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happy new year!
Welcome to Issue 19 of 4Walls magazine
– your guide to the latest news, views and
expert advice to help boost your framing
business in 2016.

We get expert advice from Jared Davis on how
to sell custom framing to your customers and
understanding the value of this type of service.

In this issue, we speak to Rob Bishop who
tells us how his day job as a joiner developed
into a unique style of art using maple wood, as
featured on the front cover.
Our Ask the Experts panel is here to help you
solve your real-life framing conundrums. This
time we discuss the issue of expansion during
transit. If you have a framing query, do let us
know and we might feature it in the magazine.

We hope you enjoy your read! As ever, we
love to hear your feedback so if you have any
comments or a story for 4Walls, do let us know.

Pauline
Pauline Hutchinson, Editor
pauline.hutchinson@arqadia.co.uk
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Mal’s Masterclass looks at double sided
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the ark, and the siege of Constantinople in 1453.
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NEW LAUNCHES
Arqadia’s product development programme
consistently provides customers with stunning
designs and a wide range of quality mouldings.
As part of this commitment, Arqadia has further
added a number of new and versatile ranges to
its winter portfolio.
Hand crafted details with Whitman
Whitman provides an alternative and contemporary design, perfect
for offering a unique and original feel to home décor. Boasting a full
range of profiles new to the Larson Juhl range, this new collection
features highly creative hand brushed and painted designs.
Available in two authentic finishes including a soft-textured black
with visible brushstrokes, Whitman provides the elegance of a fine
European antique. The second finish is of a faux antique tortoise
sheen, and consists of a stunning caramel brown with underlying
amber highlights. With both of these products painted by hand,
Whitman markedly stands out.
Available in seven different profiles, Whitman prices start from £3.60 per metre.
All available on chop service.

Bringing the outside in with Birchwood
The inspiration for the new Birchwood range combines a love of
the outdoors with contemporary interior décor. From decorating
compact apartments with greenery, to purchasing paintings inspired
by nature, this trend is happening and everyone is talking about it.
Available in two profiles, Birchwood aims to encompass the
‘Luxe Lodge’ style, with complex finishes mimicking true Birch bark.
Featuring taupe/grey sides which provide the look and feel of real
wood, this hand finished moulding is perfect in providing an outdoor
feel to family photographs, delicate prints and watercolours.

Hampshire Collection by Arqadia
The fifth largest county in England, Hampshire is entrenched in a
rich and exciting history. Hampshire is famed as home to some of
the most influential writers, including Jane Austen and Charles Dickens,
and this new range is inspired by the county of the same name and its
significant past.
Boasting three bold colours, including black/orange, ivory and silver/
black this moulding is currently available in three different profiles
measuring 43mm, 70mm and 105mm.
Hampshire is FSC certified and prices start from £4.13 per metre.

Devon collection by Arqadia
Inspired by a number of culinary specialities of the Devon county, this
new range offers a classic and contemporary feel to framed artwork.
From Devonshire tea reflected in the ivory coloured moulding, to rich
clotted cream drawn through by the golden tones, this new product is
perfect to frame a range of special items. The stunning silver and gold
with their generous rebate depth are great for box framing.
Available in four profiles, with the black and ivory hosting a waxed finish, prices
of the Devon range start from £2.98 per metre.

Bali Collection by Arqadia
Known for its volcanic mountain ranges, iconic rice paddies and coral
reefs Bali offers a stunning location inspiring this new range. With seven
colours including white, ivory, gold, terracotta, silver, blue and black, the
soft and subtle colours are finished with an impressive marbled foil and
engraved indents.
Bali is available in three sizes; 25mm, 35mm and 55mm.
Prices start from £3.78 per metre.
For further information about any of the new collections visit www.arqadia.co.uk

Birchwood prices start from £7.09 per metre and is PEFC certified.

