-between). Whatever you’re 
looking for Arqadia gives you plenty of options.

Visit arqadia.co.uk to view our range.
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