Whitman

Devon

Birchwoods

Hampshire

Bali
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SELLING CUSTOM FRAMING
By Jared Davis
Megawood Larson Juhl

Selling Custom Framing’s Value
How often have you felt the impulse to compromise your
price with a customer? And, do you remain confident when
you know you can’t always offer the cheapest price? The
answer is to understand the value of your products and to
sell that, not the price. Quite simply, selling value helps your
customers justify paying more than they originally had in mind.
It’s all about a customer’s perception of value. To sell the
value of custom framing, you need to find ways to make
your products and services stand out above others in
an increasingly cost-conscious retail environment. Most
consumers understand how to compare price for value when
researching their purchasing decisions. But, for you to win at
this process, you need to know what your customers place
the most value on and help them understand the value that
you are giving them so they can make the right decision. If a
customer doesn’t understand the value of your products and
services, there’s only one thing they can focus on, and that’s
price. Anyone in business can use price as an advantage. But
there’s also the well-known business saying: “Price, Service,
and Quality - choose any two!” If you choose price, then
either service or quality must suffer.
When it comes to selling the value of custom framing, the
main thing to remember is that you are selling more than just
four pieces of wood and a piece of glass. Here are some key
factors to help you sell value and overcome the false lure of
low prices.

Understanding Your Target Market
A vital aspect of selling value is to thoroughly understand
your target market. Many framing business owners are often
not clear about what type of business model suits their
target market and where they should direct their focus. When
you’re not sure, ask yourself, “Who is the typical, preferred
consumer for my product?” The answer is not the same for
everyone because there’s more than one way to run a picture
framing business successfully. To get started, answer these
questions:
1. Who do you sell the most of your products to?
2. What do your customers expect to buy when they come
into your store?
3. Why do your regular customers get things framed?
There are numerous possibilities about who your target
market is. They could be artists, high-end retail consumers or
art collectors. Your target clientele could also be influenced
by (or limited to) your demographic area and market niche.
It is very difficult to find successful businesses that have a
broad focus and thrive by being everything to everyone
- especially if they are considered to be the best in their
field. Typically, the best restaurants in town are those that
specialise in one type of cuisine with a limited menu, but, each
menu item is a winner. Restaurants that struggle tend to be
those that offer a vast selection of cuisines, with a lengthy,
uninspiring menu.
Similarly, custom framing owners often need to accept the
idea that their particular niche isn’t for everyone and focus
on catering to a narrow target market. That’s why identifying
your target market is important. And once you determine it,
make sure every aspect of your business relates to this.
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confidence
Selling value over price is very hard if you don’t have a certain
amount of confidence. Being able to control your nerves is
difficult when an uninformed customer says: “But I can buy
another frame much cheaper than this elsewhere.” It requires
real conviction if you want to overcome the impulse to drop
your price. To handle this situation correctly, you need to
know what your framing is worth and believe in it! Always
look for ways to demonstrate the value of your framing, and
practise delivering this information with confidence.
One place that can help you build confidence in your product
value is to know the fundamentals of your pricing system
thoroughly, including a detailed understanding of how your
margins are calculated to cover your overhead.
Once you truly know how your pricing engine works, it’s a
lot easier to deliver a price to a client without hesitation or
doubt. It will also help you look a customer in the eye when
you quote a price, something that communicates confidence
and helps convince a customer that the price you are quoting
is fair.
Handling a customer’s objection to price with an appropriate
reply also communicates a sense of confidence. Even if you
are not entirely certain how your pricing system works, you
should never be embarrassed by the price of your product. If
you are unsure of yourself when you quote a price, it will not
go unnoticed - and you will probably lose the sale.

Sell Your Expertise
Explore different ways to inform your customers about your
business specialty, past experience, and design expertise to
help them build confidence in you and your products.
Shop presentation is the best place to start. It says a lot about
the value you offer. Choose your market and make sure your
customers can identify with it within seconds of walking in.

All images supplied by The Framing Workshop, Bath.

Nothing sells the value of custom framing better than
beautifully displayed examples of inspired framing ideas
and concepts. Demonstrating your knowledge also helps
communicate the feeling that you know what you’re doing.
For example, offering customers a helpful range of informative
brochures, which cover different aspects of custom framing,
can help educate consumers about their options.

Selling Reputation and Service
Another good idea is to build a library of past success stories
that you can share with potential customers. This helps sell the
value and satisfaction that comes with buying custom framing.

Catering to Price-Conscious Consumers
Although it makes sense to assume that customers walk into your
shop for the best product you can offer, obviously not everyone
can afford a full-priced custom frame. In these cases, it’s good
to be able to offer some low-cost alternatives while still keeping
the focus on your premium custom framing. It shows that you
not only produce quality but are also sensitive to the needs of
customers.
Have you ever had a customer who left you because of your
price only to return later because you offered something more
important than price? Find out exactly what made such customers
return, and proudly promote those features as part of the value
you offer. While value is in the eye of the beholder, when it
comes to custom framing, the value is there long after the frame
is paid for. It’s up to you to have confidence in what you make
and then go sell it!
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ROB
BISHOP
Millennium Falcon
to Maple Wood
Star Wars characters uniquely recreated
as wooden artwork
Hertfordshire-based artist Rob Bishop is quickly
grabbing public attention and becoming renowned for
his truly unique style of digitally finished artwork on
wood. Combining his skills as a cabinet maker, and those
gained during his graphic design course at university,
Rob recently produced his first exclusive art show to
display his distinctive pieces, which included a number
of works based on the cult StarWars film series.
Rob uses a mixed media approach to his artwork
which combines etching on to maple wood, in
combination with digital manipulation. Beginning
with a still print, the image is etched into the wood
to produce a 3D effect, layers of floor lacquer
and stain are then added to produce either a large
one-off original or a series run of 10 to 45 pieces.
Each image is hand-finished and coloured to ensure
uniqueness in every piece.
Finally, the pieces are signed and thumb-printed,
distinctively attributing each image to the artist.
Rob’s unusual art style began around five years ago,
while he was working as a joiner with his father, Reg.
He comments: “While working with my Dad I started
making pictures from wood veneer. I sold my very
first picture the next day and so thought it would
definitely be something worth pursuing.”
Rob’s work is particularly valued for its sensory
appeal, with the public able to touch the pieces and
further immerse themselves in the experience. Rob
said: “I love the fact that people can touch and feel
my art – this is something that is frowned upon with
traditional artwork in galleries but I believe this really
adds to the appeal of my pieces.”
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With a keen interest in films, games and comics, many
of Rob’s works fall into these themes. “This is a personal
passion of mine so, when I get an idea of what I want
to produce next, it is usually based on a subject that I
would like to have myself and display in my own home,”
he added.
Rob was spotted at a show by Buckingham Fine Art and
soon signed a deal with them to publish his works. His
Iconograph range, featuring comic book superheroes
such as Superman, The Hulk and Wonder Woman, and
classic film icons such as Marilyn Monroe and Pulp Fiction
characters, has sold extremely well. His latest pieces, which
were showcased in December 2015, feature a selection of
characters from the popular film series Star Wars.
Neal Eggleton, of Buckingham Fine Art, commented:
“We first came across the work of Rob Bishop at Artisan
Gallery in Epping, the owner, Peter Worley, was very
enthusiastic about this young, budding artist and I have to
say that I was drawn to the works for the simple fact that
they had been created in such a unique way.
“Since signing up with us Rob has been able to see, in just
a few months, galleries purchasing his works across the
country - with some collectors buying multiple pieces. He
has recently completed his first one man show at Images
in Frames, North London and is set to release further
editions at this year’s Spring Fair in February 2016 at the
NEC in Birmingham.
“All of Rob’s works are framed in Arqadia mouldings,
which we believe ensure the pieces are showcased in the
finest way possible.
“Rob is passionate, creative and has been able to put to
good use the amazing skills passed down to him from
his father, who was himself a master craftsman. With all
these skills combined, I’m sure the best is yet to come
from this very talented artist.”

www.robbishop.co.uk
www.bucksfineart.com
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Willow Charity
In the frame
once again

In September, our long-term charity, Willow, hosted a dinner with six
inspirational players from the rugby world cup. The Rugby Captains’
Dinner took place at London’s Battersea Evolution and raised over
£240,000 for Willow and Restart Rugby – the players’ charity.
Willow, founded in 1999 by former Arsenal goalkeeper and TV
presenter Bob Wilson and his wife Megs, is the only charity in the
country which provides Special Days to seriously ill 16-40-yearolds. The dinner raised funds for those living with life threatening
conditions, a cause close to the couple’s heart, having founded the
charity in memory of their daughter who died from cancer aged just
31. The dinner also raised funds for Restart Rugby, which supports
professional players forced to retire through illness or injury.
Reflecting on the triumphs and tribulations of the World Cup,
the evening featured a question and answer session - a chance for
guests to quiz their rugby idols, alongside a Michelin star dinner
and live music. Willow provided a range of sporting memorabilia to
auction, and a competition was held with a prize of some exclusive
rugby shirts, signed by the famous sporting champions. These were
subsequently presented in a range of Arqadia frames and sent out to
the winners - something the company is honoured to have played a
part in.
More recently, Willow held an exhibition entitled ‘Win, Lose, Draw’,
an opportunity to showcase some of the finest sporting legends
by leading graphic artists. Mo Farah, Freddie Flintoff and Sir Alex
Ferguson are just three of the sporting heroes in the collection.
Featuring a mixture of digital and original works of art, sporting
highlights on show include Sir Alex Ferguson’s Manchester United
winning the 1999 Champions League, and Freddie Flintoff comforting
Brett Lee during the Ashes in 2005, after the Edgbaston test.
The event took place at the Hay Hill Gallery in London, with the
artworks - signed by the sportsmen - available to purchase. As a
partner in this project, Arqadia took part in mounting and framing
some of the exhibition prints, showcasing their aesthetics in a range
of thoughtfully selected mouldings.
Bob Wilson said: “Arqadia’s support of these two events, and many
others over the years, is invaluable to the charity. Framing our signed
shirts and artwork in such high-quality mouldings adds a great deal
of value to these exclusive pieces. These items raise many thousands
of pounds for Willow which enables the charity to make a real and
positive difference to the lives of seriously ill young adults at a time
when they need it most.”
The limited edition prints from the ‘Win, Lose, Draw’ event are still
available to buy at £200, with originals and artists’ proofs being sold at
£2,500. Proceeds will raise further money for Willow’s Special Days.
To find out more about Willow visit:
https://www.willowfoundation.org.uk/
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floating artwork
- view both sides

The artwork is one of a pair purchased by myself
from an antiquarian bookshop in Grand Bazaar,
Istanbul in December 2014. Both are of Mughal
design on two thin paper leaves, glued together,
taken from an old Arabic book. The first depicts
Noah, the ark and the animals coming into the ark
two-by-two; the second, the siege of Constantinople
in May 1453 by the Ottoman Sultan Mehmed II.
The backgrounds are of gold and silver leaf and
the paints are pigment derived. Noah’s face is not
shown which is normal for saints faces in Mughal
and Islamic art.

When framing there were two objectives; first,
I wanted to be able to view both sides of the
artwork and second, the artwork should appear
to be floating with a surrounding border of 20mm.
To achieve this I would need to encapsulate
the artwork.
Encapsulation can be used on a wide variety of
artwork, particularly that which might be thin, weak
and fragile and in the case of my Mughal artwork
fitted the bill perfectly. The procedure fully encases
the artwork in a sandwich of polyester such as
Melinex or Mylar. Once encapsulated the artwork
was to be mounted (double-sided) and framed.
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Encapsulation - Procedure:

• Cut the Mylar approximately 50mm larger
than the image size and the surrounding 20mm
allows for floating. (See A)
• Lay the sheet of Mylar on a hard flat surface
and weight.

A

B

D

• Apply double-sided finger lift tape or ATG tape
approx 10mm around the edges of the desired
size. Leave a very small gap (5mm) at the bottom
right hand corner for any trapped air to escape.
(See B)
• Normally, one might make use of an edge strip
to prevent the artwork from slipping but in this
case and because the edge strip would be seen
I used very small spots of starch paste along the
top edge to hold the artwork in place. (See C)

C

• Remove the release paper from the tape.
Carefully place the artwork where required,
weight and allow the starch paste to dry.
Remove the weight and then lay the second
piece of Mylar over the artwork. (See D)
• Carefully burnish the Mylar to the tape.

Double-Sided Mount Encapsulation
and Sealing - Procedure:

Using this type of mount ensures that one can
view the artwork from both sides and makes use
of two double mounts of the same size taped
together and encasing the encapsulated artwork.
• Cut the window mounts to the required
outside dimensions and identical aperture sizes.
• Place the two window mounts together along
the longest side and tape together using linen
gummed tape. (See E)

E

F

• Place the encapsulated artwork in the correct
position within the two mounts and weight.
(See F)
• Attach the encapsulated artwork to the back
window mount using pressure sensitive tape.
n.b. gummed tape will not adhere to the Mylar.
(See G)

G

H

• Cut the glass to the outside dimensions of the
mount. Tru-Vue Conservation Clear for the
recto and standard glass for the verso. Ensure
glazing is clean.
• Sandwich the mount package between the
glazing and seal the complete package with
cotton rag gummed tape. (See H)
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FRAMING - Procedure:

J

I
• Mitre and join the moulding in the normal manner.
• The mount package was to be secured in position
using quarter round beading and as the verso was,
at times, to be seen I painted it using Everest paints
thereby improving its appearance. (See I)
• Apply three coats of terracotta red allowing ample
time for the paint to dry between coats. (See J)
• Once the final coat had dried apply a coat of Liberian
Tudor Wax.
• Finally, apply two or three coats of antique gold
until satisfied with the finish and then apply a final
coat of wax. (See K)

K

Final Assembly - Procedure:
• Place the glazed mount package in the frame.
• Glue the mitred quarter round beading in
place. (See L)
• Remove any cotton rag gummed tape that
might show.
• Fix strap hangers and buffers - as required.
• Final Images. (See page 9)

L
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In the next issue of 4Walls, Mal Reynolds
will tackle the restoration of an old sampler
that needs to retain its original frame.
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A price
worth
pay i n g
Professional wildlife artist Terance Bond
often relies on Arqadia to enhance his
masterpieces, and this particular work
showing the Peregrine Falcon was no
exception. Held in a quality white frame
from the Honfleur range, Terance says
“This lovely moulding was the obvious
choice - the superb finish and colours
suited the painting perfectly”.
Inspired by time spent in the picturesque
Lake District in autumn, this painting intends
to capture the stunning falcons, often
spotted there, with the finest detail. Using
the best sable brushes and acrylics, this 4ft
x 3ft painting was the result of over three
months’ work. The artwork now hangs as a
centrepiece, in the Bonds’ dining room.

piece took ten weeks to complete and
has again been framed in one of Arqadia’s
Honfleur mouldings.
Terance said: “The House Sparrow is one
of my favourite subjects, lending itself to
innumerable compositions. The old brick
floor shown in the image was painted from
reference photographs taken at Southwold
Harbour on the East Coast – a beautiful
location”.
As a professional artist since 1971, Terance
is a regular customer of Arqadia because of
its comprehensive range and easy access to
displays in the showroom. He also finds the
excellent delivery service a great asset.

The House Sparrow is another stunning
painting created by Terance. This particular

Peter Sellers:
update
The featured artist in our previous edition of 4Walls, Peter
Sellers, has played a significant role both on screen and behind
the camera lens. To commemorate what would have been
Sellers’ 90th birthday, an exciting photography exhibition was
hosted in October, curated by his daughter, Sarah. Comprising
50 rare images, some of which had never been seen before, the
exhibition showcased the extent of Sellers’ photography skills,
and received an outstanding response from fans.
After Sellers died from heart disease at the age of 54, Sarah
wanted to give something back to the British Heart Foundation.
All of the imaging and photographs will be auctioned and the
proceeds donated to the charity. To date, the exhibition has
raised £4,500 for the cause, and this number is expected to rise.
From 11th February – 6th March 2016, the exhibition will be
hosted at the Towner Gallery in Eastbourne.
To find out more visit: https://www.bhf.org.uk/news-from-thebhf/news-archive/2015/september/peter-sellers-exhibition
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Y o u r q u es t i o ns answered

a s k

t h e

exp er t s

Q
I have a problem
with some large frames that
are 1461mm x 1068mm. They
are oak with Perspex glazing and I use
the Hoffman router to join the corners.
The moulding is 48mm deep x 22mm wide
and I make a sub-frame to secure all together
by screwing all-round the back. The frame is
made 2mm larger than the Perspex to allow
for any atmospheric changes that can cause
expansion. The frames travelled to Toronto
for an exhibition, however, the corners
are opening. Do you have any
advice on the Hoffman join
that could help me?

A

I note that the moulding used is 48mm deep and as you
appreciate it is difficult to get a perfect join and hence the
use of the Hoffman dovetails. I presume that the joints
were glued as well as using the 40mm dovetails and that
the joints were perfect when they left your workshop;
further, you were correct to leave a small space thereby
allowing any expansion of the Perspex.
My immediate thoughts are that the issue begins with the
depth of the moulding but probably the oak moulding
has expanded and because of the size of the frame
only a small amount of expansion would be required to
open the joints. This is probably due to the possible, and
numerous, changes in atmospheric conditions from leaving
your workshop to arriving in Toronto. Small changes
in temperature relative humidity could, and will, cause
dimensional change even in kiln-dried wood. For example,
one does not know what the temperature of the aircraft’s
hold was during the flight to Toronto!
With regards to the Perspex, whilst you can obtain the
coefficient of thermal expansion on the internet there
appears to be no examples of expansion over a particular
temperature range. It might be worth submitting a written
question to Perspex giving the details and size of the
Perspex including a temperature range and ask by how
much the Perspex might be expected to expand.
I remain convinced that there are two elements to your
problem both of which may be caused by changes in
environmental conditions during transportation. The first,
as we have determined is any expansion of the Perspex
and the allowance required such that it does not put
unnecessary pressure on the mitres thereby causing
them to crack. The second concerns the oak and mitres
themselves. Kiln-dried oak is likely to expand and contract
with rapid fluctuations in both temperature and/or relative
humidity (RH) - this in itself could cause the mitres to crack.
From the image supplied the mitres look to be perfect;
however, if the frames were not made by yourself but
by a manufacturer you should try and confirm whether
the mitres were glued. If they weren’t glued then I would
suggest that they should be and, second, if they were,
what glue was used and perhaps a stronger glue might
be necessary.
I am not sure if all aircraft holds are pressurised and/or
heated. The temperature at 35,000 feet is likely to be in the
region of -50°C, even if the hold is heated the temperature
is not likely to be much above freezing. In addition, this
does not include any changes in RH. Furthermore, if one
considers the ambient temperature in one’s workshop or
on the tarmac of an airport to be in the region of 10 - 20°C
then the changes in temperature can be considerable and
hence my concerns regarding environmental conditions. I
am certain that organisations such as the British Museum
would have criteria and set requirements for the
transportation of framed works of art - perhaps they might
be able to shed some further light on this question.
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Liverpool
Women’s Hospital
Helen Knowles, curator and artist since 1998, has
often received mixed opinions from the public for her
inspirational, yet shocking, portraits. Her contemporary
pieces play on the shift from analogue to digital, purposely
appearing pixelated as they are made by exposing low res
images of childbirth onto light-sensitive screens to make
four-colour screen prints.

So what can yoU
expect to see?

The YouTube Portraits project is a series of seven large-scale
screen-prints, each one a portrait of a woman in the act
of childbirth. The portraits are stills taken from YouTube
video footage, part of a collection of homebirth recordings
as women share their experiences and knowledge with one
another during this life-changing moment. Helen admits that
this subject may be considered by some as a taboo topic,
because of its personal and private nature, but the portraits
are a positive and inspirational way to embrace this, in an
attempt to change perceptions. Having spent years carrying
out research into this topic combined with her own
experience of having children, Helen’s ultimate aim is for
women to come together and appreciate each other’s life
experiences while also sharing their feelings at this time.

Where can you
see the portraits?

Helen’s images can be seen at a number of public
spaces including galleries in London and the Museum of
Motherhood in New York. More recently, her work can be
found permanently at the Liverpool Women’s Hospital with
her YouTube Portraits project installed in their education
suite. After contacting the head of trust, who was extremely
keen on her work, Helen says, “It is an honour to have my
portraits in such a high-profile venue.”

How has Helen worked
with Arqadia?

Because of the large scale of the portraits, Helen didn’t
want a frame to detract from the eye-catching imagery, so
she opted for an anti-glare glass. Arqadia was more than
pleased to offer Helen a polystyrene Artscreen, non-reflective
protection for her images to be displayed to the fullest.
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Great British
High Street Awards
Considered one of the North West’s most exciting
contemporary fine art galleries, Art at 41 in Chester has been
shortlisted alongside other businesses in the local community
in Hoole, to win a Great British High Street of the Year Award.
This annual competition is a government initiative, aimed to
celebrate the diversity and services of the British high street.
Now in its second year, the awards provide winners with a
share of £50,000 alongside business guidance and access to
workshops to further promote the services of the community.
Art at 41, the company’s second gallery to open in the area,
entered the competition alongside fellow local businesses to
represent the locality.
Formed in 2014, Notting Hoole was created in the hope of
preserving and developing the existing Hoole neighbourhood,
and protecting independent shops and businesses in the vicinity
from high street decline.
After opening up their second gallery over 18 months ago,
Alex Sharp, the owner of Art at 41, said:
“It’s fantastic for our latest gallery to be involved in such a
great project. The local high street is incredibly important to
us and these awards have really helped to put our area on
the map.”
Alex also highlighted the importance of Arqadia in strengthening
their award entry:
“In both of our shops, Arqadia plays a huge part in our offering
to customers and has a great reputation and huge credibility.
This has played a significant part in strengthening our case as
a high street, and demonstrates that, as an art gallery alone,
we can contribute a great deal to the community.”
Thanks to the success of Notting Hoole, the Community
Centre has received Lottery Funding, free Wi-Fi, a new
website and financial support from Sainsbury’s Local, enabling
further investment in the building to host local events.
Dr Sue Mason, chairperson of Notting Hoole, said:
“The Notting Hoole community was formed to help the area
thrive and develop, and it has certainly achieved this. Through
organising local events and ensuring community collaboration,
we were able to put together a strong case in our entry for
these awards. To be shortlisted is testimony to the spirit
of the local people, and winning would be the ultimate
recognition of everyone’s hard work.”
The Great British High Street Award entries have been
evaluated by the judges, and the winner in each category will
be announced shortly.
To find out more about the Great British High Street Awards,
visit http://thegreatbritishhighstreet.co.uk/high-street-of-the-year-award
or to follow the Notting Hoole community you can visit their
Facebook and Twitter pages.
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James Cropper - Making Poppies
For nearly forty years, the James Cropper mill in Cumbria
has been producing quality red and green paper to turn
into remembrance poppies, and recently they showcased
their work on the BBC’s One Show.
Playing an influential role in the local economy, the
Burneside Mill, which was founded in 1845, is renowned
for creating specialist products including printing, writing,
watermarked and bespoke papers.
The development of paper for poppies is a carefully
crafted and intricate process, with the Burneside Mill
ensuring the poppies made are the best that they can be.
Colour samples are taken from the real thing to ascertain
that the paper used is as authentic and true to life as
possible. It is also important that the colour does not rub
off onto clothing in wet weather, and that the original
shape is retained.
With Remembrance Sunday in November, the mill was
in full production, with the red and green paper
made contributing to the creation of 40,000,000 poppies.
To find out more about the James Cropper mill,
which supplies all Arqadia’s mountboard,
visit: http://www.jamescropper.com/
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Art
on
the
Wild
Side
Conceived in 1993, The National
Exhibition of Wildlife Art aims to
promote and showcase stunning examples
of creative work from those with an
interest in both conservation and art, at a
professional and amateur level.

Chris said: “When I’d heard that I was the
winner of this award, I was elated. With
both of my pieces I wanted to ensure that
they truly represented the essence of
nature, and could be contextualised within
a wider natural story”.

Historically, the organisation hosted a very
low-key exhibition but, with the help of
various sponsors and support, it is now
one of the biggest wildlife shows in the
country. Each year, a donation from the
exhibition is made to wildlife causes.

Arqadia is delighted with the success of
the latest show, and the extent of talent
from all involved. Chris was additionally
awarded £200 of Arqadia vouchers. Other
sponsors include online art materials
supplier, Great Art, and manufacturer of
fine art materials, Daler Rowney.

Taking place at a specially designed
greenhouse gallery in Cheshire, this annual
event highlights the extent of talent that
exists portraying the wonders of the
natural world.
After the application process opens in
February, artists from all over the world
can register to exhibit. Five professional
judges then sift through the submissions
and choose the best pieces to showcase at
the event.
With entrants being judged in a variety
of different categories, Arqadia was
pleased to sponsor the 2015 Prize for
Innovation in Wildlife Art, which was
awarded to Chris Hindley, for his stunning
sculptures. His works entitled “The Hare
With Copper Ears” and “Pintail Preening
On The Rocks” both demonstrate the
effortless beauty of the world’s fauna, as
illustrated within their true habitat.

Mike Brown, managing director at Arqadia,
said: “Wildlife conservation is such a
high priority at the moment, and we
feel privileged to be involved with these
awards. This event attracts hundreds of
talented artists from across the UK and
beyond who specialise in natural subjects,
and we’re thrilled to contribute framing
prizes to those who clearly deserve
recognition for their creative flair”.

The National Exhibition of Wildlife Art
is a non-profit organisation run entirely
by volunteers that exists to promote and
sell the work of talented artists across the
globe. Money is raised through fees and
sales commissions, the profits of which are
donated to wildlife charities, both at home
and worldwide.
To find out more about the NEWA, visit:
http://www.newa-uk.com/pages/home.php
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Diary
Dates
Champagne Life

Saatchi Gallery
Running until 6 March

Peter Kennard: Unofficial
War Artist at Imperial War
Museum

Marking its 30th birthday, this year the Saatchi
Gallery will present its first exhibition to
celebrate the diverse practices of female
artists. Entitled ‘Champagne Life’, the event will
showcase a collection of work from established
and emerging artists who include Phoebe
Unwin and Alice Anderson.

This exhibition examines the work of one
of Britain’s most important political artists.
Peter Kennard’s art represents the protest
movement, and has provided the inspiration
for a number of contemporary, politically
driven artists.

Running until 30 May

Entry cost: Free

Entry cost: Free

Electronic Superhighway

Frank Auerbach

This exhibition explores the impact of the
computer and the internet on artists from the
mid 60s to today. Electronic Superhighway
features over 70 artists, and highlights the links
between interconnected global culture which is
influenced by mass political and social change.

Considered one of the world’s greatest artists,
Frank Auerbach is renowned for creating
deeply textured art characterised by an energy
arguably drawn from his distressing childhood.
Frank grew up in Berlin and whilst escaping the
persecution of the Jews himself, his parents
were not delivered the same fortune. The
exhibition celebrates the artist’s 84th birthday,
showcasing roughly 70 of his paintings created
throughout his career.
A number of the collections on show have
previously been kept private from the public
realm, although this event highlights the full
range of Frank’s artwork including thoughtful
landscapes and poignant portraits.

Whitechapel Gallery
29 January – 15 May

Entry cost: £11.95

Painting the Modern Garden:
Monet to Matisse
Royal Academy of Arts
30 January – 20 April

This spring, the Royal Academy of Arts
presents an exciting exhibition featuring works
by impressionists, post-impressionists and
avant-garde artists, tracing the evolution of
art from the late 19th century to the early
1900s. Exploring the theme of the modern
garden during a time of great social change,
the exhibition includes work by other relevant
artists centred on the same theme. Prints
shown at the event include those by Cezanne,
Renoir, Pissarro and Klee.

Entry cost: £10 - £17.60

High spirits: The Comic Art
of Thomas Rowlandson
The Queen’s Gallery
Running until 14 February

The Queen’s Gallery exhibition features some
of Rowlandson’s key satirical prints – considered
prized possessions by European collectors. One
of the leading caricaturists of the Georgian era,
Rowlandson created a range of pictures that
reflected his great character and wit. From
highlighting the absurd trends in fashion to the
issues of falling in love, the artist was admired for
his ability to leave a marked impression through
his work.

Entry cost: £10

Tate Britain
Running until 13 March

Entry cost: £14.50

Gathered Leaves: Photographs
by Alec Soth
Science Museum
Running until 28 March

With Alec Soth rarely exhibiting in the UK,
the Science Museum is delighted to host
Gathered Leaves, featuring a range of powerful
photographs by the artist. His work captures
the essence of the American landscape, both
geographically and socially and Soth takes the
open road as his priority subject. From intimate
portraits to prints of the open wilderness,
Alec’s work captures the raw emotion present
in each shot.

Entry cost: £7.20

Masters Of The Everyday:
Dutch Artists In The Age of
Vermeer

The Queen’s Gallery, Buckingham Palace
Running until 14 February
Showcasing a range of Dutch paintings from
the 17th and 18th centuries, this exhibition
features works by Gerrit Dou, Pieter de
Hooch, Johannes Vermeer and Jan Steen.
Painted in the Dutch ‘Golden Age’, this event
focuses on the day-to-day domestic life of
those living in 17th Century Holland.

Entry cost: £10.00

Betty Woodman at the ICA
ICA
From 3 February – 10 April

The ICA is delighted to present the first UK
solo presentation of works by contemporary
artist Betty Woodman. Considered one of the
most important modern ceramic artists, the
event highlights the diversity of her work in a
range of media.

Entry cost: Free

The difference is clear
Introducing Clarity by Larson Juhl
AR70 and AR92.
A non-glare picture glass that reduces
reflections to less than 1% meaning
artwork is viewed as intended, true
in colour and minus distortions.

A Larson-Juhl company
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